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Geriatrix 

The  largest  and  most  influential  part  of  Ameri¬ 
can  society  will  soon  be  made  up  of  senior  citi¬ 
zens  —  geriatrics.  Now  Copley  News  Service  of¬ 
fers  your  readers,  both  young  and  old,  a  laugh- 
filled  new,  two-column,  six-panels-per-week  car¬ 
toon  feature,  GERIATRIX,  which  proves  once 
and  for  all  that  life  begins  at  60,  and  that  youth 
is  wasted  on  the  young. 

Copku  Meujs  Scwice 

I  I  Serving  the  needs  of  newspapers 


Send  me  samples  of  Geriatrix 

(  onlfv  News  SiTvici-  Other  features  of  interest: 


(  t^plcy  News  Service 

P  O  Box  190 

San  Die^o.  CA  921 IJ 


Just  check  anci  we'll  send  you  samples. 

□  Dear  (Consumer  —  indepth  consumer  into. 

Tween  12  A:  20  —  reen-a^iers'  question  and  answ’er. 
CB  Sender  —  (di  radio  column. 

Our  Fascinating  Farth  ~  science  carttM>n  panel. 


WE'RE  CONVINCING  MINORITY 
STUDENTS  IN  SAN  ANGELO 
NEVER  TO  SAY  CAN'T. 
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With  a  program  called 
You-CAN  (Civic  Awareness 
through  Newspapers),  minor¬ 
ity  students  in  San  Angelo, 
Texas,  are  being  given  the  op¬ 
portunity  to  experience  the 
workings  of  their  community 
and  the  role  a  newspaper 
plays  In  that  community. 

The  SAN  ANGELO 
STANDARD-TIMES,  a  Harte- 
Hanks  newspaper.  Initiated 
this  program  with  the  main 
objective  of  Increasing  these 
students'  self-esteem  and 
goals  for  self-achievement. 

The  STANDARD-TIMES  put 
the  students  through  the 

?aces  of  a  200  member  staff, 
his  means  everything  from 
going  on  assignment  with 
photographers  to  pasting  up 


t\  -^news  pages  to  meeting  with 
I  business  and  civic  leaders. 

I  I  Is  the  program  successful? 
1  I  Consider  what  one  student 


r  <f^  '/ /  I  Consider  what  one  Student 

“  -  C  said: 'This  may  have  con- 

^  \  ^  ^  y'  V'l^ced  me  to  go  into  jour- 

^  \  nalism  or  maybe  even  city 

;  j'  ""  C  government  someday." 

^  ^  We're  proud  of  the  special 
^  ^  efforts  the  STANDARD-TIMES 

is  making  to  help  meet  the 
special  Informational  needs  of 
these  young  people.  And  hav¬ 
ing  developed  from  this  pro¬ 
gram  a  sense  of  community, 
we're  sure  these  students  can 
now  accomplish  goals  they 
never  dreamed  possible. 


HARTE-HANks  Communications^  Inc. 

P.  O.  Box  269,  San  Antonio,  Texas  78291 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


OCTOBER 

1>4 — Interstate  Circulation  Managers  Association,  Sheraton-Fontaine- 
bleau  Inn,  Ocean  City,  Maryland. 

2-4 — Ohio  Circulation  Managers  Association,  Atwood  Lodge,  Dellroy 
Ohio. 

2-4 — DiLitho  Users  Group,  Hilton  Inn,  Des  Moines,  Iowa. 

2-5— International  Newspaper  Promotion  Association,  Eastern  Region, 
Basin  Harbor  Club,  Vergennes,  Vermont. 

2- 7— Newspaper  Food  Editors  Conference.  Drake  Hotel,  Chicago. 

3- 6 — Advertising  Media  Credit  Executives  Association  International,  Inc., 

Doral  Hotel  and  Country  Club.  Miami,  Florida. 

5-6— Newspaper  Comics  Council,  Detroit  Plaza  Hotel,  Renaissance 
Center,  Detroit. 

5- 11— Women  in  Communications,  Inc.,  Sheraton-Waikiki,  Honolulu. 

6- 7— Southern  Production  Program,  Inc.,  Oklahoma  City. 

6-8— New  York  State  Dailies  Advertising  Managers  Bureau,  The  Dinkier, 
Syracuse,  N.Y. 

9-12- United  Press  International  Edicon,  Cerromar  Beach  Hotel,  Puerto 
Rico. 

9-15 — National  Newspaper  Week. 

9-11— Northern  States  Circulation  Managers  Association.  Town  House 
Motor  Inn,  Grand  Forks,  N.D. 

11-14 — Cal-West  Circulation  Managers  Association,  Harrah's  Reno. 
13-15— New  Mexico  Press  Association,  Rodeway  Inn,  Carlsbad,  New 
Mexico. 

15 —  International  Newspaper  Carrier  Day. 

16- 18— Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

16-18— Mid-Atlantic  Circulation  Managers  Association  sales  conference, 

Richmond  Hyatt  House,  Richmond,  Va. 

16-19— Institute  of  Newspaper  Controllers  &  Finance  Officers, 
Washington  Hilton,  Washington,  D.C. 

16-19— International  Newspaper  Promotion  Association,  Central  Region, 
Madison,  Wisconsin. 

16- 22— National  Press  Photographers  Association,  Flying  Short  Course; 

Oct.  16.  St.  Petersburg,  Fla.,  Hilton;  Oct.  17,  Washington,  D.C.  Inter¬ 
national  Inn;  Oct.  19,  Indiana  University,  Bloominoton;  Cict.  20,  Uni¬ 
versity  of  Texas,  Arlington;  Oct.  22,  San  Diego,  Calif.,  Hilton. 

17- 19— Advertising  Research  Foundation,  Waldorf  Astoria,  New  York  City. 
17-21— Inter-American  Press  Association,  Santo  Domingo,  Dominican 

Republic. 

23-26— Association  of  National  Advertisers,  Homestead.  Hot  Springs,  Va. 

25- 28 — Associated  Press  Managing  Editors  Association,  New  Orleans,  La. 

26- 29 — National  Newspaper  Association,  Houston,  Texas. 

27- 28— Mid-Atlantic  States  Harris  2200  Users  Group.  Call-Chronicle 

Newspapers,  Allentown,  Pa. 

27-28— New  England  Newspaper  Advertising  Executives  Association, 
Copley  Plaza  Hotel,  Boston. 

27-29— International  Media  Conference,  Pan  American  University,  Edin¬ 
burg,  Texas. 

27- 30— National  Council  of  College  Publications  Advisors/Associated  Col¬ 

legiate  Press,  Braniff  Palace  Hotel,  New  Orleans. 

28—  New  England  Daily  Newspaper  Association,  annual  meeting,  Copley 
Plaza,  Boston,  Mass. 

NOVEMBER 

3-5 — Florida  Press  Association,  Tampa  Bay  Harbor  Inn. 

8-11 — Audit  Bureau  of  Circulations  annual  meeting.  New  York  City. 
13-16 — SNPA  convention,  Boca  Raton  Hotel  and  Club,  Boca  Raton,  Fla. 
16-20— Society  of  Professional  Journalists,  Sigma  Delta  Chi,  national 
convention,  Detroit,  Mich. 
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AVAILS: 

Buy  the 
Buffalo  Evening 
I  Jews  and  you’re  buy¬ 
ing  proven  demographics, 
guaranteed  avails  and  100%  non 
pre-emptible  prime  position.  The 
News  effectively  reaches  over  51%  of 
the  total  adults  in  Buffalo's  ADI  daily, 
lat’s  more  than  any  top  rated  TV  show. 

COVERAGE  AREA: 

_  The  Buffalo  Evening  News  has  the 

third  highest  ADI  coverage  in  the  top 
30  U.S.  markets  with  a  total  daily  circulation 
of  278,461  and  weekend  circulation  of  295,283. 
^  You’re  reaching  over  51  %  (660,000)  adult  viewers 

daily  and  55%  (704,000)  adult  viewers  on  weekends. 

SUMMARY: 

When  The  News  talks  comprehensive  coverage,  we’re 
not  just  talking  editorial  and  news  content  -  we’re 
talking  about  the  comprehensive  coverage  you  get  out 
of  every  advertising  dollar  you  place  in  The  News. 
Outperform  a  spot  TV  buy  in  Buffalo.  Put  your  money 
where  more  of  Buffalo’s  buying  power  will  see  it . . . 

Buffalo  Evening  News. 
For  further  information,  contact  Hugh  G.  Monaghan 

(716-849-3422). 

Buffalo  Evening  News 

One  News  Plaza,  Buffalo,  New  York 
.  Represented  nationally  by  Story  &  Kelly-Smith 


OCTOBER 

NOVEMBER 

1 

2  3  4  5  6  7  8 

9  10  11  12  13  14  15 
16  17  18  19  20  21  22 
23  24  25  26  27  28  29 
30  31 

1  2  3  4  5 

6  7  8  9  10  11  12 
13  14  15  16  17  18  19 
20  21  22  23  24  25  26 
27  28  29  30 

Here’s  the  newest  listing  of  Texaco  PR  contacts 
ready  to  get  you  the  answers... 


1 

NEW  YORK* 

Gordon  C.  Hamilton 

914-253-4000 

Walter  B.  Doyle 

914-253-4000 

Edgar  Williams 

914-253-4000 

2 

WASHINGTON,  D.C. 

Robert!  Kenney 

202-331-1427 

3 

BOSTON 

H.G.  (Top)  Ingram 

617-268-4500 

4 

PHILADELPHIA 

Vernon  R.  Shorter 

609-667-3800 

5 

ATLANTA 

David  W.  Johnson 

404-321-4411 

6 

CORAL  GABLES 

Michael  1.  Malcolmson 

305-446-2231 

7 

8 

9 

10 
11 


HOUSTON 

J.  Chris  Kiersted  713-666-8000 

Ben  W.  Fortson  713-666-8000 

PORT ARTHUR 

John  C.  Feist  713-982-5711 

CHICAGO 

Thomas  A.  Norwood  312-427-1920 

DENVER 

Gordon  L.  Scheig  303-573-7571 

LOS  ANGELES 

JohnW.Aucott  213-385-0515 

Larry  L.  Bingaman  213-385-0515 


Working  to  keep 
your  trust  for 

-j^years 


*Texaco’s  Harrison.  N.Y,  mailing  address: 
2000 Westchester  Ave.,  White  Plains,  N.Y  10650 


E&P 

goes  South 

. . .  with  special  editorial  content 
about  Southern  newspapers 
and  markets.  Send  along  your 
advertising  copy,  directed  to  a 
bonus  convention  audience 

in  the 

Editor  &  Publisher 

SNPA 

ISSUE 

•  Distributed  at  the  SNPA 
Convention,  Boca  Raton, 
Florida,  November  13-16. 

•  Read  by  E&P’s  audience  of 
leaders  In  the  advertising  and 
agency  fields. 

Published 
NOVEMBER  12 

Space  reservation  deadline:October  31 
Advertising  copy  deadline:  November  3 

Reserve  your  space  now! 

Editor  &  Publisher 

575  Lexington  Avenue 
New  York,  N.Y.  10022 
(212)  752-7050 


Newsbriefs 


The  Cuban  government  has  turned  down  a  request  by 
United  Press  International  for  a  group  of  editors  and  pub¬ 
lishers  to  visit  Cuba  in  October  because  of  hotel  problems 
and  other  “material  considerations.”  They  were  advised  to 
try  again  next" year.  The  editors  wanted  to  go  to  Cuba  follow¬ 
ing  UPTs  18th  Annual  Conference  of  Editors  and  Publishers 
(EDICON),  which  will  be  held  in  Puerto  Rico  October  9-12. 

A  total  of  59  visa  applications  had  been  delivered  to  the 
Cuban  office  in  Washington  when  the  decision  was  an¬ 
nounced.  Mujica  said  the  $15  checks  required  with  each 
application  would  be  returned,  but  that  the  applications 
would  be  retained  “for  the  record.” 

♦  «  * 

Hartford  Courant  has  decided  to  join  other  newspapers  ac¬ 
ross  the  country  as  regards  control  of  advertising  for  X-rated 
motion  pictures  and  massage  parlors.  Ads  may  no  longer 
exceed  one  column  in  width  and  two  inches  in  depth.  X-rated 
film  ads  may  now  only  include  name  and  address  of  theatre, 
name  of  firm,  times  film  is  showing,  price  and  rating.  Mas¬ 
sage  parlor  ads  may  now  only  include  name,  address,  tele¬ 
phone  number  and  hours  of  operation.  The  Courant  hereto¬ 
fore  had  run  massage  parlor  ads  on  its  sports  pages. 

♦  *  * 

A  $100,000  grant  left  to  Harvard  University  by  the  late 
journalist  Walter  Lippmann  will  be  used  to  help  renovate  an 
1836  landmark  building  on  the  campus  that  will  now  house 
the  university’s  Nieman  Foundation. 

The  university  announced  the  renovation  and  named  a 
Lippmann  Fund  Committee  that  will  include  Irwin  Maier, 
adviser  to  the  editors  of  the  Milwaukee  Journal  and  the 
Milwaukee  Sentinel,  to  raise  another  $400,000  in  private 
funds  for  the  project. 

The  Nieman  Foundation  is  named  for  Lucius  W.  Nieman, 
founder  of  The  Journal.  After  Nieman’s  death  in  1935,  his 
widow,  Agnes,  started  the  foundation  in  his  memory  “to 
promote  and  elevate  the  standards  of  journalism.”  The 
foundation  annually  sponsors  fellowships  for  working  jour¬ 
nalists  to  study  at  Harvard  for  an  academic  year. 

Lippmann,  who  died  in  1974,  was  involved  in  setting  up 
the  Nieman  program  at  Harvard  40  years  ago.  The  head¬ 
quarters  for  the  program  is  to  be  known  as  Walter  Lippmann 
House. 

*  *  * 

United  Press  International  and  Associated  Press  have 
changed  the  effective  date  for  the  new  Joint  stylebook  to  Oc¬ 
tober  31. 

Originally  announced  for  October  1,  both  services  have 
agreed  to  the  new  effective  date  because  of  delays  in  some 
shipments  to  newspapers  which  have  ordered  the  book.  Be¬ 
cause  of  the  large  number  of  orders,  UPl  has  ordered  addi¬ 
tional  copies  of  the  book.  Shipments  are  being  processed  as 
rapidly  as  the  books  come  off  the  press. 

♦  ♦  ♦ 

Jurisdiction  in  adjudicating  the  Federal  Trade  Commis¬ 
sion’s  complaint  that  the  Los  Angeles  Times  discriminates  in 
price  between  competing  purchasers  of  advertising  linage  by 
charging  volume  advertisers  lower  rates  (E&P,  Aug.  20)  has 
been  shifted  to  the  FTC  regional  office  in  Los  Angeles,  E&P 
learned  this  week.  A  pre-hearing  conference  in  the  case, 
originally  scheduled  to  be  held  in  Washington,  will  be  con¬ 
ducted  by  Administrative  Law  Judge  James  P.  Timony  at  10 
a.m.  October  17  in  Room  13209  of  the  FTC  quarters  at  1 1000 
Wilshire  Boulevard,  Los  Angeles,  Calif.  90024. 
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How  much  diange  does 
our  Aineriican  Econoinic 


Alitt]e?None? 


You  may  be  reassured— or  troubled — by  how  a  number 
of  your  fellow  citizens  answered  this  question  recently. 

A  recent  study  shows  that  an  overwhelming  majority  of 
Americans  have  a  basic  faith  in  our  economic  system.  Only 
a  relatively  small  number  favor  major  structural  changes. 

Yet  almost  all— 92 %— feel  some  modifications  are  needed. 

In  the  months  and  years  ahead,  we're  all  going  to  be 
called  upon  to  make  great  decisions  as  our  American  i 

Economic  System  adjusts  to  new  conditions  every-  i 

where,  both  home  and  around  the  world. 

Obviously,  the  more  we  all  ^  | 

know  about  our  system  and 
how  it  works,  the  better  we  can 
decide  what  to  preserve,  what 
to 

To  help  give  you  a  clearer  i 

picture  of  our  system,  a  special  ^ 

booklet  has  been  prepared.  It's  C 

easy  to  read,  interesting  and  free.  ^ 

Mail  the  coupon  for  your  copy. 

Every  American  ought  to  JL{\C 

know  what  it  says.  O* 


Booklets,  P.O.  Box  1887,  New  York,  N.Y.  10001 

_ Please  send  me  a  free  copy  of  the  booklet 

about  our  economic  system. 

'  I  would  also  like  a  copy  of  the  survey 
highlights. 


Company. 


Address 
City _ 


Oid  you  know?  •  With  6%  of  the  p»pulation,  America 
uses  30%  of  the  world's  energy  production.  •  The  U.S.  economy 
created  26  million  new  jobs  between  1950— 1975.  •  In  1975,  the 
U.S.  imported  about  $96  billion  of  goods— exported  over 
$107  billion. 


Note:  Booklets  in  quantity,  posters  and  other  materials 
are  available  for  use  by  companies,  clubs,  etc.  For  in¬ 
formation,  write:  The  Advertising  Council,  825  Third 
Avenue,  New  York,  New  York  10022 

A  public  service  message  of  The  Advertising  Council  IVH 
&  U.S.  Department  ol  Commerce  EpWl 

vS/  presented  by  this  Magazine.  (Zinci 
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Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959 


National  Newspaper  Week 

National  Newspaper  Week  will  be  observed  Oct.  9-15  this 
year.  It’s  theme  is:  “Freedom  is  in  our  hands.” 

Newspapers  all  over  the  country  will  note  the  occasion 
with  news  stories,  editorials,  open  houses,  recognition  for 
carrier  boys,  etc.,  but  it  is  unfortunate  that  the  largest 
celebrations  will  be  in  the  medium-sized  cities  and  the  small 
towns.  Newspapers  in  major  population  areas  traditionally 
have  considered  themselves  too  sophisticated  to  participate 
in  such  self-promotion. 

Perhaps  it  is  of  Freudian  significance  that  the  same  week 
has  been  designated  National  Fire  Prevention  Week.  If  any¬ 
one  has  fires  to  put  out  it  is  the  newspaper  business,  at  this 
point. 

It  seems  to  us  that  if  editors  and  publishers  from  cities 
large  and  small  feel  it  is  important  to  cooperate  in  a  “First 
Amendment  Coalition,”  (commented  upon  elsewhere  in  this 
column)  they  should  realize  also  the  importance  of  acting  in 
concert  to  re-emphasize  that  a  free  press  is  the  keystone  of 
all  our  freedoms. 

After  all,  it  is  the  vast  reading  public — the  electorate — 
that  must  be  convinced  of  this  as  well  as  those  jurists  who 
must  decide  tricky  constitutional  questions  affecting  the 
press. 

If  the  public  fails  to  understand  what  the  press  and  the 
First  Amendment  are  all  about,  it  will  be  the  fault  of  the 
press  for  not  making  a  greater  effort  in  that  direction. 


Strength  in  numbers 

A  Pennsylvania  judge  leaned  over  the  bench  and  asked  a 
newspaper  lawyer:  “Counselor,  if  this  case  is  so  fundamen¬ 
tally  important,  why  are  you  the  only  one  before  this  court?” 

Good  question! 

It  is  difficult  for  one  man  to  convince  a  judge  that  his 
ruling  on  a  gag  or  contempt  order  will  have  implications  far 
beyond  that  one  case. 

Citing  that  anecdote.  Gene  Rober+s,  executive  editor  of 
the  Philadelphia  Inquirer,  asked  his  Pennsylvania  as¬ 
sociates  if  the  entire  industry  could  unite  in  the  common 
cause  of  freedom  of  information  and  freedom  of  the  press. 

The  answer  was  “yes,”  the  response  was  ovei’whelming, 
and  the  result  is  the  “First  Amendment  Coalition,”  an  inde¬ 
pendent  consortium  of  media  representatives  which  will 
serve  as  a  watchdog  and  a  legal  defense  fund  in  that  state  to 
battle  secrecy  and  encroachments  on  the  people’s  right  to 
know. 

When  77  industry  leaders  representing  70  different  media 
organizations  in  one  state  gather  to  discuss  a  common  pro¬ 
blem  like  this,  it  shows  concern  and  interest.  There  should 
be  strength  in  such  a  coalition. 

The  program  should  be  copied  in  other  states. 
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Audit  Bureau 
of  Circulations 
Member  American 
I  A  Newspaper 

Publishers  Association 

6  mo.  average  net  paid  June  30,  1977—24,836 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


With  which  have  been  merged  The  Journalist  estab¬ 
lished  March  22.  1884.  Newspaperdom  established 
March.  1892;  the  Fourth  Estate  March  1,  1894;  Editors 
Publisher.  June  29.  1901.  Advertising.  January  22. 
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Letters 


FEEDBACK 


Vic  Cantone 


GRAPHIC  FADDISTS 

The  August  20  issue  of  Editor  &  Pub¬ 
lisher  had  a  brief  article  on  page  15  that 
should  have  been  the  lead  story  in  that 
issue,  instead  of  being  buried  so  far  back. 

And  the  most  significant  part  of  the 
buried  article  was  then  buried  in  the  last 
two  paragraphs.  I  wish  to  call  attention 
to  them. 

The  article  reported  on  a  survey  by  the 
Missouri  School  of  Journalism  on  com¬ 
munity  newspapers  of  “higher  than  av¬ 
erage  success.” 

I  presume  the  word  “graphics”  would 
fit  where  I  have  enclosed  it  in  brackets  in 
repeating  those  two  paragraphs: 

“Those  publishers  who  favored  design 
(graphics)  as  the  most  important  element 
of  success  received  a  significantly  higher 
number  of  awards  for  journalism. 

“On  the  other  hand,  the  survey  shows 
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NOW  COMES  THE  HARD  PART. 

that  journalists  who  concentrated  on  FILM  FOR  SALE 


content  (did  not  go  for  graphics)  usually 
ran  newspapers  with  significantly  higher 
circulation.” 

Practically  every  week,  journalism  is 
holding  a  worry  clinic  somewhere  in  the 
country  to  try  to  solve  the  mystery  of 
declining  circulation  and  credibility  at  a 
time  when  newspapers  are  supposed  to 
be  so  much  better  than  ever  in  the  indus¬ 
try’s  history. 

Almost  invariably,  the  “hero”  of  the 
worry  clinic  will  be  the  journalism  dean 
or  the  design  expert  who  is  high  on 
graphics.  And  almost  invariably,  the 
worries  at  the  clinic  will  go  home  with 
the  ringing  cry,  “We  gotta  have  more 
graphics.” 

1  have  yet  to  note  one  of  the  worry 
clinics  which  has  given  an  ear  to  one  who 
would  say  we  are  graphicked  to  death.  I 


The  film  “First  Edition’’,  is  not 
available  for  rent,  but  it  is  available 
through  the  National  Readership  Council 
at  the  Bureau  of  Advertising  for 
purchase  for  $175.00,  and  requests 
should  be  sent  to  the  Council. 

As  for  the  reaction  of  our  publisher, 
William  F.  Schmick,  Jr.,  to  the  film,  his 
reservations  as  well  as  some  other  key 
executives  within  the  company,  were  not 
about  the  reaction  of  audiences,  but 
rather  a  concern  that  the  film  was  not 
sufficiently  identified  with  the  Baltimore 
Sunpapers.  To  offset  this,  a  trailer  was 
added  at  the  end  of  the  film  stating  that  it 
was  produced  for  us. 

William  M.  Bernard 
(Bernard  is  public  relations  director, 
Baltimore  Sun.) 

iK  2|c  ^ 


have  yet  to  see  a  judge  for  a  newspaper 
contest  selected  from  the  ranks  of  “old 
School”  journalists  who  believe  in  sober 
journalism. 

I  volunteer  for  the  next  worry  clinic. 

I  would  tell  the  worry  clinic  that  I 
work  for  a  newspaper  which  has  all  the 
earmarks  of  being  highly  successful.  Our 
newsroom  is  so  burdened  with  design 
awards  there  is  hardly  room  to  display 
them. 

And  then  I  would  show  the  other  side  of 
the  coin — a  shocking  drop  in  circulation 
which  cannot  be  justified  by  local 
economics  nor  by  editorial  effort,  a  con¬ 
tinuing  flight  of  advertisers  to  other 
media,  and  a  constant  struggle  with  local 
news  sources  who  have  lost  their  credi¬ 
bility  in  the  hometown  paper. 

It  is  a  graphic  demonstration  of  what 
Missouri  found  in  its  survey — that  jour¬ 
nalists  who  have  not  thrown  in  their  lot 
with  the  graphics  faddists  “usually  run 
newspapers  with  significantly  higher  cir¬ 
culation.” 

G.  Lloyd  Hippensteele 


GOOD  STORY 

Thank  you  for  your  most  complete 
coverage  of  the  blackout  and  your  refer¬ 
ence  to  our  efforts  in  the  blackout.  Until 
your  July  23  issue,  there  existed  no  truly 
concise  picture  of  how  all  the  area  media 
dealt  with  the  crisis.  In  future  mention 
please  say  that  The  News  World  was 
founded  by  Reverend  Moon,  and  not  the 
Unification  Church.  Reverend  Moon 
founded  the  Unification  Church  as  well, 
but  the  Church  did  not  found  The  News 
World. 

We  would  like  to  correct  the  outdated 
circulation  figure  used  in  the  article  on 
August  6,  page  14.  Because  of  our  rapid 
growth,  we  can  proudly  announce  that 
we  are  now  printing  41,000  every  day, 
and  although  sales  fluctuate  we  can  esti¬ 
mate  that  we  sell  an  average  of 
25-30,000. 

One  example  of  our  growth  is  that  as 
of  June  1,  we  had  512  home  delivered 
subscriptions:  we  now  have  over  12,000. 

Nancy  K.  Belot 


(Hippensteele  is  telegraph  editor,  (Belot  is  director,  public  relations.  New 
Lafayette  (Ind.)  Journal  and  Courier.)  York  (N.Y.)  News  World.) 
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‘‘The  Monitor  helps  readers 
understand  the  thoughts  and 
attitudes  that  shape  a  nation’s 
actions -so  that  today’s  news  story 
will  illuminate  tomorrow’s 


events.” 


Elizabeth  Pond 

Bonn  CotTespondent 

The  ChHstian  Science  Monitor 


Elizabeth  Pond  has  had  more  than  her 
share  of  excitement  as  a  correspondent.  In  1968 
she  was  in  Prague  when  the  Soviet  tanks  rolled 
in.  Two  years  later,  when  covering  the  American 
incursion  into  Cambodia,  she  was  captured  by 
the  Communists  and  held  for  40  days.  Neither 
experience  has  intimidated  her. 

On  the  contrary,  a  lively  interest  in  all 
peoples  has  only  been  nurtured  by  her  travels. 
After  receiving  an  M.A.  from  Harvard  in 
international  relations  in  1963,  she  wandered 
through  the  United  States  on  a  motor-scooter, 
lived  in  Taiwan  to  learn  Chinese,  and  did 
freelance  reporting  from  Eastern  Europe. 

In  1966  she  joined  the  Monitor  and  since 
that  time  has  served  as  Bureau  Chief  in  Tokyo, 
Vietnam,  and  Moscow.  Today  she  is  the 
Monitor’s  correspondent  in  Bonn,  having 
recently  completed  a  year  at  the  University  of 
Michigan  on  a  Fellowship  from  the  National 
Endowment  for  the  Humanities. 

The  Pond  tapestry  of  experience  brings  to 
her  work  a  sensitivity  to  the  feelings  and 
motives  of  people  in  many  cultures.  When 
crises  erupt,  she  strives  to  uncover  the  factors 
that  will  lead  to  solutions.  And  she  has  the 
ability  to  step  back  and  put  her  current 
piece  of  the  world  into  its  proper  place  in  the 
global  puzzle. 

Her  depth  of  knowledge,  an  empathy  with 
all  races,  and  a  probing  curiosity  help  make  the 
Monitor  a  newspaper  relied  on  by  subscribers  in 

some  130  countries ...  - 

and  by  the  13.2  million 
readers  of  the  177 
newspapers  worldwide 
that  subscribe  to  The 
Christian  Science 
Monitor  News  and 
Photo  Service.  A  way  of  seeing. 


THE 
CHRISTIAN 
SQENCE 
MONITOR, 


A  way  of  seeing. 
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McCann-Erickson  says: 

Newspaper  ad  revenues 


could  top  $11 

By  John  Consoli 

Newspaper  advertising  revenues  are 
expected  to  reach  $11.1  billion  in  1977,  a 
12%  increase  over  the  amount  spent  by 
advertisers  in  newspapers  last  year,  ac¬ 
cording  to  updated  projections  by  Robert 
Coen,  vicepresident,  McCann-Erickson, 
Inc. 

During  the  first  half  of  this  year,  drug 
and  automotive  advertisers  have  shown 
exceptionally  strong  increases  in  news¬ 
paper  advertising,  Coen  said.  Drug  ad¬ 
vertisers  have  invested  77%  more  in 
newspapers  during  the  first  half  of  1977 
as  compared  to  a  similar  period  last  year. 
Automotive  advertisers  invested  at  a 
28%  higher  rate  during  the  first  half  of 
this  year.  Food  advertisers  invested  15% 
more  on  newspaper  advertising  during 
the  first  half  of  1977. 

Among  secondary  product  categories, 
beer,  food  and  candy  advertisers  showed 
the  largest  increases  in  newspaper  spend¬ 
ing.  Beer  advertisers,  primarily  due  to 
the  introduction  and  promotion  of  the 
new  “light”  beers,  spent  80%  more  on 
newspaper  advertising  during  the  first 
half  of  1977.  Candy  advertisers  spent 
31%  more  on  newspaper  advertising  dur¬ 
ing  the  first  half  of  this  year  and  radio,  tv 
&  hi-fi  advertisers  spent  30%  more. 

Among  the  categories  that  showed  de¬ 
creases  in  newspaper  ad  spending  during 
the  first  half  were  wines  &  liquor  (down 
26%);  pet  foods  (down  30%);  and  cigaret¬ 
tes  (down  16%.) 

Coen  said,  however,  that  much  of  the 
impact  of  new  cigarette  advertising  will 
not  be  felt  until  the  second  half  of  the 
year.  He  pointed  out  that  Real  was  not 
introduced  until  May  and  its  full  impact 
will  be  seen  in  the  July  and  August  ad¬ 
vertising  expenditure  figures. 

“The  second  half  of  1977  will  see 
strong  gains  for  newspapers,”  Coen 
said.  “The  new  fare  structures  for  the 
airlines  will  result  in  a  surge  of  advertis¬ 
ing  from  that  area  and  the  introduction  of 
Real  cigarettes  will  also  help.  In  addi¬ 
tion,  the  classified  sections  of  most  pa¬ 
pers  are  expected  to  show  gains  in  the 
neighborhood  of  20%  or  more.  Classified 
ads  are  booming  in  newspapers,”  he 
said,  pointing  out  that  never  before  have 
newspapers  been  running  more  help 
wanted  ads. 


billion 


Overall,  Coen  is  predicting  that  total 
ad  expenditures  in  all  media  will  be  up 
12.5%,  reaching  $37.8  billion.  This  is  an 
increase  from  his  April  projection,  when 
he  anticipated  overall  media  expendi¬ 
tures  this  year  would  be  up  10.8%  over 
last  year,  reaching  $37  billion. 

He  noted  that  the  sizable  12.5%  gain 
during  1977  would  be  on  top  of  an  excep¬ 
tionally  strong  year  in  1976,  when  total 


Newspaper  Ad  Scoreboard 
Rrst  half  results 


Increases 

Drugs  .  -1-77% 

Automotive  .  -1-28% 

Food  .  -1-15% 

Beer  .  -i-80% 

Candy  .  -i-31% 

Radio,  tv,  stereo  ....  +30% 

Decreases 

Wines,  liquors  . -26% 

Pet  foods  .  -30% 

Cigarettes  . -16% 


advertising  expenditures  reached  $33.6 
billion  or  19.2%  more  than  was  spent 
during  1975. 

For  1978,  Coen’s  long  range  prediction 
calls  for  total  advertising  expenditures  to 
rise  another  8-13%,  reaching  between 
$41  and  $43  billion. 

In  addition  to  the  12%  increase  an¬ 
ticipated  in  newspaper  advertising 
spending,  Coen  sees  tv  spending  increas¬ 
ing  by  13%  during  1977,  with  network  tv 
up  2()%,  spot  tv  up  6%  and  local  tv  up 
1 1%.  Coen  estimates  advertisers  will  in¬ 
vest  $7.6  billion  in  television  during  1977. 

Magazine  advertisers  are  expected  to 
spend  20%  more  this  year,  radio  adver¬ 
tisers  12%  more  and  all  other  media,  in¬ 
cluding  direct  mail,  outdoor  and  trade 
publications,  12%  more. 

Prices,  Coen  noted,  were  up  across  the 
board.  “The  largest  price  increases  this 
year,  will  be  in  network  tv,  up  about 
18%.”  he  said.  “Spot  tv  prices,  which 
increased  an  astounding  25%  in  1976, 


E&P 

Every  Saturday  since  1884 

have  met  with  resistance  and  will  only  be 
up  7%  in  1977.” 

Coen  predicted  spot  tv  prices  will 
probably  only  rise  another  5%  in  1978, 
while  network  will  again  increase  by 
close  to  18%.  He  said  networks  are  in  a 
position  where  they  can  ignore  pressure 
from  their  major  advertisers  over  rates, 
since  they  have  a  limited  amount  of  time 
available  and  a  long  waiting  list  for  air 
time. 

“Putting  aside  the  price  increases,”  he 
said,  “the  largest  gains  in  unit  advertis¬ 
ing  will  occur  in  the  magazine  sector  in 
1977.  Here,  we  predict  a  total  expendi¬ 
ture  gain  of  at  least  20%,  of  which  only 
7%  is  price,  meaning  that  pages  will  be 
up  some  13%.”  Coen  said  magazines 
have  done  so  well  because  advertisers 
look  at  them  as  the  logical  alternative  to 
television. 

Newspaper  ad  rates  are  up  about  9% 
this  year,  according  to  Coen,  who  pre¬ 
dicted  an  8%  increase  in  newspaper  rates 
for  1978. 

Study  says  profits 
of  papers  imperiled 

The  daily  newspaper  industry  will 
soon  see  the  end  of  significant  new  labor 
production  savings  and  will  be  faced  with 
having  to  substantially  increase  advertis¬ 
ing  linage  and  circulation  or  see  an  ero¬ 
sion  of  healthy  profit  margins,  concludes 
a  new  analysis  of  the  industry  published 
this  week. 

The  study.  Future  Directions  of  the 
Newspaper  Industry,  (White  Plains, 
N.Y.:  Knowledge  Industry  Publications, 
1977)  acknowledges  that  the  industry  “is 
economically  strong  and  appears  to  hold 
a  firm  place  in  the  media  mix  of  advertis¬ 
ers  and  consumers.”  But  it  also  notes 
that  the  rapid  increases  in  newsprint  and 
labor  expense  of  the  mid  1970s  coincided 
with  a  new  era  of  production  technology 
which  has  brought  rapid  payback  in  in¬ 
vestments  and  continued  labor  savings. 

This  latter  development  helped  bal¬ 
ance  out  the  virtual  lack  of  growth  in 
daily  circulation  and  advertising  linage  in 
the  period  since  1973.  The  growth  in 
newspaper  revenue  has  come  through  a 
series  of  industry-wide  boosts  in  circula¬ 
tion  prices  and  advertising  linage 
charges,  both  exceeding  the  increases  in 
costs  passed  along  by  other  media. 
“Newspaper  executives  must  now  con¬ 
centrate  on  boosting  circulation  and  ad¬ 
vertising  linage”  states  Benjamin  M. 
Compaine,  author. 

Future  Directions  of  the  Newspaper 
Industry  (360  pages  in  two  volumes)  is 
priced  at  $550  ($495  for  subscribers  to 
any  K.l.P.  newsletter). 
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Quebecor 
to  start-up 
daily  in  Philly 


Quebecor  Inc.,  which  publishes  two 
daily  newspapers  and  several  weeklies  in 
the  Canadian  province  of  Quebec,  has 
announced  plans  to  start  a  daily  morning 
tabloid  in  Philadelphia  early  next  year. 

The  paper,  to  be  called  the  Philadel¬ 
phia  Journal,  is  expected  to  be  ex¬ 
tremely  heavy  in  sports  content — 
averaging  30  pages  per  day. 

Pierre  Peladeau,  Quebecor’s  president 
and  chief  executive  officer,  has  been  re¬ 
ferred  to  in  Canadian  press  reports  as 
“Quebec’s  tabloid  newspaper  king.” 

At  a  press  conference  in  Montreal  this 
week,  Peladeau  said  he  had  been  study¬ 
ing  various  cities  on  the  American  east 
coast  for  five  years  and  began  con¬ 
centrating  his  research  on  Philadelphia 
about  a  year  ago. 

“We  can  count  on  a  minimum  circula¬ 
tion  of  60,000  with  a  possibility  of 
100,000,”  Peladeau  said.  Although, 
Philadelphia  already  has  a  tabloid,  the 
afternoon  News,  with  a  circulation  of 
about  250,000,  Peladeau  said  the  paper 
has  only  eight  pages  of  sports  coverage. 
He  said  Philadelphia  is  a  sports-oriented 
city,  with  professional  teams  in  every 
major  sport,  as  well  as  major  college 
athletics. 

Peladeau  has  successfully  founded  and 
operated  the  daily  tabloids  Journal  de 
Montreal  and  Journal  de  Quebec,  with 
circulations  of  around  166,000  and  50,000 
respectively. 

Not  unlike  the  style  of  Australian- 
born  publisher  Rupert  Murdoch,  who 
now  publishes  the  New  York  Post  and 
the  San  Antonio  Express  and  News  in 
addition  to  his  vast  newspaper  holdings 
in  England  and  Australia,  Peladeau' s 
Canadian  tabloids  have  a  heavy  accent 
on  crime  and  sports  news  and  feature  a 
daily  scantily-clad  pin  up  girl  on  page 
seven. 

Peladeau  said  the  management  of  the 
new  Philadelphia  tabloid,  will  “obvi¬ 
ously  include  some  Montrealers.”  He 
said  Montreal  was  chosen  because  the 
people  “already  know  what  a  tabloid 
is.”  He  added  that  people  there  travel  on 
the  public  transit  system  where  “the 
most  comfortable  format  is  a  tabloid.” 

He  called  Philadelphia  a  counterpart  of 
Montreal  because  of  its  sports  interests. 

In  addition  to  the  tabloid  News,  the 
other  Philadelphia  dailies  are  the  morn¬ 
ing  Inquirer,  with  a  circulation  of  about 
421,000,  and  the  afternoon  Bulletin,  with 
a  circulation  of  541,000. 


AD  SERVICE — Clint  Thompson,  (second  from  the  right)  receives  a  plaque  from 
the  Newspaper  Advertising  Bureau  in  appreciation  of  his  "three  decades  of 
dedicated  service  to  J.  C.  Penney  in  the  profession  of  advertising."  Thompson 
retired  as  Penney's  manager  of  market  evaluation  and  media  planning  on 
September  30.  In  this  post,  the  Bureau  estimates,  he  placed  up  to  $143  million 
worth  of  Penney  advertisements  a  year  in  more  than  1,100  daily  newspapers. 
Jack  Kauffman,  bureau  president,  (second  from  left)  presented  the  plaque  on 
behalf  of  members  of  the  bureau  board  of  directors.  Also  present  were  Howard 
Evans,  Penney's  vicepresident  and  director  of  corporate  marketing  (right)  and 
Christopher  N.  Jackson,  bureau  vicepresident  for  chain  store  advertising  sales. 


Retailer  sees  pitfalls 
in  newspaper  changes 


A  retailer  challenged  Canada’s  news¬ 
papers  to  show  more  spirit  for  good  news 
“rather  than  the  morbid  and  sensa¬ 
tional.” 

E.  G.  Burton,  president  of  Simpsons 
Ltd.,  also  dared  newspapers  to  show 
more  support  for  “decent  standards 
rather  than  appealing  to  our  baser  in¬ 
stincts  by  exploiting  news  of  sex,  crime 
and  violence.” 

In  his  speech  to  a  meeting  of  the 
Newspaper  Advertising  Executive  As¬ 
sociation,  he  called  on  journalists  to  be  a 
more  constructive  and  positive  force  in 
society. 

Referring  to  statistics  that  show  daily 
newspaper  circulation  has  gained  only 
seven  percent  in  seven  years,  he  expres¬ 
sed  a  fear  that  papers  are  attempting  to 
win  back  readers  with  lighter,  breezier 
papers  with  exotic  visual  displays. 

He  asked  if  this  shift  was  being  done  at 
the  expense  of  straight  news  coverage, 
analytic  reporting  and  imaginative  writ¬ 
ing. 

“More  important,  is  this  effort  to  win 
and  hold  readers  by  dressing  up  tradi¬ 
tional  newspaper  formats  in  sleek  new 
shells  being  done  at  the  expense  of  the 
historic  commitment  to  the  search  for 
truth? 

“And  is  the  daily  newspaper,  as 
presently  constituted,  capable  of  publish¬ 
ing  all  the  news  at  the  same  time  it  is 
trying  to  determine  the  truth?” 

This  gap  would  have  to  be  bridged  if 
the  daily  paper  was  to  remain  relevant. 

Burton  said  readers  won’t  be  satisfied 
with  cosmetic  changes. 

“All  this  movement  toward  the 
supermarketing  of  papers  has  under¬ 


standably  caused  press  critics  to  worry 
about  editors  and  publishers  who  are 
consigning  their  papers  to  the  well- 
scrubbed  lands  of  professional  consul¬ 
tants  who  insist  that  the  market  alone 
ought  to  determine  what  is  news.” 

He  said  the  public  requires  journalistic 
leadership  and  a  “daily  diet  of  analytic 
depth  that  gives  meaning  to  the  often 
tortuous  and  sometimes  paradoxical  un¬ 
folding  of  events.” 

Describing  the  major  media  as  power¬ 
ful  commercial  operations,  he  said  the 
press  has  become  a  central  part  of  the 
national  power  structure  and  can  no 
longer  deny  power  elite  status.  As  a  re¬ 
sult,  he  said  the  vulnerability  of  the 
media  goes  beyond  questions  of  bias. 
They  also  involved  privilege,  concen¬ 
trated  power,  wealth  and  “arranged  to¬ 
wards  the  values  and  institutions  of  ordi¬ 
nary  Canadians.” 

As  to  reporting  business  news.  Burton 
said  the  press  often  loses  sight  of  the  less 
dramatic  day-to-day  realities.  “An 
economic  success  story  can  never  com¬ 
pete  with  the  story  of  a  bankruptcy.” 

He  said  it  is  high  time  “to  break  the 
apathy  and  ignorance  that  has  dulled  so 
many  business  pages.” 

Burton  suggested  that  businessmen 
cool  their  indignation  at  anti-business 
sentiment. 

“When  the  products  of  business  really 
work,  when  business  is  known  to  step  up 
and  accept  responsibility  for  mistakes, 
when  it  serves  its  customers  with  under¬ 
standing  and  humanity,  when  it  obeys 
the  laws  of  every  land  in  spirit  as  well  as 
letter,  then  1  think  the  image  of  business 
will  change  for  the  better.” 
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Foundation  earmark  funds 
to  business  news  projects 


By  1.  William  Hill 

In  the  belief  that  raising  the  compe¬ 
tence  of  business  news  reporting  will  be 
good  for  both  business  and  the  public, 
the  Foundation  for  Economic  Freedom 
has  announced  four  major  projects  to 
achieve  this  goal. 

The  Foundation  established  a  year  ago 
as  an  educational  arm  of  the  National 
Association  of  Manufacturers,  has  begun 
developing  funding  to  get  these  projects 
under  way: 

•  Economic  Workshops  in  Journalism 
Schools — A  program  to  bring  business 
and  news  leaders  together  with  tomor¬ 
row’s  reporters  at  schools  of  journalism 
throughout  the  country,  the  focus  to  be 
on  economic  issues  and  their  sound  re¬ 
porting. 

•  Journalism  Textbook — A  coopera¬ 
tive  effort  by  the  Foundation,  news  or¬ 
ganizations  and  educators  to  develop  a 
textbook  on  business  and  economic  re¬ 
porting,  with  the  hope  it  would  help  to 
expand  academic  study  in  this  news 
area. 

•  Editor  Workshops — A  series  of  one 
day  “Editors'  Workshops  on  Economic 
Issues”  for  members  of  the  working 
press  in  all  major  cities. 

•  Washington  Policy  Workshops — A 
program,  developed  in  cooperation  with 
news  organizations,  that  would  bring 
small  groups  of  reporters  to  Washington 
for  intensive  briefing  on  economic  is¬ 
sues,  along  with  personal  interviews  with 
both  government  and  private  sector 
leaders. 

Besides  these  projects,  the  Foundation 
is  exploring  the  idea  of  establishment  of  a 
university-based  center  for  economic  re¬ 
porting.  This  would  combine  studies  in 
journalism  and  business/economics  and 
might  include  special  research  and 
graduate  degrees  in  this  field.  The  center 
might  also  serve  as  a  base  for  seminars 
for  journalism  professors  on  economic 
issues  and  their  effective  teaching  and 
reporting. 

Development  of  the  entire  program 
has  been  carried  on  under  James  N. 
Sites,  senior  vicepresident  for  communi¬ 
cation  of  the  National  Association  of 
Manufacturers,  who  also  is  president  of 
the  Foundation.  In  1976,  NAM  joined 
with  the  American’  Newspaper  Pub¬ 
lishers  Association  and  the  Association 
for  Education  in  Journalism  to  design  an 
effective  program  to  improve  business 
reporting. 

This  led  to  a  start  of  campus  work¬ 
shops,  the  first  of  which  was  held  last 
October  at  the  University  of  Maryland. 
This  was  followed  by  workshops  at  Pur¬ 
due,  Michigan  State  and  Wayne  State, 


and  new  ones  are  to  be  held  soon  at 
Duquesne  and  the  University  of  Iowa. 

A  pilot  one-day  session  involving 
members  of  the  working  press  was  held 
in  April  at  American  University’s  School 
of  Communications  with  the  university, 
NAM,  the  National  Newspaper  Associa¬ 
tion  and  the  Maryland/Delaware/District 
of  Columbia  Press  Association  as  spon¬ 
sors. 

The  launching  of  the  Foundation 
program  comes  at  a  time  when  business 
reporting  is  getting  renewed  attention  in 
many  quarters.  These  include: 

•  Columbia  University’s  Walter 
Bagehot  fellowships  in  economics  and 
business  journalism  have  brought  10 
journalists  onto  campus  for  nine  months 
of  study.  Now  in  its  third  year,  the 
program  is  financed  by  nearly  $250,000 
in  grants  from  seven  corporations. 

•  A  similar  program,  the  Alfred  P. 
Sloan  Foundation  Fellowship  Program 
for  Economics  Journalism,  is  under  way 
at  Princeton  University. 

•  The  Wharton  School  of  the  Univer¬ 
sity  of  Pennsylvania  brings  35  journalists 
on  campus  each  year  for  a  three-day 
seminar  on  economics.  Two  such  ses¬ 
sions  are  planned  this  year. 

•  The  Brookings  Institution  in 
Washington  is  putting  together  a  four- 
week  program  in  business  journalism  for 
selected  newsmen. 

•  The  California-based  Foundation 
for  American  Communications  has  been 
set  up  to  hold  seminars  on  media  prac¬ 
tices  for  both  businessmen  and  members 
of  the  press.  It  is  first  concentrating  on 
the  former. 

•  The  University  of  Missouri  has 
been  offering  a  month-long  summertime 
program  in  which  15  financial  writers 
undeiigo  intensive  study  in  economics. 
The  university  also  offers  a  two-day 
workshop  in  September,  which  is 
coupled  with  business  reporting  prizes. 

•  Dartmouth’s  Amos  Tuck  School  of 
Business  Administration  also  has  an¬ 
nounced  a  new  media  awards  program  in 
which  $105,000  is  to  be  presented  each 
year  for  outstanding  economic  reporting. 

Herbert  E.  Markley,  Foundation 
chairman  and  president  of  the  Timken 
Company  had  this  to  say:  “Since  NAM’s 
membership  includes  so  many  corporate 
contributors  to  all  journalism  projects, 
our  Foundation  is  in  an  ideal  position  to 
begin  a  needed  coordination  among  all 
the  efforts  being  made  to  improve  busi¬ 
ness  reporting.” 

The  Foundation’s  Communication 
Advisory  Council  is  composed  of 
Charles  Bartlett,  syndicated  columnist; 
William  E.  Giles,  editor  of  the  Detroit 
News;  Kenneth  Gilmore,  managing 


editor  of  the  Reader’s  Digest;  Dr.  Ray  E. 
Hiebert,  journalism  dean  at  the  Univer¬ 
sity  of  Maryland;  James  Hulbertm, 
senior  vicepresident  of  the  National  As¬ 
sociation  of  Broadcasters;  Herbert  F. 
Klein,  former  vicepresident  of  Met¬ 
romedia;  Kevin  Phillips,  syndicated  col¬ 
umnist;  Donald  Rogers,  economics 
editor  of  Hearst  Newspapers;  William 
Schabacker,  public  affairs  manager  of 
ANPA;  and  Emmett  Tyrrell,  Jr.,  editor 
of  The  Alternative. 

Inclusion  of  these  working  journalists 
in  the  Foundation  program  is  believed  to 
offset  any  fear  that  the  program  is  de¬ 
signed  to  achieve  a  favorable  press  for 
business. 

As  Sites  stated:  “What  business  seeks 
is  simply  the  same  kind  of  fair  play  that 
newsmen  themselves  would  expect  if 
someone  were  reporting  on  them.  What 
we  hope  for  is  a  press  that  better  under¬ 
stands  economic  realities  and  the  gather¬ 
ing  problems  faced  by  the  nation  in  this 
vital  area.” 

Rosalyn  Carter 
to  address  UPl 
editors  in  P.R. 

Rosalyn  Carter  will  address  the  18th 
annual  United  Press  International 
Editors  and  Publishers  Conference 
(EDICON)  in  Fhierto  Rico  October  9-12. 

Mrs.  Carter  will  appear  at  a  luncheon 
October  11.  She  is  expected  to  discuss 
human  rights  and  her  tour  of  Latin 
America  earlier  this  year. 

Governor  Carlos  Romero  Barcelo  of 
Puerto  Rico  and  Terence  A.  Todman, 
assistant  secretary  of  state  for  Inter- 
American  affairs,  also  will  address  the 
delegates.  Todman  will  be  the  luncheon 
speaker  on  October  12. 

The  conference  theme  will  be  a  close- 
up  look  at  Latin  America  and  the  Carib¬ 
bean.  There  will  be  three  working  ses¬ 
sions  with  distinguished  speakers  cover¬ 
ing  such  subjects  as  the  Panama  Canal 
treaties,  U.S.  relations  with  Cuba,  and 
the  political  and  economic  climate  of 
Puerto  Rico. 

In  addition,  panels  of  media  and  other 
specialists  will  present  their  perspectives 
on  Third  World  news  coverage,  the 
“separatist”  movements  and  legalized 
gambling. 

UPI  will  also  demonstrate  satellite 
transmission  of  its  news  and  picture  ser¬ 
vices.  An  antenna  and  related  equipment 
installed  on  the  hotel  premises  by  Harris 
Corporation  will  receive  news  and  pic¬ 
ture  feeds  from  New  York  via  an  RCA 
American  satellite  stationed  over  the 
Pacific  Ocean  just  above  the  equator. 

On  October  12,  UPl  president 
Roderick  W.  Beaton  will  preside  at  a 
business  meeting  for  UPl  subscribers  at 
which  the  UPI  Newspaper  Advisory 
Board  will  present  reports. 
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Sunday  editors  study 
writing  and  graphics 


By  Kay  Maughan 

Quality  writing  or  improved  graphic 
techniques? 

Each  had  its  supporters  at  the  annual 
convention  of  the  American  Association 
of  Sunday  and  Feature  Editors  at  the 
Hyatt  Regency  Hotel  in  Houston,  Sep¬ 
tember  14-17.  Host  for  the  convention 
was  the  Houston  Chronicle. 

James  Bellows,  editor  of  the 
Washington  Star  and  guest  speaker  at 
the  meeting,  said,  “Television  has  the 
numbers,  so  we  (newspapers  and 
magazines)  must  have  the  quality 
audience — and  only  quality  writing  and 
editing  will  get  us  that.” 

Bellows  told  the  U.S.  and  Canadian 
editors  that  he  once  thought  newspapers 
could  “do  it  ^dl  with  smart,  zippy  design 
and  color  pictures.” 

“But  1  have  learned  better,”  Bellows 
said.  “Color  tv  has  invaded  every  home 
with  perfect  (color)  register  and  tv  news 
is  bound  to  get  better  and  better.” 

“Where  does  that  leave  us?  With  the 
same  old  printed  word  that  we  built  our 
foundation  on — but  we’ve  slighted  it. 
The  quality  of  writing  has  been  long 
overlooked.” 

Though  basically  agreeing  with  Bel¬ 
lows’  statement,  Sheena  Paterson,  fea¬ 
tures  editor  of  the  Toronto  Star,  said  she 
still  thinks  stronger  layout  and  design  of 
sections  and  magazines  will  attract  read¬ 
ers  to  the  stories.  Paterson  critiqued 
AASFE  members’  magazines  and 
pointed  out  that  while  “generally  our 
products  are  impressive,  1  think  there 
could  be  a  stronger  degree  of  profes¬ 
sionalism  demonstrated.  We’ve  got  to 
stop  assuming  that  just  because  the 
material  is  there,  people  are  going  to  read 
it.  We’ve  got  to  draw  them  in.” 

Newspaper  graphics  also  was  the  sub¬ 
ject  of  Chicago  Tribune  managing  editor 
Maxwell  McCrohon’s  talk  at  the  AASFE 
session.  He  traced  the  steady  evolution 
of  the  Tribune’s  graphics  and  suggested 
that  the  change  has  had  a  strong  impact 
on  the  paper’s  success  in  recent  years. 

John  Downing,  a  columnist  for  the  To¬ 
ronto  Sun  and  Professor  John  Hayes, 
Temple  University,  iterated  the  need  for 
good  writing  and  entertaining  the  reader. 
Ron  Laytner,  a  free-lance  writer  from  Ft. 
Lauderdale,  told  the  group,  “Everyone 
of  you  here  are  newspapermen.  And  you 
have  to  know  what  your  reader  wants  to 
read.  As  we  get  older,  we  tend  to  become 
cynical.  Cynicism  is,  1  believe,  the 
cancer  of  the  newspaper  industry.  1  think 
you’ve  got  to  have  good  thoughts  for 
your  readers.  So  you’ve  got  to  remain 
excited  about  the  business.” 


Robert  Goldsborough,  magazine 
editor  for  the  Chicago  Tribune  and  ’76- 
’77  AASFE  president,  led  a  discussion  of 
Sunday  and  feature  innovations  in  the 
industry. 

Special  features  sections  have  become 
a  popular  addition  to  many  papers.  Both 
daily  and  Sunday  papers  are  putting 
more  emphasis  on  living  and  lifestyle 
sections.  Newsday  is  typical  in  the  spe¬ 
cial  features  area.  Explained  Lou 
Schwartz,  managing  editor,  “Our  mini  sec¬ 
tion  consists  of  tightly  packaged  special 
features  on  Health,  Life,  Food,  Money, 
Weekend  Guide  and  Your  Home.  These 
run  throughout  the  week  and  we’ve 
found  the  more  narrow  the  subject  mat¬ 
ter,  the  more  popular  it  will  be.  Health  is 
our  most  popular.” 

Zoned  editions  to  compete  with  the 
neighborhood  newspapers  are  becoming 
common,  too.  The  Seattle  Times,  Toledo 
Blade,  and  St.  Paul  Pioneer  Press  have 
had  success  in  this  area. 

Hal  Silverman,  editor  of  California 
Living  magazine,  San  Francisco 
Examiner,  spoke  to  the  group  on  the  in¬ 
novations  in  his  magazine  resulting  in  a 
new  publishing  company  printing  calen¬ 
dars  and  small  books — all  of  which  re¬ 
sulted  from  the  magazine’s  special  fea¬ 
tures  and  editorial  projects. 

Innovating  one-time  specials  are  pre¬ 
valent  around  the  country  this  year.  The 
Toledo  Blade’s  special  on  local  golf 
courses  has  resulted  in  an  outgrowth 
book.  The  Baltimore  Sun's  special  32- 
page  stitched  roto  magazine,  “The  Lure 
of  Baltimore,”  ran  with  no  ads  in  De¬ 
cember,  1976,  and  demanded  a  reprint  of 
75,000  copies.  The  Philadelphia  Bulletin 
did  special  one-time  issues  on  various 
sports;  baseball  and  hockey  issues  in¬ 
creased  regular  sales  by  30-40,000  with 
60,000  additional  from  a  football  issue. 
The  Chicago  Tribune’s  12-page,  no-ad 
special  on  the  death  of  Mayor  Richard 
Dailey  resulted  in  a  32,0(X)  sales  bump. 

The  most  astronomical  response  to  a 
special  section  was  to  the  Louisville 
Courier-Journal's  special  roto  magazine, 
“Elvis,”  which  has  to  date  sold  7.3 
million  copies  through  20  newspapers. 

Goldsborough  observed  that  a  major¬ 
ity  of  the  most  interesting  things  in  the 
industry  in  the  last  year  or  so  have  been 
in  the  area  of  newspaper  magazines. 
Some  markets  are  changing  from  the 
general  interest  magazine  format  to  a 
home  magazine.  Specializing  in  fashion, 
food,  furnishings,  beauty  and  personality 
pieces,  "shelter”  magazines  are  now 
featured  in  three  major  newspapers:  The 
(Continued  on  page  13) 


Sale  of  Elvis 
tribute  section 
to  top  2  million 

“It  was  madness,”  said  E.  B.  Black- 
bum,  assistant  managing  editor  of  the 
Memphis  Commercial  Appeal,  speaking 
to  the  American  Association  of  Sunday 
and  Feature  Editors  meeting  in  Houston. 
“None  of  us — even  knowing  how  wor¬ 
shipped  Elvis  Presley  was — were  pre¬ 
pared  for  what  happened  to  us  when  he 
died.” 

News  interest  in  Presley’s  death  in 
Memphis  on  August  16,  1977,  created  a 
hurricane,  and  Blackburn’s  newspaper 
was  in  the  eye  of  that  storm. 

“The  first  tip  that  something  was 
wrong  came  about  3:00  p.m.,  but  no  one 
really  got  excited  about  it,”  explained 
Blackburn.  “Through  the  years,  we’d 
literally  had  hundreds  of  reports  that 
Elvis  had  died.” 

Blackburn  said  that  inside  sources  at 
Memphis’  Baptist  Hospital  confirmed  to 
the  Commercial- Appeal  that  Presley  was 
dead  30  minutes  before  the  first  bulletins 
were  announced  on  radio  and  tv. 

“We  were  planning  the  next  day’s 
paper  when  the  city  editor  hung  up  his 
phone  and  quietly  said,  ‘It’s  true.’  There 
was  a  prolonged  silence  in  the  news¬ 
room — the  only  quiet  time  we  were  to 
experience  for  the  next  several  days,” 
remembered  Blackburn. 

Blackburn  said  that  by  the  time  the 
news  was  broadcast  on  radio  and  tv^  the 
paper’s  switchboards  were  jammed  with 
calls.  “Things  got  so  bad  we  were  having 
to  use  the  photographers’  radios  and  the 
editor’s  straight  lines  to  talk  with  our 
people  in  the  field,”  Blackburn  ex¬ 
plained.  “Within  an  hour,  we  were  get¬ 
ting  calls  from  newspapers  around  the 
world,  all  wanting  our  material  on 
Presley  before  we  had  even  written  it.” 

Madness  in  Memphis.  The  pirating  of 
newspapers.  Individuals  hawking  the 
Presley  editions  at  outrageous  prices. 
Blackburn  said  the  Commercial  Appeal 
had  documented  several  cases  of  their 
Presley  papers  being  sold  for  $50  and  one 
instance  of  a  fan  paying  $350  for  an  issue 
of  the  August  17  edition — a  paper  that 
originally  sold  for  15  cents. 

Blackburn  said  that  the  Commercial 
Appeal  was  “under  seige” — causing  the 
paper  to  erect  a  10-foot  chain  link  fence 
in  the  mail  room  in  an  attempt  to  control 
distribution  of  the  Presley  editions. 

The  decision  was  made  to  increase  the 
press  run  for  August  17  by  60,000  copies. 
They  were  gone  by  7:00  a.m.  The  second 
day’s  press  run  was  increased  again  and 
the  decision  was  made  to  deliver  papers 
directly  to  the  Presley  mansion,  Grace- 
(Continued  on  page  13) 
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(Continued  from  page  12) 

Chicago  Sun-Times,  Washington  Star 
and  Los  Angeles  Times. 

Growth  in  the  area  of  8Vi  x  1 1  “Time- 
size”  magazines  seems  imminent.  Said 
Goldsborough,  “There  are  two  reasons 
why  it  might  be  preferable,  and  both  are 
tied  to  the  finances  of  the  newspaper. 
One  is  the  paper  savings  from  a  sm^ler 
magazine;  the  second  a  standardization 
of  advertising.  The  last  lai:ge  format 
magazines  are  newspaper  rotogravure 
books.  Special  attention  should  be  di¬ 
rected  to  the  Nashville  Tennessean,  a 
monthly  x  1 1  magazine  printed  offset 
on  high  quality  stock,  and  the  new  To¬ 
ronto  Sunday  Star  magazine,  also  an  8Vi 
X  11  book  printed  on  high  stock.  Both 
will  debut  in  October.” 

Another  trend  was  brought  home  for¬ 
cibly  to  the  editors  in  Houston.  During  a 
panel  discussion  by  journalism  students 
from  the  University  of  Texas  and  the 
University  of  Houston,  the  editors  found 
themselves  being  lambasted.  The 
charge?  Trying  and  convicting  Bert 
Lance  on  the  front  pages.  The  students, 
who  all  admitted  being  enticed  into  jour¬ 
nalism  by  the  Woodward-and-Bemstein 
image,  collectively  called  on  newspapers 
for  “objective  observations,”  comment¬ 
ing  that  papers  seem  to  be  trying  to  sen¬ 
sationalize  the  news  to  sell  papers. 

Efforts  to  generate  reader  participa¬ 
tion  were  varied  and  wide-spread.  Book 
sections  proved  rewarding  in  San  Jose. 
Said  Fred  Dickey,  Sunday  editor  of  the 
San  Jose  Mercury-News:  “A  special 
book  section  run  in  conjunction  with  a 
day-long  seminar  with  six  major  authors 
had  enormous  response.  We  had  planned 
a  month-long  promotion  to  give  away 
6,000  tickets.  We  ran  a  house  ad  one  day 
and  had  to  pull  it  after  running  out  of 
tickets.” 

Other  special  promotions  ranged  from 
a  scavenger  hunt  for  familiar  items  (with 
a  prize  for  the  winner)  to  a  general  repair 
handy-man  telephone  number.  Two  fea¬ 
ture  columns  were  filled  by  participation 
contests;  an  AIA  judged  contest  for  do- 
it-yourself  projects  and  a  contest  to  find 
non-newsmakers  who  are  assets  to  the 
community.  A  mystery  story  contest, 
with  readers  supplying  the  ending 
brought  an  avalanche  of  reader  response 
to  several  newspapers. 

Several  papers  reported  a  continuing 
effort  to  attract  young  readers.  The  Bos¬ 
ton  Globe  has  The  Fun  Page,  a  fly  sheet 
in  the  comics,  which  got  a  3,000  letter 
response  from  the  first  issue.  The  Globe 
is  now  planning  to  increase  the  page  to 
cover  contributors,  essays,  art,  etc.  by 
working  through  area  schools.  A  Peer 
Panel  has  been  popular  in  the  St.  Louis 
Post-Dispatch  and  has  drawn  in  teen 
readers.  The  panel  of  five  area  high 
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school  students  meets  weekly  to  answer 
questions  that  have  been  mailed  in — an 
average  of  100  letters  a  week.  The  col¬ 
umn  has  had  the  added  public  relations 
benefit  of  growing  into  a  prestigeous 
honor  for  those  on  the  panel.  Seattle  has 
implemented  a  combination  staff-and- 
consultant-produced  page  called  Junior 
Times,  devoted  to  an  advice  column 
written  by  a  child,  drawings,  etc.  The 
Tampa  Tribune  has  a  youth  entertain¬ 
ment  section  in  its  Friday  paper,  which 
has  drawn  high  teen  readership. 

Leon  Jaworski,  former  Special  Water¬ 
gate  Prosecutor  and  current  Special 
Counsel  to  the  U.S.  House  of  Represen¬ 
tatives  Ethics  Committee,  spoke  at  the 
AASFE  annual  dinner. 

Officers  elected  for  1977-78  were: 
President — Fred  Dickey,  San  Jose 
Mercury-News;  1st  Vice-president — 
Lou  Schwartz,  Newsday;  2nd  Vice- 
president — Sheena  Paterson,  Toronto 
Star;  Secretary —  Tim  Leland,  Boston 
Globe;  Treasurer — ^Jack  Loftis,  Houston 
Chronicle. 

The  1978  convention  will  be  held  in 
Lancaster,  Pennsylvania,  hosted  by  the 
Lancaster  Sunday  News. 

Elvis  sales 

(Continued  from  page  12) 

land,  with  three  men  selling  papers  from 
the  back  of  the  truck. 

Said  Blackburn,  “The  paper  was  sold 
for  the  usual  150  per  copy,  with  a  limit  of 
six  to  a  customer.  The  crowd  became  so 
jammed  around  the  truck  that  some 
enterprising  souls  pushed  their  way  up  to 
the  truck,  purchased  six  papers,  and 
pushed  their  way  back  into  the  crowd — 
selling  the  papers  for  $5,  sometimes  not 
more  than  8-10  people  back.  The  demand 
for  those  papers  was  just  out  of  all 
reason.” 

In  an  effort  to  meet  the  demand,  the 
morning  Commercial  Appeal  and  its  sis¬ 
ter  paper,  the  afternoon  Press-Scimitar 
published  12-page,  no-ad  sections  con¬ 
taining  all  of  their  stories  about  Presley’s 
death  and  its  aftermath.  The  two  sections 
are  being  sold  by  mail  only — ^500  for  the 
two  sections.  By  mid-September  more 
than  1.7  million  copies  had  been  sold. 

During  the  height  of  the  Presley  pan¬ 
demonium,  mail  increased  to  20  bags  a 
day,  causing  the  Memphis  postal  au¬ 
thorities  to  give  the  newspaper  a  special 
area  of  the  post  office  and  to  put  on  an 
additional  shift  to  handle  the  avalanche. 
Ordinary  mail  volume  for  the  paper  is 
about  a  bag  and  a  half  a  day.  Blackburn 
said  that  the  paper  hired  40  temporary 
workers  just  to  handle  the  mail. 

Most  orders  for  the  special  section 
contained  individual  orders — usually 
four.  However,  there  were  bulk-order 
requests.  One  man  sent  a  cashier’s  check 
for  $100,0(X)  for  200,000  copies  of  the 
papers.  An  Alabama  newspaper  ordered 


10,000  copies  (a  number  which  exceeds 
their  circulation)  and  sold  them  for  $3 
each. 

The  Commercial  Appeal’s  circulation 
department  estimates  that  the  paper  will 
sell  in  excess  of  2  million  copies  of  the 
Presley  sections  before  year’s  end. 

Blackburn  said  that  the  Commercial 
Appeal  sold  323,000  additional  copies  of 
the  regular  newspaper  during  the  four- 
day  period  following  Presley’s  death. 
During  similar  four-day  periods,  the 
paper  sold  60,0(K)  additional  copies  at  the 
time  of  John  F.  Kennedy’s  assassination 
and  29,000  following  the  death  of  Martin 
Luther  King  in  Memphis. 

ABC  meeting  set 
for  New  York  City 

Audit  Bureau  of  Circulations  will 
sponsor  a  conference  forum  to  examine 
the  subject  of  “Government  and  the 
Business  of  Communications,” 
November  9  at  the  Waldorf-Astoria  in 
New  York. 

The  morning  through  luncheon  con¬ 
ference  program  will  bring  together  key 
government  representatives  from  the 
United  States  and  Canada  and  out¬ 
standing  spokesmen  from  advertising 
and  the  media. 

The  keynote  speaker  of  the  morning 
program  will  be  the  Honorable  John 
Roberts,  Secretary  of  State  of  Canada. 
Other  speakers  on  the  morning  program 
will  be  Edward  N.  Ney,  Chairman  and 
Chief  Executive  Officer  of  Young  & 
Rubicam,  Inc.  and  chairman  of  the 
American  Association  of  Advertising 
Agencies;  Julian  Goodman,  chairman  of 
the  board  of  the  National  Broadcasting 
Company;  James  R.  Shepley,  president 
of  Time  Incorporated;  and  Arthur  Ochs 
Sulzberger,  chairman,  president,  and 
publisher  of  the  New  York  Times. 

A  speaker  involved  in  the  official  ac¬ 
tivities  in  Washington  will  address  the 
ABC  Conference  Luncheon. 

Following  the  luncheon  the  ABC  an¬ 
nual  meeting  gets  under  way  with  seven 
concurrent  open-forum  working  ses¬ 
sions,  each  dealing  with  discussions  of 
subjects  of  interest  to  specific  areas  of 
the  business  of  communications. 

The  following  morning,  November  10, 
the  closing  general  session  of  the  ABC 
annual  meeting  will  feature  a  panel  dis¬ 
cussion  of  the  “Business  of  Print  Media. 
...  Its  Future  Implications  to  Advertis¬ 
ers.” 

Panelists  for  this  discussion  will  be: 
Frank  A.  Bennack,  Jr.,  executive  vice- 
president  and  chief  operating  officer  of 
the  Hearst  Corp.;  Richard  F.  Mc- 
Loughlin,  vicepresident  and  director  of 
U.  S.  Magazine  Operations  of  Reader’s 
Digest;  Paul  F.  McPherson,  executive 
vicepresident  of  the  McGraw-Hill 
Publications  Co.,  and  Kelso  Sutton, 
vicepresident.  Magazines  of  Time  Inc. 
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Saturation  ad  buys 
available  in  250  dailies 


Total  Market  Coverage  programs  are 
offered  by  250  INAE  member-news¬ 
papers,  according  to  a  survey  by  Inter¬ 
national  Newspaper  Advertising  Execu¬ 
tives. 

Of  the  914  INAE  members  surveyed,  a 
total  of  504  (55%)  responded  to  the  ques¬ 
tionnaire  sent  by  INAE  in  June. 

Of  the  250  with  a  TMC  plan,  141  pub¬ 
lish  a  shopper  with  editorial;  9  have  a 
complete  newspaper;  1  has  a  roto  maga¬ 
zine;  30  distribute  a  shopper  without 
editorial;  and  “other.” 

A  total  of  204  publishers  make  the 
TMC  buy  available  to  retail  and  general 
advertisers  while  10  plans  are  available 
to  retailers  only;  2  to  retail,  general  and 
classified;  8  for  only  ROP  advertisers;  44 
for  just  inserts;  and  172  for  both  ROP  ads 
and  inserts. 

The  newspapers  were  asked  if  the  in¬ 
creased  use  of  preprinted  inserts  was 
eroding  their  ROP  ad  base.  A  total  of  144 
said  yes.  79  said  no.  The  erosion  factor 
was  a  source  of  concern  for  98  news¬ 
papers;  47  responded  that  it  did  not 
bother  them. 

The  method  of  delivery  of  TMC  papers 
varied  as  follows:  mail  (49);  hand  (101); 
both  (77).  As  for  zone  distribution,  98  are 
doing  it  and  47  said  they  are  not. 

A  total  of  254  respondents  replied  that 
they  are  not  offering  TMC  plans. 

Of  those  responding  newspapers  who 
do  not  presently  offer  TMC,  32  said  they 
will  have  a  program  in  effect  by  January 
1,  1978,  and  107  said  they  might  have  a 
TMC  program  by  that  time. 

A  total  of  1 10  responding  papers  said 
they  definitely  will  not  offer  a  TMC  pro¬ 
gram  by  January  1,  1978. 

Details  and  survey  results  are  avail¬ 
able  from  INAE,  P.O.  Box  147,  Dan¬ 
ville,  IL  61832. 

Under  25,000  Circulation 

Juneau  (AK)  Southeastern  Log 
Casa  Grande  (AZ)  Dispatch 
Kingman  (AZ)  Daily  Miner 
Prescott  (AZ)  Courier 
Blytheville  (AR)  Courier  News 
Hot  Springs  (AR)  Sentinel  Record 
Jonesboro  (AR)  Sun 
Magnolia  (AR)  Banner  News 
Russellville  (AR)  Courier-Democrat 
Springdale  (AR)  News 
Livermore  (CA)  Tri-Valley  Herald  & 
News 

Lodi  (CA)  News  Sentinel 
Merced  (CA)  Sun-Star 
Redwood  City  (CA)  Tribune 
Vista  (CA)  Press 
Boulder  (CO)  Daily  Camera 
Fort  Collins  (CO)  Coloradoan 
Grand  Junction  (CO)  Sentinel 
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Longmont  (CO)  Times-Call 
Sterling  (CO)  Journal-Advocate 
Dover  (DE)  Delaware  State  News 
Bradenton  (FL)  Herald 
Jackson  County  (FL)  Floridan 
Gainesville  (GA)  Times 
Tifton  (GA)  Gazette 
Pocatello  (ID)  Idaho  State  Journal 
Hoopeston  (IL)  Chronicle  Herald 
LaSalle  (IL)  News-Tribune 
Pontiac  (IL)  Leader 
Woodstock  (IL)  Sentinel 
Brazil  (IN)  Times 
Columbus  (IN)  Republic 
Greenfield  (IN)  Reporter 
New  Castle  (IN)  Courier-Times 
Noblesville  (IN)  Ledger 
Ames  (lA)  Tribune 
Burlington  (lA)  Hawk  Eye 
Carroll  (lA)  Times  Herald 
Charles  City  (lA)  Press 
Keokuk  (lA)  Gate  City 
Muscatine  (lA)  Journal 
Newton  (lA)  News 
Washington  (lA)  Evening  Journal 
Coffeyville  (KS)  Journal 
Fort  Scott  (KS)  Tribune 
Junction  City  (KS)  Union 
Madisonville  (KY)  Messenger 
Hammond  (LA)  Star 
Jennings  (LA)  News 
Dedham  (MA)  Transcript 
Waltham  (MA)  News-Tribune 
Cadillac  (MI)  Evening  News 
Escabana  (MI)  Press 
Grand  Haven  (Ml)  Tribune 
Ionia  (MI)  Sentinel  Standard 
Manistee  (MI)  News-Advocate 
Owosso  (MI)  Argus-Press 
Faribault,  (MN)  News 
New  Ulm  (MN)  Journal 
Owatonna  (MN)  People’s  Press 
Greenwood  (MS)  Commonwealth 
Hattiesburg  (MS)  American 
Cape  Giradeau  (MO)  Southeast 
Missourian 

Columbia  (MO)  Tribune 
Macon  (MO)  Chronicle-Herald 
Monett  (MO)  Times 
Nevada  (MO)  Publishing  Co. 

Sikeston  (MO)  Standard 
Fremont  (NB)  Tribune 
Holdredge  (NB)  Citizen 
Norfolk  (NB)  News 
ScottsblufF  (NB)  Star-Herald 
York  (NB)  News  Times 
Dover  (NJ)  Advance 
Woodbury  (NJ)  Gloucester  County 
Times 

Auburn  (NY)  Citizen 
Batavia  (NY)  News 
Canandaigua  (NY)  Messenger 
Corning  (NY)  Leader 
Cortland  (NY)  Standard 
Geneva  (NY)  Finger  Lakes  Times 


Rome  (NY)  Sentinel 
Saratoga  Springs  (NY)  Saratogian 
Goldsboro  (NC)  News  Argus 
Kannapolis  (NC)  Independent 
Roanoake  Rapids  (NC)  Herald 
Dickinson  (ND)  Press 
Jamestown  (ND)  Sun 
Valley  City  (ND)  Times-Record 
Wahpeton  (ND)  Daily  News 
Athens  (OH)  Messenger 
Chillicothe  (OH)  Gazette 
Delphos  (OH)  Herald 
Marietta  (OH)  Times 
Martin’s  Ferry  (OH)  Times  Leader 
Napoleon  (OH)  Northwest  Signal/ 
Courier 

Newark  (OH)  Advocate 
Troy  (OH)  News 
Xenia  (OH)  Gazette 
Altus  (OK)  Times-  Democrat 
Durant  (OK)  Democrat 
Norman  (OK)  Transcript 
Ponca  City  (OK)  News 
Stillwater  (OK)  News-Press 
Albany  (OR)  Democrat 
Corvallis  (OR)  Gazette-Times 
Bloomsburg  (PA)  Press-Enterprise 
Carlisle  (PA)  Evening  Sentinel 
Chambersburg  (PA)  Public  Opinion 
Clearfield  (PA)  Progress 
Meadville  (PA)  Tribune 
Somerset  (PA)  American 
Cleveland  (TN)  Banner 
Cookeville  (TN)  Herald-Citizen 
Big  Spring  (TX)  Herald 
Bryan-College  Station  (TX)  Eagle 
Clute  (TX)  Brazoport  Facts 
Conroe  (TX)  Courier 
Corsicana  (TX)  Sun 
Logan  (UT)  Herald  Journal 
Alexandria  (VA)  Gazette 
Bellingham  (WA)  Herald 
Moses  Lake  (WA)  Columbia  Basin 
Herald 

Walla  Walla  (WA)  Union  Bulletin 
Green  Bay  (WI)  News-Chronicle 
Monroe  (Wl)  Evening  Times 
Portage  (WI)  Register 
Wisconsin  Rapids  (WI)  Tribune 

CANADA 

Fort  McMurray  (Alberta)  Today 
Grande  Prairie  (Alta)  Herald  Tribune 
Red  Deer  (Alberta)  Advocate 
Brandon  (Manitoba)  Sun 
Portage  la  Prairie  (Manitoba)  Graphic 
Cambridge  (Ontario)  Reporter 
St.  Thomas  (Ontario)  Times-Journal 
Stratford  (Ontario)  Beacon-Herald 

25,000-100,000 

Palo  Alto  (CA)  Times  &  Valley  Jour¬ 
nal 

San  Bernardino  (CA)  Sun-Telegram 
SanUi  Rosa  (CA)  Press  Democrat 
Stockton  (CA)  Record 
Torrance  (CA)  Breeze 
Meriden  (CT)  Record-Journal 
New  Britain  (CT)  Herald 
Cocoa  (FL)  Today 

(Continued  on  page  27) 
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Joint  operation  pact 
reached  in  Cincinnati 


Cincinnati  Post  and  Cincinnati  En¬ 
quirer  have  reached  agreement  on  a  plan 
to  print  and  distribute  their  daily  news¬ 
papers  from  a  single  facility. 

During  terms  of  the  agreement,  the 
production,  distribution  and  sales  func¬ 
tions  of  the  Post  will  be  carried  out  by 
the  Enquirer.  Each  newspaper  will  con¬ 
tinue  its  own  independent  and  competi¬ 
tive  news-gathering  and  editorial  opera¬ 
tions. 

The  agreement  is  being  submitted  for 
approval  to  the  Attorney  General  of  the 
United  States.  Such  an  arrangement  is 
known  as  a  joint  operating  agreement 
and  is  allowed  under  the  Newspaper  Pre¬ 
servation  Act  when  a  newspaper  is  in 
financial  difficulty  and  its  suspension 
would  leave  only  one  editorial  voice  in  a 
community. 

The  Enquirer,  owned  by  Combined 
Communications  Corp.,  and  the  Post, 
owned  by  Scripps-Howard,  are  the  sec¬ 
ond  publishers  to  seek  a  joint  arrange¬ 
ment  under  the  Newspaper  Preservation 
Act,  which  was  signed  into  law  in  1970 
by  President  Nixon.  The  first  to  win  ap¬ 
proval  was  the  Anchorage  Daily  News 
and  Anchorage  Times.  That  arrangement 
has  not  been  successful. 


The  plan  cannot  become  effective  until 
federal  approval  is  received,  but  there 
will  be  no  operation  from  a  single  facility 
prior  to  January  1,  1978.  It  is  not  known 
how  long  the  legal  process  will  require. 

The  management  of  the  Post  and  its 
sister  publication,  the  Kentucky  Post, 
said  in  a  statement: 

“Despite  extraordinary  attempts  in  re¬ 
cent  years  to  stabilize  economic  condi¬ 
tions,  the  continuing  heavy  losses  incur¬ 
red  by  the  Post  in  maintaining  a  separate 
publishing  facility  has  made  the  joint 
operating  agreement  a  necessity.  The 
editorial  policies  of  The  Post,  however, 
will  remain  unchanged.  The  newspaper 
will  continue  to  publish  six  days  weekly 
and  will  be  written  and  edited  by  the 
same  news  staff.  Throughout  the  difficult 
period  of  assessment  and  negotiation 
that  led  to  yesterday’s  agreement,  the 
preservation  of  The  Post’s  separate 
editorial  voice  in  the  Greater  Cincinnati 
area  has  been  of  fundamental  impor¬ 
tance.  Although  the  nature  of  its  busi¬ 
ness  operations  will  change,  the  news¬ 
paper  will  continue  serving  the  commun¬ 
ity  in  the  same  energetic  manner  that  has 
marked  its  history  since  its  founding  in 
1881.’’ 


Anchorage  News 
still  publishing 

Katherine  Fanning,  publisher  of  the 
Anchorage  Daily  News,  has  informed 
Editor  &  Publisher  that  her  financially 
ailing  newspaper  has  been  able  to  arrange 
interim  financing. 

The  Daily  News  entered  into  a  joint 
operating  agreement  with  the  Anchorage 
Times  in  1974.  It  was  the  first  new 
agreement  approved  under  the  News¬ 
paper  Preservation  Act  of  1970.  Last 
year  it  was  revealed  (E&P,  Nov.  6)  that 
after  the  News  joined  with  its  more  suc¬ 
cessful  neighbor — the  Times — the  News 
has  not  found  the  hoped-for  financial 
savings  that  would  produce  a  profit. 

Fanning  did  not  specify  how  the  recent 
financing  was  arranged  or  the  source,  but 
mentions  that  it  “will  assure  that 
publication  of  the  paper  continues. 

“Due  primarily  to  the  efforts  of  the 
.  Daily  News  staff,  the  addition  of  some 
features  and  format  changes,  circulation 
has  increased  slightly.  The  staff  remains 
at  the  cut-back  level  of  12  full-time  staf¬ 
fers  but  the  morale  is  high  due  to  the 
resolution  of  the  funding  problems,’’  she 
writes. 

Fanning  says  that  since  a  lawsuit  was 
filed  on  February  9,  “progress  has  been 
very  slow  in  the  court.  The  case  was 
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certified  ‘complex  litigation’  by  Federal 
District  Court  Judge  Fitzgerald,’’  she 
says.  “The  judge  has  indicated  he  is 
going  to  hold  a  series  of  pre-trial  meet¬ 
ings  with  counsel  for  both  sides  to  expe¬ 
dite  and  to  effect  an  orderly  schedule  of 
depositions,  pre-trial  motions  and  dis¬ 
covery.’’ 

The  court  has  ruled  in  favor  of  the 
Daily  News  on  three  motions  filed  by  the 
Anchorage  Times  with  respect  to  joinder 
and  dismissal,  she  said.  One  pre-trial 
conference  has  been  held,  and  a  second 
one  is  scheduled  in  October.  The  judge 
has  directed  counsel  for  both  sides  to 
meet  and  explore  possible  avenues  to 
settle  or  narrow  issues  in  the  case. 

Group  reports 
advertising  gain 

Advertising  revenues  for  Times  Mir¬ 
ror’s  Newspaper  Publishing  group  for 
the  four  weeks  ended  September  4, 1977, 
were  up  24.6%  to  $29,190,000  from 
$23,433,000  for  the  same  period  in  1976. 

For  the  nine  accounting  periods, 
January  I  through  September  4,  1977, 
total  advertising  revenues  for  the  group 
were  $252,564,000  compared  with 
$216,987,000  for  the  same  period  last 
year,  an  increase  of  16.4%. 


Local  firms  sponsor 
Ad  Council  section 

A  special  12-page  tabloid  section  deal¬ 
ing  with  the  American  economic  system 
was  distributed  with  its  September  15 
editions  by  the  St.  Louis  Globe-Demo¬ 
crat. 

The  section,  entitled  “The  American 
Economic  System.  .  .  .  and  your  part  in 
it,”  was  prepared  by  the  Advertising 
Council  and  the  U.S.  Department  of 
Commerce  in  cooperation  with  the  De¬ 
partment  of  Labor. 

The  Globe-Democrat,  with  a  daily 
circulation  exceeding  270,000,  said  its 
response  to  the  supplement  was  ex¬ 
cellent. 

The  newspaper  made  available  a 
limited  number  of  additional  sections  to 
schools  and  businesses  that  requested 
extra  copies. 

The  supplement  was  sponsored  by 
eight  major  St.  Louis  firms,  with  all  the 
sponsors  presenting  appropriate  free 
enterprise  messages  from  their  chief 
executive  officers. 

The  participating  firms  were: 
Anheuser-Busch,  Inc.,  Chromalloy 
American  Corporation,  Monsanto  Com¬ 
pany,  Ralston  Purina  Company,  Bank 
Building  Corporation,  Emerson  Electric 
Company,  Pet  Incorporated  and  Union 
Electric  Company. 

The  section  layout  was  illustrated  by 
extracts  from  Peanuts,  a  regular  feature 
of  the  newspaper. 

Employment  agency 
ads  accepted 

Chicago  Tribune  has  agreed  to  accept 
classified  advertising  from  Lend-A-Man 
Ltd.,  a  Chicago  employment  agency 
specializing  in  the  placement  of  gay  men 
and  women  (E&P  July  30).  The  first  ad 
ran  September  25. 

“The  Chicago  Tribune  makes  every 
effort  to  insure  advertising  carried  on  its 
pages  is  legitimate.”  Trib  classified  man¬ 
ager  E.  H.  Van  Wagner  said.  “The 
newspaper’s  investigation  of  Lend-A- 
Man  was  a  reflection  of  that  position  and 
was  in  no  way  unusual.  When  the  ques¬ 
tions  posed  to  Lend-A-Man  were 
answered,  the  advertising  was  ac¬ 
cepted.” 

According  to  Lend-A-Man  spokesman 
Dem  Hopkins,  the  Tribune  initially  re¬ 
fused  to  run  the  ads  because  copy  con¬ 
tained  the  word  gay.  He  also  said  the 
Trib  provided  the  ammunition  necessary 
to  spark  a  legal  battle.  “The  Wall  Street 
Journal  was  really  smooth.  They  stood 
on  their  right  to  refuse  advertising  and 
didn’t  give  us  any  reasons.  When  the 
Trib  started  calling  our  advertising 
detrimental  to  the  morals  of  their  read¬ 
ers,  they  gave  us  something  to  work 
with.” 
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32ND  FOOD  EDITORS  CONFERENCE 

Timely  topics  to  be  discussed 


By  Celeste  Huenergard 

“Food  for  Thought”  would  be  a  good 
theme  for  this  year’s  Newspaper  Food 
Editors  Conference. 

Scheduled  for  October  2-7  at 
Chicago’s  Drake  Hotel,  the  meeting  will 
present  51  speakers  sponsored  by  35 
food  manufacturers  and  associations. 
Everything  from  metrics  to  nutrition  are 


slated  to  be  covered. 

This  is  the  32nd  year  that  the  National 
Advertising  Sales  Association  has  coor¬ 
dinated  the  event. 

Over  125  Food  editors  and  writers 
are  registered,  and  conference  chairman 
Timothy  P.  Mulcahy  of  Thompson 
Newspapers  does  not  think  this  year’s 
bill  of  fare  will  disappoint. 

“We’ve  put  together  a  balanced 


Program  carefully  planned 


The  process  of  selecting  this  year’s 
conference  speakers  began  last  year. 

Joanne  Will,  chairman  of  the  Food 
Editors’  Advisory  Committee  and  food 
editor  of  the  Chicago  Tribune,  met  with 
the  other  10  food  editors  on  her  commit¬ 
tee  to  review  pro  and  con  participant 
surveys  from  the  1976  conference. 

Notes  and  ideas  for  the  next  program 
were  recorded  and  then  submitted  to  the 
Chicago  NASA  office. 

According  to  Agnes  Beck,  conference 
coordinator  and  executive  secretary  of 
the  Chicago  NASA  chapter,  food  com¬ 
panies  begin  requesting  future  time  slots 
the  minute  one  conference  comes  to  a 
close. 

Beck  maintains  that  NASA  is  very 
selective  in  deciding  which  manufacturers 
will  be  allowed  to  make  conference 
presentations. 

“We  evaluate  their  proposals  and  then 
chose  the  ones  which  make  the  most  bal¬ 
anced  programs.  It  has  nothing  to  do 
with  which  company  is  bigger,”  Beck 
said. 

The  chosen  companies  select  their 
own  speakers. 

Some  food  editors  and  other  members 
of  the  media  have  questioned  the 
ethicalness  of  the  NASA  conference. 
Does  it  threaten  a  journalist’s  credibil¬ 
ity? 

Timothy  Mulcahy,  conference  chair¬ 
man,  insists  it  doesn’t,  saying  that  a  food 
editor  should  be  able  to  determine  her¬ 
self  which  news  is  valid  and  if  she  is 
being  used. 

Mulcahy  did  say,  however,  that  the 
conference  is  placing  more  emphasis  on 
“outside”  speakers — speakers  who  are 
not  employed  by  the  company,  although 
they  may  still  speak  about  its  product.  Of 
this  year’s  51  speakers,  a  little  less  than 
two-thirds  of  them  could  be  classified  as 
“outside.” 

“The  food  companies  are  really  smart 
enough  not  to  give  a  presentation  strictly 
on  a  commercial  basis,”  Richard  L.  Gol- 
ler  NASA  vicechairman  and  a  salesman 
for  Landon  Associates,  said.  “After  all, 
we  don’t  want  people  selling  stock  in  the 
company.” 


Joanne  will  view  the  NASA  meeting  as 
an  information  source.  “I  think  the 
group  has  served  food  editors  for  many, 
many  years,  and  my  feeling  is  that  any 
food  editor  or  writer  should  go  to  any 
meeting  she  can  to  gain  new  information 
that  will  be  helpful  to  her  and  her  read¬ 
ers.” 

Marian  Tripp,  a  public  relations  con¬ 
sultant  for  Uncle  Ben’s  Food,  sees  the 
meeting  as  a  way  of  getting  that  informa¬ 
tion  to  food  editors. 

“We  try  to  do  a  service  job — to  pro¬ 
vide  real  solid  and  newsworthy  informa¬ 
tion  for  the  editors.  It’s  a  very  hard 
working  session.  It’s  also  an  equally 
good  time  to  hear  from  them  (food 
editors)  and  what  their  needs  are.  Their 
pages  and  local  needs  are  changing.  The 
conference  is  a  chance  to  find  out  what’s 
happening  so  that  the  material  going  out 
to  them  will  be  more  useful,”  Tripp  said. 

Participants  in  this  year’s  conference 
include: 

Thomas  J.  Lipton,  Inc. 

General  Electric  Company. 

Florida  Department  of  Citrus. 

American  Meat  Institute. 

Gerber  Products  Co. 

Mcllhenny  Co. 

Uncle  Ben’s  Foods. 

Kitchens  of  Sara  Lee. 

Hoffmann-La  Roche,  Inc. 

Kraft,  Inc. 

Corning  Glass  Works. 

Borden  Foods. 

Pet  Inc. 

California  Raisin  Advisory  Board. 

Wilson  Foods  Corp. 

Lawry’s  Foods  Inc. 

General  Mills. 

Denmark  Cheese  Association. 

Armour  Company. 

Quaker  Oats  Co. 

Carnation  Co. 

American  Egg  Board. 

Lou  Ana  Foods,  Inc. 

Beatrice  Foods  Co. 

Banana  Bunch. 

Pepperidge  Farm,  Inc. 

National  Live  Stock  &  Meat  Board. 

United  Fresh  Fruit. 

Vegetable  Assoc.,  Ball  Corp. 


program  on  nutrition,  consumerism,  and 
other  food  related  topics  that  are  making 
news  in  these  people’s  sections,”  Mul¬ 
cahy  said.  His  assessment  seems  to  be 
accurate. 

Vegetarianism,  away-from-home  eat¬ 
ing,  diet,  marketing  research,  cooking 
for  two,  kitchen  efficiency,  food  legisla¬ 
tion,  teenage  dieting,  nutrition,  and  crop 
forecasting  are  a  few  of  the  topics  up  for 
discussion  during  the  6-day  session. 

Government  food  assistance  programs 
will  be  discussed  by  keynote  speaker  Dr. 
Grace  L.  Ostenso,  director  of  nutrition 
and  technical  services  for  the  U.S.  De¬ 
partment  of  Agriculture. 

Campbell  Soup  will  sponsor  a  session 
on  cooking  and  the  handicapped.  Dr. 
Louis  O.  Schwab,  professor  of  home¬ 
maker  rehabilitation.  University  of 
Nebraska-Lincoln;  and  Judith  L.  Klinger 
an  occupational  therapist  and  vice- 
president  of  Living  Media,  Inc.,  will 
speak. 

A  75-year  history  of  the  homemaker 
will  be  traced  by  Richard  Jensen,  pro¬ 
fessor  of  history  and  sociology.  Univer¬ 
sity  of  Illinois.  The  presentation  is  being 
sponsored  by  Kraft  Inc.  who  is  celebrat¬ 
ing  75  years  of  sales. 

Recipes  and  chefs  from  Mexico, 
China,  and  France  will  headline  the  culi¬ 
nary  itinerary. 

Uncle  Ben’s  Foods  will  present  “Paris 
a  La  Carte” — a  demonstration  of  French 
receipes  calling,  for  rice  and  a  tight 
budget.  Chef  Fernand  Chambrette  of  the 
La  Varenne  Cooking  School — one  of 
Paris’s  finest — will  do  the  honors. 

Consumer  food  education  and  the 
media  will  be  handled  by  Dr.  Alfred 
Harper,  professor  of  biochemistry  and 
nutrition.  University  of  Wisconsin;  and 
Dr.  Harry  Davis,  associate  professor  of 
marketing.  University  of  Chicago 
Graduate  School  of  business. 

All  meals  and  cocktail  receptions  are 
sponsored  by  the  food  companies.  Some 
of  their  menus  may  send  more  than  one 
editor  home  with  an  extra  pound. 

Leisure  section 
tabioid  pubiished 

A  leisure  living  tv  Sunday  magazine 
tabloid  section  was  started  September  1 1 
by  the  Vincennes  (Ind.)  Sun- 
Commercial. 

Kathy  Howell,  a  reporter  for  the 
Sun-Commercial,  was  named  editor  of 
Life  Along  the  Wabash. 

The  entire  editorial  content,  including 
tv  listings,  are  produced  through  the 
Sun-Commercial’s  VDT  system.  The 
newspaper  is  published  on  Monday- 
Friday  ^temoons  and  Sunday  morning. 
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Ymi  need  only 
one  more 
akpproval  b^re 
amswering 
that  query  on 
steel  imports. 


HALLEUUJ/IM! 
I'M  GONN/I  M/IKE 
IT  AG4IN. 


Mike  Heagy’s  a  seasoned  “pro!’  Toss  him 
a  news  query  on  just  about  any  topic 
related  to  the  steel  industry,  and  Mike  will 
get  you  the  information  as  fast  as  he  can. 

Like  all  Bethlehem  news-media  repre¬ 
sentatives,  Mike  knows  a  lot  about  steel. 
But,  just  as  important,  he  knows  how 
much  he  doesn’t  know. 

For  example,  Mike  is  quick  to  admit 
he’ll  never  know  as  much  about  steel  im¬ 
ports  as  our  marketing  and  government 
affairs  people.  As  much  about  slab  casters 
as  our  design  and  production  engineers. 
As  much  about  capital  formation  as  our 
financial  analysts.  As  much  about  pollution 
control  as  our  environmental  specialists. 
Or  as  much  about  nuclear  steelmaking  as 
our  research  scientists. 

That’s  why  Mike  goes  first  to  the  experts 
before  answering  any  query  of  a  technical 
or  controversial  nature.  Then  he  asks 


Mike  Heagi>  is  our  news  rep  at  our  Bums  Harbor, 
Indiana,  plant  Telephone:  219-787-3423. 

them  to  re-check  what  he’s  written  to  be 
sure  the  story  is  accurate. 

Sometimes,  those  last-minute  approvals 
are  a  problem— especially  if  the  deadline’s 
tight  and  clearances  are  needed  from,  say, 
half  a  dozen  corporate  departments.  Mike 
does  his  best  to  meet  every  deadline.  But 
he  won’t  release  a  story  until  he’s  sure 
every  statement  in  it  is  accurate. 

That’s  the  way  Bethlehem  operates. 

We’re  sticklers  for  accuracy. 

Bethlehem  S 

VAs  waiixt  to  know  you  better 


Reporter  writes  weekly 
report  on  diet  progress 


By  Anita  Brewer 

The  signs  on  the  newspaper  dispensing 
machines  announce  and  exhort,  “Help 
Larry  BeSaw  Take  It  Off — All  200 
Pounds.” 

And  so  the  fans  have  helped.  The  Au¬ 
stin  (Tex.)  Ante  tic  an-State  sman’ s  read¬ 
ers  watch  for  BeSaw’s  weekly  progress 
report  each  Saturday  about  how  many 
pounds  he  has  lost  and  how  he  is  faring — 
psychologically  and  physically — on  the 
doctor-supervised  protein-sparing  diet  he 
began  June  23. 

The  first  order  of  230  T-shirts  in¬ 
scribed  “Don’t  Take  Larry  to  Lunch” 
were  whisked  away  by  readers  for  $3 
each,  and  another  order  is  on  its  way  to 


being  the  central  figure  in  the  story;  sup¬ 
port  of  the  underdog  with  thousands  of 
readers  actively  supporting  BeSaw’s 
waistline  battle;  and  serious  information 
about  reducing  regimens. 

Larry  BeSaw  is  a  popular  young  man 
in  Austin.  During  the  last  half  dozen 
years,  he  has  covered  most  of  the  major 
beats  on  the  newspaper — City  Hall,  the 
courts,  and  now  the  statehouse.  Because 
his  face  and  figure  are  well-known, 
people  worried  about  him. 

“Larry  just  must  lose  some  weight,” 
his  friends  told  each  other.  “I’ll  bet  he 
weighs  300  pounds.” 

“Oh,  no,  not  that  much,”  would  be 
the  answer.  But  the  top-figure  guessers 
were  right.  When  BeSaw  started  the  diet 


June  23,  he  weighed  373  pounds.  Now  he 
weighs  335,  a  loss  of  38  pounds. 

The  first  reports  in  BeSaw’s  series 
were  food-centered.  He  wrote  virtual 
sonnets  to  chicken-fried  steak — listing 
the  places  which  served  the  best 
chicken-fried  steak  and  describing  his 
pains  of  withdrawal  with  mouth-watering 
detail.  In  fact,  he  inspired  many  a  gour¬ 
met  to  take  a  chicken-fried  steak  tour  of 
the  state. 

BeSaw’s  stories  surely  would  have  the 
endorsement  of  the  American  Medical 
Association.  He  carefully  outlines  the 
dangers  of  the  liquid  protein  diet  he  is 
following — and  each  week  reminds  his 
readers  to  avoid  such  a  diet  without  the 
careful  and  continuing  supervision  of  a 
physician.  BeSaw  is  specific  in  his  warn¬ 
ings,  pointing  out  that  the  main  problem 
can  be  a  build-up  of  uric  acid. 

From  the  paeans  of  praise  of  chicken- 
fried  steak,  BeSaw  turned  to  a  critique  of 

(Continued  on  page  19) 


the  newspaper.  Approximately  30 
T-shirts  were  given  away  to  readers  who 
wrote  Larry  about  how  they  had  lost 
weight — everything  from  “1  lost  200 
pounds  of  ugly  fat — I  divorced  my  wife” 
to  serious  discussions  of  diets. 

The  major  newspaper  promotion  grow¬ 
ing  out  of  the  take-it-off  campaign  in¬ 
cludes  many  elements — reader  participa¬ 
tion;  personal  journalism  with  the  writer 


OVERWEIGHT — Larry  BeSaw  had  this  picture  inscribed  on  the  "Don't  Take 
Larry  to  Lunch"  t-shirts,  a  part  of  a  major  promotion  of  the  Austin  American- 

Statesman . 


A  Market 
Bigger  Than  Any 
of  32  States 

Get  the  tacts  in  a  special  report 
we  have  prepared  for  food  mar¬ 
keters  It's  free  Just  write  to: 

Mr.  Gerald  Szorek.N.A.M. 
Times  Publishing  Co. 

205  W  12th  St. 

Erie,  Pa.  16501 

Erie  Morning  News 
ERIE  DAILY  TI.MES 

(Crie  SlimfS'NetoB 


Represented  by  Story  &  Kelly-Smith,  Inc. 


Food 

Marketing  in 
Western  N.Y. 
Reaches  Aii  the 
Way  to  Erie,  Pa. 
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(Continued  from  page  18) 
hazards  to  health  television  advertising. 
“I  contemplate  a  class  action  suit  on  be¬ 
half  of  all  the  fat  people  in  the  world 
against  a  national  pizza  chain,”  writes 
BeSaw.  “These  people  are  intruding  on 
‘Kojak’  to  show  us  a  huge  pizza,  drip¬ 
ping  with  cheese.  And  of  course,  all  the 
people  in  the  ad  are  skinny  as  rails.  .  .  . 

“If  the  government  can  ban  cigarette 
commercials,  why  not  food  ads?  This 
may  sound  extreme,  but  remember:  I  am 
not  a  rational  person  when  it  comes  to 
food.” 


Another  week  BeSaw  reported  an  as¬ 
trologer’s  analysis  of  why  he  gained  so 
much  weight:  "Thanks  to  an  amateur  as¬ 
trologer,  I  now  know  why  I’m  fat.  It’s 
because  when  I  was  bom  I  had  Venus  in 
Taurus,  Mercury  in  Cancer,  Mars  in 
Taurus  and  Saturn  in  Leo.  And  all  this 
time  I  thought  it  was  because  I  ate  too 
many  chicken-fried  steaks.” 

As  BeSaw  inches  down  toward  a 
svelte  figure,  he  receives  many  proposi¬ 
tions  (this  reporter  doesn’t  know  if  the 
proposition-writers  get  free  T-shirts). 

“Eat  your  heart  out,  Burt  Reynolds; 
get  out  of  town,  Robert  Redford,  hit  the 
road,  Billy  Dee  Williams.  BeSaw  is  here. 
I  now  have  women  falling  at  my  feet 
without  having  to  whisper  those  words 
that  thrill  every  woman,  ‘Hubba,  hubba, 
ding,  ding.  Baby,  you  got  everything.’  ” 
One  woman  wrote,  “You’ve  got  a 
gorgeous  body-build  under  that  flesh.” 

Then  there  was  the  fashion  story 
(BeSaw’s  reports  are  displayed  in  the 


Life/Style  section  of  the  American- 
Statesman). 

“I  have  lost  two  pants  sizes,  from  60 
to  56,  and  one  shirt  size,  from  20  to  19. 
It’s  a  good  thing  1  started  this  diet  when  I 
did.  I  had  always  told  people  that  it  was 
easier  to  buy  bigger  pants  than  go  on  a 
diet,  but  when  1  hit  size  60,  Omar  the 
Tentmaker  warned  me  he  would  have  to 
get  a  new  loom  if  1  gained  any  more  and 
the  price  would  be  tremendous.” 

That’s  the  kind  of  weekly  visits  read¬ 


ers  have  with  Larry  BeSaw.  He’s  very 
good  company.  Too  bad  we  can’t  take 
him  to  lunch. 

Middle  East  posts 

Keith  Fuller,  president  and  general 
manager  of  the  Associated  Press,  an¬ 
nounced  the  appointments  of  Otto  Doel- 
ling  as  chief  of  Middle  East  services  and 
Elias  Antar  as  chief  of  bureau  at  Cairo. 
Doelling,  chief  of  bureau  at  Cairo  since 
March,  succeeds  Nick  Ludington,  who  is 
returning  to  domestic  service. 


If  YOU  tiunk  youVe  under  pressure 
at  press  time,  wait  till 
you  feel  it  at  courtroom  time. 

The  publishing  business  is  a  pressure  business.  But  until 
you've  faced  the  pressure  of  a  libel  suit  you  may  not  really 
know  what  pressure  can  be.  With  to¬ 
day's  jumbo  law  suits,  a  libel  settle¬ 
ment  could  very  well  cripple  your 
\  business. 

'That's  why  you  need  Publishers 
Insurance  from  ERC.  We've 
,  been  underwriting  libel  and 
copyright  insurance  for  over  40 
years  and  we  know  what  it's 
all  about.  Today,  there's  only 
one  exclusion  left  in  our 
[policy:  Commercial  printing  for 
third  parties.  And  you  can  have 
that,  too,  for  a  small  additional 
premium. 

Although  the  incidence  of 
claims  is  increasing,  our  cover¬ 
age  continues  to  be  compara¬ 
tively  inexpensive.  But  regardless 
of  cost,  not  to  have  libel  coverage 
when  you  need  it  could  be  a  real 
"catastrophe". 

If  you  (or  your  insurance  rep¬ 
resentative)  will  mail  us  this  cou¬ 
pon,  we'll  respond  by  mail  with 
all  the  details.  Do  it  today.  It's  one 
policy  a  publisher  can't  afford  to 
be  without. 


Publishers  Libel.  Department  3 
Employers  Reinsurance  Corporcrtion 
21  West  10th  Street 
Kansas  City.  Missouri  64105 

Please  tell  me  more  about  your  Publishers  Libel  coverage. 

NAME _ 

TITLE _  _  _  _ 

PUBUCATION _ 

ADDRESS _ 

CITY,  STATE,  ZIP _ 

TELEPHONE _ 
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Scratch-and-sniff  ads 
to  run  in  newspapers 


Procter  &  Gamble,  the  nation’s  lead¬ 
ing  advertiser,  is  planning  to  make  broad 
circulation  use  of  newspapers  and  maga¬ 
zines  this  fall  to  promote  Scope  mouth¬ 
wash  in  ads  employing  the  “scratch- 
and-sniff”  technique. 

The  ads  in  newspapers  will  be  free¬ 
standing  inserts,  but  company  officials 
are  keeping  a  tight  lid  on  exactly  how 
extensive  the  campaign  will  be. 

Procter  &  Gamble  has  traditionally 
spent  more  than  90%  of  its  budget  on  tv, 
but  in  the  last  few  years  has  been  steadily 
increasing  its  use  of  newspaper  advertis¬ 
ing.  In  1975,  Procter  &  Gamble  spent 
some  $6.6  million  on  newspaper  advertis¬ 
ing,  up  24%  over  the  previous  year. 

The  scratch-and-sniff  or  micro¬ 
fragrance  process,  developed  by  3M 
Company  of  St.  Paul,  encapsulates 
fragrance  on  paper  in  millions  of  in¬ 
finitely  tiny  plastic  bubbles — at  least  50 
million  to  an  inch  of  paper.  By  scratching 
or  rubbing  with  a  fingernail,  the  fra¬ 
grance  is  released. 


The  Schenectady  Gazette  is 
Number  One  in  Schenectady.  (In 
fact,  The  Gazette  is  the  only 
daily  published  in  Schenectady.) 

The  Schenectaijy  Gazette  is 
Number  Two  in  the  Albany- 
Schenectady-Troy  market. 


CHENECTAPY 


Call  your  CWO&O  Representative 
85%  HOME  DELIVERED 

Source:  ABC  Audit  9  30  76 


When  Procter  &  Gamble  first  blank¬ 
eted  the  nation  with  full-color  inserts  in 
Sunday  newspapers  in  February  of  1975, 
it  was  the  largest  simultaneous  circula¬ 
tion  use  ever  of  microfragrance  on  paper. 
That  campaign  promoted  the  “new  mild 
fragrance”  of  Head  and  Shoulders 
shampoo. 

Since  then,  Procter  &  Gamble  has 
used  scratch-and-sniff  ads  in  four-color 
newspaper  inserts  to  promote  such 
products  as  Joy  dishwashing  detergent. 
Gain  laundry  detergent  and  Scope.  The 
first  Scope  insert  put  a  scratch-and-sniff 
comparison  test  on  paper  for  the  first 
time.  In  that  ad,  identical  illustrations  of 
a  feminine  mouth  were  microfragrance- 
imprinted  with  the  “minty”  smell  of 
Scope  and  the  “mediciney”  smell  of 
“antiseptic  mouthwash.” 

Although  scratch-and-sniff  on  paper 
has  been  around  since  1%7  and  was  first 
used  in  newspapers  in  1971,  many  na¬ 
tional  advertisers  are  not  aware  of  its 
effectiveness  to  sell  merchandise  and 
have  not  tried  it. 

For  newspapers  interested  in  selling 
the  microfragrance  on  paper  concept  to 
national  advertisers,  3M  stands  ready  to 
help  make  those  advertisers  aware  of 
scratch-and-sniff  inserts. 

“Where  there  is  interest  on  the  part  of 
newspapers,  3M  can  certainly  help,” 
said  Darell  K.  Huebner,  marketing 
operations  manager  of  3M’s  paper  prod¬ 
ucts  division. 

Although  virtually  all  fragrance-on- 
paper  newspaper  ads  are  prepared  by 
agencies,  3M  will  make  suggestions,  he 
said,  and  if  a  newspaper  advertising  di¬ 
rector  or  national  sales  manager  would 
like  to  put  a  sell-by-smell  ad  together 
with  3M’s  help,  that  assistance  is  also 
available  for  inserts  only. 

Huebner  said  two  opportunities  for 
newspapers  and  advertisers  to  use 
scratch-and-sniff  techniques  have  yet  to 
be  explored — in  newspaper  magazines 
such  as  Parade,  Family  Weekly  and  in¬ 
dependent  newspaper  magazines — and 
in  comic  sections.  In  both,  scratch  and 
sniff  ads  can  be  run  through  the  use  of 
“Ad-a-Card,”  said  Huebner. 

Ad-a-Card  is  a  perforated  tear-off  card 
which  can  be  applied  to  newspaper 
magazine  and  comic  section  pages.  It 
functions  as  a  coupon  and/or  reply  card, 
and  comes  in  many  sizes.  Its  two  basic 
sizes  are  7"  x  3%"  and  5V4"  x  3%".  Nor¬ 
mally  printed  on  a  card  stock,  Ad-a-Card 
is  affixed  to  supplements  and  to  comic 
sections  during  the  printing  operation. 
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Coty  was  one  of  the  first  users  of 
microfragrance  on  paper  in  1967.  A 
Coty’s  ad  in  McCall’s  magazine  pre¬ 
sampled  Imprevu  perfume.  The  ad  pro¬ 
duced  a  surprisingly  strong  evidence  of 
memorability.  Thirty  days  after  the  issue 
came  out,  Coty’s  Imprevu  ad  delivered 
five  times  the  unaided  recall  of  the  next- 
best  competitive  perfume  in  the  same 
issue. 

In  1969,  Fleischmann  Distilling  Corpo¬ 
ration  put  a  martini  on  paper  for  scratch¬ 
ing  and  sniffing  in  magazines.  Through 
the  martini  campaign,  Fleischmann  re¬ 
positioned  its  brand  from  lower-profit 
house  gin  to  higher-profit  package  store 
sales  and  raised  prices  three  times  in  two 
years. 

Reischmann  then  ran  a  similar  ad  for 
whiskey  sours  to  promote  its  blended 
whisky  and  later  expanded  its  promotion 
using  scratch-and-sniff  to  25  major 
magazines. 

The  first  ever  use  of  scratch-and-sniff 
in  a  newspaper  insert  was  by  American 
Republic  Insurance.  In  1971,  the  com¬ 
pany’s  newspaper  advertising  featured  a 
freshly  minted  dollar  bill  for  the 
scratch-and-sniff  promotion  of  insur¬ 
ance.  The  campaign  was  so  successful,  it 
was  repeated  during  the  four  succeeding 
years. 

Scratch-and-sniff  in  newspaper  inserts 
also  worked  for  General  Development 
Corporation  in  Miami.  The  newspaper 
inserts  featured  a  scratch-and-sniff  slice 
of  an  orange  and  the  message:  “Trade 
city  problems  for  a  place  in  the  Florida 
sun  in  peaceful  Port  Charlotte.”  Two  in¬ 
serts  appeared  in  December  1973  and 
were  followed  by  three  more  in  early 
1974.  In  one  case,  the  run  was  for  7.5 
million. 

When  Bristol-Myers  turned  to 
scratch-and-sniff  strips  to  carry  the 
fragrance  message  of  Softique  bath  oil  in 
1971  print  advertising,  a  coupon  in  the  ad 
racked  up  Bristol’s  best-ever  coupon 
response — even  though  the  cents-off 
coupon  was  for  5^  to  10^  less  than  usual. 

Since  then,  Bristol  Myers  has  repeated 
and  enlarged  its  use  of  scratch-and-sniff 
advertising  and  so 'have  Clairol  and 
Luzier,  companies  owned  by  Bristol 
Myers. 

In  a  recent  example.  Blue  Mountain 
Cat  Food  made  creative  use  of  scratch- 
and-sniff,  introducing  a  new  tuna  fra¬ 
grance/flavor  to  cats.  A  four  color  insert, 
which  ran  as  a  Sunday  supplement  in 
Oregon  and  Washington  newspapers, 
featured  tuna-fragrant  Blue  Mountain 
Kitty  O’s — and  suggested,  “Scratch  and 
let  your  cat  sniff.”  Scratching  produced 
little  or  no  smell  that  the  human  nose 
could  detect,  but  it  was  reported  that 
cats  sniffed  enthusiastically.  The  insert 
conveyed  the  point  that  cat  food  doesn’t 
have  to  smell  up  the  house. 

(Continued  on  page  27) 

EDITOR  &  PUBLISHER  for  October  1,  1977 


Ads  are  discounted 
same  as  merchandise 
by  pubiisher 

Sam  Warren,  publisher  of  the  North- 
side  Sun  in  Jackson,  Miss.,  has  turned 
the  concept  of  rate  discounts  into  an  in¬ 
teresting  section  idea  that  appeals  to 
local  retailers. 

The  paper  will  discount  the  special 
section  ad  rate  at  the  same  percentage 
the  retailer  offers  the  lowest  discount  in 
his  ad.  Any  retailer  offering  30%  to  50% 
off  on  merchandise  is  given  a  30%  dis¬ 
count  rate. 

Warren  reports,  “We  started  with  19% 
over  average  rates  as  ‘base’  and  de¬ 
ducted  the  average  of  41%  (average 
given  among  all  advertisers)  in  dis¬ 
counts,  we  arrived  at  getting  approx¬ 
imately  70%  of  our  average  rate  for  every 
inch.”  Space  in  this  edition  did  not  count 
toward  an  advertiser’s  contract,  and  only 
14,  14  and  full-pages  were  sold  in  the 
tabloid  section.  The  Sun  also  offered  far 
forward  location  to  those  retailers  who 
got  copy  in  earliest  and  those  coming  in 
last  were  in  the  back  of  the  section.” 

The  edition  experienced  an  82%  in¬ 
crease  in  dollar  volume  compared  to  the 
previous  year’s  issue. 


MARATHON — Australia's  greatest  community  fitness  event,  The  Sun  City  to 
Surf,  has  been  organized  and  run  by  the  Sydney  afternoon  newspaper,  the  Sun, 
annually  for  the  past  seven  years,  growing  from  approximately  2,000  runners  in 
1971  to  the  huge  1  5, 000- strong  field  this  year. 

The  route,  from  the  center  of  Sydney  to  Bondi  Beach,  was  lined  with  about 
50,000  cheering  spectators.  The  runners  were  aged  from  7  years  to  74  years. 

A  particular  feature  of  The  Sun  City  to  Surf  is  that  every  competitor  is  on  a 
computer  entry  list.  After  the  race,  every  runner  who  finishes  in  less  than  150 
minutes  (about  1 1,000  people!)  is  listed,  by  time  and  order  of  finishing,  in  a 
special  supplement  in  The  Sun. 


/  /  MAKE  ROOM  BETWEEN  YOUR  DICTIONARY  AND  \ 
U  THESAURUS  FOR  THE  NEWEST,  MOST  EXCITING  AND 
B  USABLE  REFERENCE  VOLUME  OF  THE  DECADE! 
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History  calls  it  a  Bimtlme  Spedd 


\bu  called  it  a  Saaird^Mgfif  Special 

The  revolver  pioming  these  pages  is  a  Colt  Single  Action  Army.  With  its  10-inch  barrel,  this  particular 
model  is  a  replica  of  the  famous  Ned  Buntline  Special  presented  Wyatt  Earp,  Bat  Masterson  and  other 
Western  peace  officers  by  its  namesake  in  the  late  1870’s. 

There  are  very  few  Americans  who  don’t  know  something  about  this  handgun.  Most  people  might  call 
the  Colt  “the  gun  that  won  the  West,”  or  they  might  call  it  a  “cowboy  gun.”  Almost  nobody  would  call 
it  a  “Saturday  Night  Special”,  or  a  “concealable  handgun.” 

But  the  Washington  press  corps  did. 

When  Illinois  Rep.  Martin  Russo  introduced  an  amendment  to  ban  what  he  called  “concealable 
handguns”  last  year,  virtually  everybody  in  the  media  took  his  word  for  it.  Yet,  Russo’s  measure,  according 
to  U.  S.  Treasury  Department  analysis,  would  have  banned  over  70-percent  of  all  handguns  now  owned  by 
Americans  —  including  the  Colt  Single  Action  Army  and  the  Buntline  Special.  That’s  a  fact.  Under  the 
hammer-drop  criteria  of  the  Russo  bill,  the  gun  that  won  the  West  —  all  three  pounds  and  $400  worth 
of  it  —  would  have  been  banned.  Concealable?  Cheap?  Preferred  by  criminals?  A  Saturday  Night 
Special? 

Most  people  would  argue  no.  Obviously. 

But  then  most  people  were  never  informed  of  what  the  Russo  amendment  really  would  have  done. 

Marty  Russo’s  measure  received  perhaps  more  coverage  than  any  single  gun  control  event  of  the  last 
Congress.  It  was  big  news. 

In  fact  it  became  a  household  word. 

And  herein  lies  the  rub  —  the  very  heart  of  what  became  a  gross  distortion. 

The  Russo  amendment,  in  virtually  all  press  coverage  was  indeed  reduced  to  a  word,  "concealable,” 
or  to  a  very  few  words. 

Here  is  a  sampling: 

The  Wall  Street  Journal  —  “The  legislation  would  have  banned  the  sale  and 
manufacture  of  small,  easily  concealable  handguns  . .  . .” 

The  Washington  Star  —  “The  proposed  legislation  would  have  banned  importation, 
manufacture,  sale  or  distribution  of  new  ‘concealable’  handguns  by  licensed  manu¬ 
facturers  and  dealers  ....  It  would  have  banned  the  manufacture  of  handguns 
from  cheap  metals  —  the  type  that  fly  apart  when  fired.” 

The  Washington  Post— "The  key  amendment  (Russo)  would  ban  the  sale  or 
manufacture  of  concealable  handguns  on  the  basis  of  size  and  safety  devices.” 

This  distortion,  repeated  in  thousands  of  media  outlets  across  the  nation,  affects  some  40-million 
American  households  where  firearms  are  lawfully  owned.  Whether  the  distortion  was  intentional,  or 
whether  it  was  the  result  of  the  need  for  tight  writing,  or  was  the  product  of  lazy  or  careless  reporters 
who  failed  to  even  read  the  bill  doesn’t  really  matter.  A  distortion  by  any  other  name  is  a  distortion. 


When  it  came 
to  coverage  of  the  Russo 
amendment  to  HRl  1 193, 
millions  of  readers,  viewers  and 
listeners  were  misled.  Flat  out. 

On  the  issue  of  the  so-called  Saturday 
Night  Special  —  the  Russo  amendment  has 
proven  a  great  deal.  Saturday  Night  Special  has  become  an  elastic  epithet, 
stretched  nearly  to  mean  all  pistols  and  revolvers.  It  has  no  meaning.  The 
crux  of  the  issue  is  that  evil  people  —  criminals  —  are  responsible  for  acts 
of  violence,  not  the  objects  they  use. 

A  firearm  is  no  more  responsible  for  a  shooting,  than  a  typewriter  is 


responsible  for  a  libel  committed  by  a  reporter.  And  on  that  score, 
to  blame  one  generic  type  of  writing  machine  over  another  for  a  libel 
makes  no  sense.  “Small,  easily  portable,  concealable,  with  short  carriage  . . .“  Sound  ridiculous? 

That’s  how  Saturday  Night  Special  sounds  to  most  Americans  who  lawfully  own  and  use  handguns. 

To  them,  to  the  people  that  make  up  the  NRA’s  citizens’  lobby,  we  have  a  trust  to  represent  their 
interests  in  Washington  and  in  state  capitals.  We  will  continue  to  oppose  firearms  control  in  any  form  — 
registration,  licensing,  or  the  ultimate,  confiscation  —  because  none  of  it  has  anything  to  do  with  crime. 
And  crime  is  what  most  Americans  are  concerned  about.  In  fact,  when  it  comes  to  the  extreme  of  gun 
control  —  firearms  confiscation  —  the  people  who  lost  their  referendum  bid  to  do  that  very  thing  agree 
with  us.  Middlesex  County  Sheriff  John  Buckley,  who  led  that  unsuccessful  question  said  it  in  a  Boston 
Globe  by-line  article,  Oct.  10, 1976,  “Banning  handguns  is  not  a  device  for  fighting  crime.”  And  the 
Boston  Globe  voiced  that  same  thesis  in  an  earlier  editorial,  Oct.  5, 1976,  “Admittedly  criminals  would 
not  be  likely  to  turn  in  their  weapons.” 

So  what  is  any  of  it  all  about? 

As  newsmen  and  newswomen,  that  is  where  trust  comes  in.  That’s  a  question  >^01/  should  ask. 


If  you  don’t  ask  it,  there  is  no  trust,  and  we  all  lose  something  very  precious. 


We  challenge  you  to  keep  that  trust. 


For  any  information  on  the  Russo  amendment,  or  on  the  issue  of  firearms  control, 
please  contact  us.  Write:  ILA-Communications 

National  Rifle  Association 
1600  Rhode  Island  Avenue,  N.  W. 

Washington,  D.  C.  20036 

©  NRA  Institute  for  Legislative  Action  1977 


Newspeople  in  the  news 


James  Regier — named  circulation  di¬ 
rector  of  Asian  Wall  Street  Journal  in 
Hong  Kong.  Kirk  Carr — named  ad  di¬ 
rector  and  John  C.  Orr,  previously  with 
the  proposed  New  York  Press — rejoined 
the  WSJ  as  general  manager,  Japan,  Dow 
Jones  &  Co. 

♦  *  * 

James  A.  Keeley — named  director  of 
production  of  Knight-Ridder  Newspa¬ 
pers  and  Thomas  E.  Sims — to  director  of 
information  systems. 

*  *  * 

Robert  W.  Irvin,  auto  writer,  Detroit 
News  since  1965 — joined  Autoweek 
magazine  in  Reno,  Nev.  as  associate 
publisher,  and  an  editor-at-large  of  Au¬ 
tomotive  News  magazine,  both  publica¬ 
tions  owned  by  Crain  Communications 
Inc. 

*  ♦  ♦ 

Chuck  Casner,  formerly  president  and 
publisher.  Gas  City  (Ind.)  Journal- 
Reporter — joined  Coshocton  (Ohio) 
Tribune  as  general  manager,  succeeding 
Alan  J.  Leslie — appointed  publisher  and 
general  manager  of  Zanesville  (Ohio) 
Times  Recorder. 

Hf  *  iti 

Dudley  Green — retired  as  sports  wri¬ 
ter  for  Nashville  Banner  after  44  years 
covering  mainly  golf  and  basketball. 
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If  you're  shootin'  for  retail  linage 
gains,  set  your  sights  on  the  new 
Ad-Builder  Space  Selling  System. 
Its  33  monthly  pages  of  camera- 
ready  art  and  ideas  can  reward 
you  with  more  sales  .  .  more 

linage  .  .  .  more  profit! 

Each  issue  offers  a  variety  of 
down-to-earth  space  selling  art. 
Seasonal  merchandising  themes. 
Headings.  Ad  Frames.  Concen- 
trics.  Even  color-separated  art. 
All  sized  for  everyday  use! 

Send  for  your  free  sample  issue 
of  Ad-Builder  today  or  call  toll- 
free  800-447-1950. 

You'll  be  glad  you  did! 


H  Ad-Builder  Division,  Dept.  B 
^  Multi-Ad  Services,  Inc., 

^  1720  West  Detweiller  Drive, 

Peoria,  Illinois  61614 
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Brian  Thayer,  executive  editor  and 
assistant  to  the  publisher,  Biddeford 
(Me.)  Journal-Tribune — elected  presi¬ 
dent  of  Maine  Press  Association. 

9|C  9|e  9lc 

John  E.  Norlin,  assistant  state  circula¬ 
tion  manager  for  Oklahoman  and 
Times — promoted  to  state  circulation 
manager. 

*  ♦  * 


Jean  Otto,  editorial  writer  for  the  past 
5  years — named  editor  of  the  Milwaukee 
Journal’s  op-ed  page. 


Raid  Owan 


KEY  ADMEN — The  appointment  of 
Millard  G.  Owen  as  advertising  direc¬ 
tor  of  the  Boston  Globe,  a  post  which 
includes  supervision  of  the  current  re¬ 
tail,  general  and  classified  advertis¬ 
ing  departments,  was  announced  by 
William  O.  Taylor,  president  of  Globe 
Newspaper  Co. 

John  F.  Reid  Jr.  also  has  been  ap¬ 
pointed  to  the  new  position  of  display 
advertising  manager. 

The  move  represents  the  first  step  in 
a  major  reorganization  of  the  news- 
papei^s  display  advertising  sales  de¬ 
partment,  which  will  combine  retail 
and  general  advertising  staffs  into  a 
single  unit,  according  to  Richard  Oc- 
kerbloom.  Globe  vicepresident  of 
sales  and  marketing. 

"Changing  marketing  conditions 
have  presented  a  need  for  greater 
flexibility  in  assignment  of  advertising 
staff,"  Ockerbloom  said. 

Among  major  newspapers  which  al¬ 
ready  have  implemented  similar 
changes  are  the  Los  Angeles  Times, 
Chicago  Tribune  and  Minneapolis  Star 
and  Tribune. 

Owen,  52,  started  as  an  advertising 
copy  messenger  following  graduation 
from  Boston  College  in  1949.  After 
two  years  as  an  ad  taker,  he  entered 
the  retail  advertising  section  as  a 
salesman.  Later,  he  spent  10  years  in 
national  advertising  sales,  specializ¬ 
ing  in  food  and  automobile  accounts. 
In  1973,  he  was  named  general  ad¬ 
vertising  manager. 

Reid,  50,  also  a  Navy  veteran, 
graduated  from  Holy  Cross  College  in 
1950.  After  several  years  with  other 
companies,  he  joined  the  Globe  as  a 
national  advertising  salesman  in 
1955.  In  1970,  he  became  retail  ad¬ 
vertising  manager. 

Under  the  reorganization,  Oliver 
Rodman  and  Paul  Leahy  have  been 
appointed  senior  division  sales  mana¬ 
gers. 


Three  San  Jose  Mercury  and  News 
executives  were  named  vicepresidents 
by  publisher  P.  Anthony  Ridder. 

•  Larry  Jinks,  editor  of  both  papers, 
becomes  vicepresident  and  editor. 

•  Dean  R.  Bartee,  formerly  advertis¬ 
ing  director,  is  now  vicepresident  for 
sales  and  marketing. 

•  John  Hammett,  industrial  relations 
director  since  1975,  was  named  vicepres¬ 
ident  for  employee  and  community  rela¬ 
tions. 

nt  mu  fhi 

Charles  Treat,  media  consultant  and 
former  advertising  and  general  executive 
at  several  newspapers — joined  the 
Washington  (D.C.)  Star  as 
vicepresident-marketing.  He  succeeds 
Jack  C.  Schoo,  ad  director  for  past  14 
years,  who  has  been  named  assistant  to 
the  president.  James  Bonneau — named 
vicepresident-distribution. 

♦ 

Jim  Burdumy,  former  manager  of  the 
retail  ad  department  of  Philadelphia  In¬ 
quirer  and  recently  with  WKBS-tv — 
named  department  store  ad  sales  man¬ 
ager  at  Philadelphia  Bulletin,  replacing 
Hal  Tierney,  who  retired.  Gerry  Sum¬ 
mers,  center  city  retail  manager — 
appointed  national  sales  manager  in 
chaige  of  food,  liquor,  auto,  and  cosmet¬ 
ic  sales  advertising.  Larry  Malloy,  na¬ 
tional  ad  salesman — named  national 
sales  manager,  responsible  for  travel  and 
resort,  financial,  political,  legal,  tobacco 
and  miscellaneous  accounts. 

*  Af  * 

Richard  R.  J.  Morin — resigned  as  gen¬ 
eral  manager  of  Kennebec  (Me.) 
Journal — to  join  Washington  Star  Com¬ 
munications  Inc.  to  work  on  manage¬ 
ment  organization  at  Allbritton  papers  in 
York  and  Sanford,  Me.  and  Westfield, 
Mass.  Brian  Beaulieu — named  editor  of 
Westfield  Evening  News. 

*  * 

Hilary  Sadler,  ad  director.  Fort 
Wayne  Newspapers  Inc. — elected  presi¬ 
dent  of  Indiana  Newspaper  Advertising 
Executives  Association. 

*  ♦  * 

Ray  Cave,  48,  a  former  reporter  for  the 
Baltimore  Evening  Sun  from  1952  to 
1959— named  managing  editor  of  Time 
magazine,  succeeding  Henry  A. 
Grunwald— named  corporate  editor  of 
Time  Inc. 

mu  mf  * 

Owen  J.  Hoskinson,  28 — named  infor¬ 
mation  systems  manager  of  Seattle 
Post-Intelligencer.  A  certified  public  ac¬ 
countant,  he  has  been  systems  and  plan¬ 
ning  specialist  for  the  newspaper  since 
1974. 

♦  ♦  ♦ 

JoHM  E.  Larabee,  39,  general  manager 
of  Journal  of  Commerce— joined  Capital 
Newspapers,  Albany,  N.Y.  as  general 
manager,  replacing  David  Feldman,  who 
was  appointed  director  of  sales  of  Los 
Angeles  Herald-Examiner. 
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Bob  Prinsky,  Wall  Street  Journal’s  in¬ 
ternational  commodity  news  reporter  in 
London — named  commodity  news  editor 
of  the  Journal  in  New  York,  succeeding 
John  Prestbo — named  assistant  manag¬ 
ing  editor  in  charge  of  the  Cleveland 
news  operation. 

aK 

Robert  J.  Danzig,  vicepresident  and 
general  manager  of  newspapers  for 
Hearst  Corp. — elected  to  board  of  direc¬ 
tors. 

*  *  * 

Normand  Dupre — promoted  to  editor 
of  Ketchikan  (Alaska)  Daily  News  and 
William  Elberson,  ad  director — named 
vicepresident  of  Pioneer  Printing  Co., 
parent  company,  and  general  manager  of 
the  firm’s  publications,  the  Daily  News 
and  Southeastern  Log.  Lew  M.  Williams 
Jr.,  previously  managing  editor — 
appointed  president  and  co-publisher. 

a|c  a|c 

Donna  L.  Miskin,  free-lance  writer  for 
Time — named  managing  editor  of 
Evanston  (Dl.)  Review. 

if  *  * 

Gabrriel  j.  Suto— appointed  to  the 
newly-created  position  of  managing 
editor/Sunday  of  New  Brunswick  (N.J.) 
Home  News,  replacing  Neil  Brown, 
Sunday  editor — resigned  to  accept  a 
position  with  AT&T.  Sam  Fodsdick, 
assignments  editor — promoted  to  city 
editor,  succeeding  Suto.  Jan  Zollinger, 
a  reporter — named  assistant  Sunday 
editor. 

♦  *  * 

Rex  Wilson  has  been  named  editor  of 
North  Coast  Publishers  Inc.,  Encinitas, 
Calif.,  published  by  Archie  J.  Hicks,  Jr. 

%  4c 

Sue  Gibbs — named  ad  director  at  Little 
Falls  (N.Y.)  Evening  Times,  succeeding 
Don  Poves — resigned  to  open  a  men’s 
clothing  store  in  Little  Falls. 

4c  4c  4( 

Anthony  Panetta,  previously  with 
Corning  (S.Y.)  Leader — named  retail  ad 
manager  of  Auburn  (N.Y.)  Citizen,  re¬ 
placing  Tom  Kirkwood,  who  left  to  join  a 
local  radio  station. 

Hi  « 

John  L.  Boland,  ad  director  for  Mon¬ 
mouth  (N.J.)  News,  a  subsidiary  of  Ber¬ 
gen  Record — named  general  manager. 
Ray  Fabian,  formerly  classified  ad  man¬ 
ager — named  ad  director.  Joseph  T.  Pin¬ 
kos,  sales  manager  in  outdoor  advertis¬ 
ing  and  agencies— joined  the  publishing 
company  as  classified  ad  manager. 

4c  4c  4c 

Al  Dunning,  sports  editor  for  the  past 
13  years  for  Evansville  (Ind.)  Press — to 
Memphis  (Tenn.)  Commercial  Appeal  as 
sports  editor. 

4c  4c  4c 

Thomas  L.  Fregly,  previously  with 
ANPA  Research  Institute  as  production 
engineer — joined  Chicago  Tribune  as 
senior  production  engineer. 
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PROMOTION — Gregory  J.  Ptacin, 
12-year  veteran  of  promotion  work  on 
four  newspapers,  has  been  appointed 
director  of  marketing  and  research  for 
Panax  Corporation.  In  his  new  job, 
Ptacin  will  exercise  overall  supervision 
of  the  marketing  and  research  ac¬ 
tivities  of  Panax'  7  daily  and  43 
weekly  newspapers.  Ptacin,  35, 
comes  to  Panax  from  the  Cincinnati 
Post,  where  he  had  served  since  1973 
as  Promotion  Director.  Prior  to  that,  he 
had  spent  three  years  as  Sales  Promo¬ 
tion  and  Research  Manager  for  the 
Peoria  (III.)  Journal  Star,  the  same 
paper  where  he  had  begun  his  news¬ 
paper  career  in  promotion  in  1965. 
Between  stints  in  Peoria,  he  served  as 
promotion  manager  for  the  News¬ 
paper  Agency  Corp.  of  Charleston,  W. 
Va.,  publishers  of  the  Gazette  and  the 
Daily  Mail. 

NAMED  MANAGER— Darrell  Mack, 
who  was  fired  as  executive  editor  of 
the  Beaumont  (Tex.)  Enterprise  and 
Journal  for  publishing  controversial 
stories  about  local  supermarket  chains 
(E&P,  March  12)  has  joined  theF/orida 
Times-Union,  Jacksonville,  as  as¬ 
sistant  managing  editor,  responsible 
for  newsroom  operations.  Mack  was 
bureau  chief  for  UPl  in  Houston  prior 
to  joining  Beaumont  newspapers. 
While  at  the  Enterprise  and  Journal, 
Mack  made  many  innovative  changes. 
For  example,  he  hired  the  first  fulltime 
female  sports  writer,  promoted  a  re¬ 
porter  to  be  the  first  female  city  editor, 
hired  a  labor  writer,  an  editorial  car¬ 
toonist,  and  added  special  sections  to 
the  format  of  the  papers. 

Ad  department 
realigned 

Realignment  of  the  advertising  de¬ 
partment  of  the  San  Jose  Mercury  and 
News  was  reported  by  Dean  Bartee,  vice 
president  for  sales  and  marketing. 

Robert  C.  Williamson,  general  adver¬ 
tising  manager  since  joining  the  papers  in 
1957,  has  been  appointed  display  adver¬ 
tising  director,  with  overall  responsibil¬ 
ity  for  general  and  retail  display  advertis¬ 
ing. 

Williamson  came  from  the  Phoenix 
Republic  and  Gazette. 

Thomas  E.  Hausler,  who  has  been  in 
chai;ge  of  the  newspapers’  travel  adver¬ 
tising,  will  become  general  advertising 
sales  manager. 


Several  changes  have  transpired  at  the 
Virginia  Gazette,  America’s  oldest 
weekly,  in  Williamsbui;g,  Va. 

•  Ed  Offley  has  left  to  become  edito¬ 
rial  page  editor  of  The  Winchester  (Va.) 
Evening  Star.  He  was  replaced  as  a  re¬ 
porter  by  Vicki  Kelly,  an  Oklahoma 
State  University  journalism  graduate  and 
former  women’s  editor  and  feature  wri¬ 
ter  for  the  Daily  Olympian  in  Olympia, 
Wash. 

•  Jim  Spencer  left  as  a  reporter  to  join 
the  sports  staff  of  the  Virginian  Pilot  in 
Norfolk.  He  was  replaced  by  RobbDeigh, 
an  Army  veteran  and  mass  com¬ 
munications  graduate  of  Vii^ginia  Com¬ 
monwealth  University. 

•  Mary  Noechel  left  to  get  married 
and  is  replaced  by  Rebecca  Clark,  1975 
journalism  graduate  of  Marshall  (W.  Va.) 
University  and  most  recently  a  reporter 
with  the  Raleigh  Register  in  Beckley ,  W. 
Va. 

Three  persons  have  joined  the  Gazette 
sales  force. 

•  George  Waltrip,  retired  after  a 
Navy  career  and  13  years  with  the  Colo¬ 
nial  Williamsbui^  Foundation,  is  work¬ 
ing  as  a  job  printing  salesman. 

•  Suzanne  Johnson  of  South  Bend, 
Ind.,  was  hired  as  an  ad  representative. 
She  worked  previously  in  writing  and 
sales  with  a  90,(X)0  circulation  weekly  in 
South  Bend,  having  attended  Michigan 
State  University  and  Indiana  University. 

•  Bob  Johnson,  ad  rep,  has  departed 
the  Gazette  for  the  Orlando  (Fla.)  Sen¬ 
tinel,  where  he  now  holds  a  similar  posi¬ 
tion. 

•  Lois  Newman  was  also  hired  as  an 
ad  rep  by  the  Gazette.  She  was  most 
recently  with  Dollar  Inns  of  America  as  a 
specialist  in  hotel-management. 

•  Connie  Osborne  of  Williamsburg 
has  been  hired  in  typesetting.  She  has  a 
degree  in  English  from  Christopher 
Newport  College. 

Gazette  editor,  W.  C.  O’Donovan,  re¬ 
sumes  editorship  of  the  Publick  Observer 
with  the  departure  of  Offley  to  Winches¬ 
ter. 

Gretchen  a.  Kemp,  retired  director  of 
the  High  School  Journalism  Institute  at 
Indiana  University,  and  Guido  H.  Stem- 
pell  III,  editor  of  the  Journalism 
Quarterly — received  the  University  of 
Wisconsin  Chancellor’s  Award  for  dis¬ 
tinguished  service  in  journalism. 
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Ad  scene 


By  Dan  Lionel 


Classified  ad  records  set 


“Everything’s  bigger  out  here  in  the 
West — the  mountains,  the  redwood 
trees,  the  salmon  and  of  course  the  clas¬ 
sified  advertising,”  a  delegate  to  the 
Western  CAMs  Advertising  Conference 
told  E&P  on  the  opening  day  of  the  4  day 
meeting  (Sept.  18-21)  in  San  Francisco. 
To  back  up  his  assertion  he  waved  the 
Monday,  San  Jose  Mercury  classified 
section  in  the  air.  “How  many  papers 
back  East  run  44  pages  of  solid  classified 
on  a  Monday?”  he  asked. 

When  he  banged  the  opening  gavel, 
WCAA  president  Paul  Stansbury,  CAM 
the  Boise  (Ida.)  Statesman  carried  on  the 
theme  that  everything’s  bigger  out  West 
by  pointing  out  that  while  classified  na¬ 
tionally  is  breaking  all  records,  running 
at  a  $3  billion  clip,  the  western  region  is 
leading  the  nation  in  classified  percen¬ 
tage  growth.  Another  record  achieved 
this  year  was  the  109  delegate  attendance 
at  the  meeting. 

Darrow  Tulley,  president  and  general 
manager  of  the  San  Francisco  Chronicle 
in  his  talk  “The  Electronic  Threat  to 
Newspaper  Classified”  painted  a  picture 
of  dramatic  change  due  for  newspaper 
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production  and  dissemination  in  the  near 
future.  He  said  for  the  first  time  in  his¬ 
tory  the  cost  of  materials  that  went  into 
newspaper  publishing  have  exceeded  the 
cost  of  labor  causing  a  surge  toward  the 
electronic  news  industry.  He  cited  5 
criteria  that  had  been  outlined  as  re¬ 
quirements  for  an  effective  electronic 
newspaper:  1 .  Availability  on  demand.  2. 
Available  in  any  order.  3.  Available  in 
any  depth  at  reader’s  speed.  4.  Constant 
updates  and  5.  Hard  copy  available — can 
print  any  copy  displayed  on  tv  screen.  In 
a  movie  illustrating  the  British  CEEFAX 
system  he  showed  how  existing  technol¬ 
ogy  can  turn  out  a  110  page  daily  maga¬ 
zine  complete  with  an  index  from  which 
viewers  could  select  particular  pages  for 
perusal  by  pushing  a  selector  button,  ie: 
amusement  page,  classified  page, 
weather,  etc.  and  then,  if  desired,  push 
another  button  to  make  a  hard  copy  of 
the  page. 

In  view  of  these  developments,  Tulley 
said  the  future  is  so  obviously  geared  to 
electronic  production  for  newspapers 
that  publishers  would  be  wise  to  obtain  a 
cable  tv  or  clear  channel  as  his  organiza¬ 
tion  has  already  done.  “You’d  better 
have  a  place  to  compete  in  the  market,” 
he  said,  “and  have  the  courage  to  adapt 
to  these  new  technologies.” 

Realtor  Dick  Calafato,  head  of  Allstate 
Realtors,  San  Jose,  told  how  his  $25,000 
monthly  advertising  budget  generated 
$256  million  in  sales  for  the  first  8  months 
of  this  year.  He  praised  the  San  Jose 
Mercury  News  for  working  with  him  in 
the  6  years  he  has  been  in  business.  “The 
girls  on  the  phone  are  helpful.  They  show 
us  how  to  save  a  line.  They  make  our  ad 
dollars  go  further.  That  makes  us  both 
more  successful,”  he  said. 

Los  Angeles  Times  CAM,  Paul 
Mahoney  in  his  talk,  “You  Can  Make  It 
Happen  With  Special  Promotions” 
showed  how  his  newspaper  had  turned 
two  of  the  slowest  months  of  the  year  for 
classified  January  and  July,  into  two  of 
the  top  months  by  running  carefully 
planned,  heavily  promoted  special  sec¬ 
tions.  The  first  of  such  sections  ran  in 
January  1955  for  a  total  of  76  solid  clas¬ 
sified  pages,  21  more  pages  than  the 
paper  had  ever  carried  in  a  single  edition. 
“We  backed  the  effort  with  contests,  for 
readers  and  contests  for  sales  people, 
radio,  tv,  posters.  It  was  uphill  selling 
during  the  holiday  period  but  our  en¬ 
thusiasm  carried  us  and  the  edition  got 
spectacular  results  for  the  advertisers. 
Furthermore,  it  sparked  business  activ¬ 
ity  recovery,  running  the  first  Sunday  in 
January,  much  sooner  thaq^  normal  after 
New  Years  day.  The  section  has  been 
running  every  year  and  still  carries  the 


‘Jubilee’  title  of  the  first  section  that  ap¬ 
peared  on  the  Time’s  Diamond  Jubilee. 

In  1977  the  paper  carried  116  pages  in  the 
issue.  A  similar  effort  is  made  the  week 
of  July  4th  with  a  ‘Mid-Year  Town  & 
Country’  special  which  carried  146 
pages  this  year.  ‘It’s  important  to  give 
the  special  a  meaningful  title,”  Mahoney 
said,  “and  best  result  come  from  plan¬ 
ning  well  ahead.  We  plan  a  year  ahead 
for  our  special  sections.” 

Dean  Bartee,  president  of  INAE,  who 
this  week  was  named  vicepresident  for 
marketing  and  sales,  San  Jose  Mercury 
News  where  he  was  formerly  advertising 
director,  said  that  classified’s  growth  in 
the  last  28  years  from  $343  million  in 
revenue  which  accounted  for  17.9%  of 
total  ad  revenue  for  newspapers  to  its 
1976  level  of  $2.8  billion  and  27.8%  of 
revenue,  “has  really  been  amazing.  .  .  . 
That’s  a  remarkable  increase  of  over  $2.4 
billion  and  an  increase  of  58.7%  in  classi¬ 
fied’s  share  of  total  ad  revenues  and  no 
one  is  predicting  a  slow-down  in  the  rate 
of  classified  growth.” 

In  the  current  year,  he  pointed  out, 
while  all  major  ad  departments  are  show¬ 
ing  growth,  classified’s  gains  are  out¬ 
standing.  He  cited  the  13  major  western 
newspapers  of  having  average  gains  this 
year  of  5.9%  in  general,  7.1  in  retail  and 
12.5%  in  classified. 

Bartee  reminded  the  audience  of  the 
close  cooperation  between  INAE  and 
ANCAM  which  resulted  in  the  House 
Oversight  Committees  recommendation 
to  Congress  that  “The  employment 
service  should  concentrate  its  efforts  to 
place  the  groups  of  workers  that  it  has 
traditionally  been  most  successful  in 
serving.  For  the  most  part  these  have 
been  lower  skilled  workers.”  Previously 
the  USES  had  been  broadly  advertising 
“Are  you  happy  with  your  job”  in  an 
effort  to  get  people  already  employed  to 
change  jobs — an  unneeded  service  ren¬ 
dered  at  tax  payers’  cost.  Currently 
INAE  is  working  with  ANCAM  to 
clarify  and  change  Federal  guidelines  for 
advertising  in  the  housing  industry  which 
“place  arbitrary  and  ineffective  restric¬ 
tions  on  builders,  realtors  and  private 
advertisers.” 

Armstrong  appointed 

Joe  Armstrong  has  been  appointed 
president  and  editor-in-chief  of  New 
York  and  New  West  magazines  and 
James  Brady  will  become  associate  pub¬ 
lisher  of  the  New  York  Post. 

John  Berendt,  a  contributing  editor  to 
Esquire  magazine,  has  been  appointed 
editor  of  New  York. 

Rupert  Murdoch,  president  and  pub¬ 
lisher  of  the  Post,  said  that  Armstrong 
and  Peter  Diamandis,  who  joined  New 
York  as  publisher  earlier  this  year,  have 
both  been  appointed  to  the  board  of  New 
York  Magazine  Inc.  Brady  will  join  the 
board  of  the  New  York  Post  Corp. 
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300,000  and  Over 

Washington  (DC)  Post 
Washington  (DC)  Star 
Miami  (FL)  Herald/News 
Des  Moines  (I A)  Register  &  Tribune 
Louisville  (KY)  Courier  Journal  & 
Times 

Minneapolis  (MN)  Star  &  Tribune 
Long  Island  (NY)  Newsday 
White  Plains  (NY)  Westchester  Rock¬ 
land  Newspapers 

100,000-300,000  Columbus  (OH)  Dispatch 

Oakland  (CA)  Tribune 
San  Jose  (CA)  Mercury  &  News 
Hartford  (CT)  Courant 
St.  Petersburg  (FL)  Times  &  Indepen¬ 
dent 

Tampa  (FL)  Tribune-Times 
South  Bend  (IN)  Tribune 
St.  Paul  (MN)  Koneer  Press 
Camden  (NJ)  Courier-Post 
Albany  (NY)  Times-Union  & 

Knickerbocker  News-Union  Star 
Buffalo  (NY)  Courier-Express 
Charlotte  (NC)  Observer  &  News 
Cincinnati  (OH)  Post 
Greenville  (SC)  News-Piedmont 
Dallas  (TX)  Morning  News 
E)allas  (TX)  Times-Herald 
San  Antonio  (TX)  Express-News 


Wheeling  (WV)  Intelligencer  &  News 
Register 

Appleton  (WI)  Post-Crescent 
Green  Bay  (WI)  Press-Gazette 
Kenosha  (WI)  News 

Daytona  Beach  (FL)  News  Journal  Wausau  (WI)  Herald 
Fort  Myers  (FL)  News-Press 
Tallahassee  (FL)  Democrat 
Aurora  (IL)  Beacon-News 
Carbondale  (IL)  Southern  Illinoisan 
Champaign  (IL)  News-Gazette 
Joliet  (IL)  Herald-News 
Bloomington  (IN)  Herald-Telephone 
Kokomo  (IN)  Tribune 
Lafayette  (IN)  Journal  &  Courier 
Dubuque  (lA)  Telegraph-Herald 
Mason  City  (lA)  Globe  Gazette 
Waterloo  (lA)  Courier 
Lexington  (KY)  Herald-Leader 
Owensboro  (KY),  Messenger-Inquirer 
Paducah  (KY)  Sun-Democrat 
Alexandria  (LA)  Town  Talk 
Lake  Charles  (LA)  American  Press 
Lewiston  (ME)  Sun  Journal 
Portland  (ME)  Press  Herald 
Hagerstown  (MD)  Herald-Mail 
Holyoke  (MA)  Transcript-Telegram 
Battle  Creek  (MI)  Enquirer  &  News 
Jackson  (MI)  Citizen  Patriot 
Kalamazoo  (MI)  Gazette 
Pontiac  (MI)  Oakland  Press 
Mankato  (MN)  Free  Press 
St.  Cloud  (MN)  Times 
Joplin  (MO)  Globe 

St.  Joseph  (MO)  News  Press  Gazette 
Manchester  (NH)  Union  Leader 
Bridgewater  (NJ)  Courier-News 
Shrewsbury  (NJ)  Register 
Willingboro  (NJ)  Burlington  County 
Times 

Elmira  (NY)  Star-Gazette 
Newburgh  (NY)  Evening  News 
Poughkeepsie  (NY)  Journal 
White  Plains  (NY)  Westchester  Rock¬ 
land  Nsprs.  Inc. 

Fayetteville  (NC)  Observer  &  Times 
Bismarck  (ND)  Tribune 
Hamilton  (OH)  Journal  News 
Sandusky  (OH)  Register 
Medford  (OR)  Mail  Tribune 
Salem  (OR)  Statesman  Journal 
Beaver  (PA)  Beaver  County  Times 
Johnstown  (PA)  Tribune-Democrat 
Lebanon  (PA)  News 
Levittown  (PA)  Courier  Times 
Pottstown  (PA)  Mercury 
Sharon  (PA)  Herald 
Washington  (PA)  Observer-Reporter 
Pawtucket  (Rl)  Times 
Jackson  (TN)  Sun 
Kingsport  (TN)  Times-News 
Corpus  Christi  (TX)  Caller-Times 
Longview  (TX)  News  &  Journal 
Port  Arthur  (TX)  News 
San  Angelo  (TX)  Standard  Times 
Newport  News  (VA)  Press  &  Times- 
Herald 

Vancouver  (WA)  Columbian 
Yakima  (WA)  Herald- Republic 
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CANADA 

Calgary  (Alberta)  Albertan 


Campaign 

(Continued  from  page  20) 


Spokesmen  for  3M  say  advertisers  can 
use  scratch-and-sniff  with  no  creative 
restrictions  on  shape  or  scent.  Virtually 
any  fragrance  can  be  exactly  duplicated. 
The  plastic  micro-capsules  or  bubbles 
hold  an  aroma  producing  oil,  which  can 
either  be  the  actual  essential  oil  used  in  a 
product  or  an  authentic  but  synthetic 
reproduction. 

Advertisers  can  also  take  advantage  of 
the  3M  scent  library,  where  more  than 
one  hundred  stock  fragrances  are  avail¬ 
able. 

Preparation  of  newspaper  ads  using 
the  scratch-and-sniff  technique  usually 
involves  the  ad  agency  creating  and  de¬ 
veloping  the  ad.  “Once  an  advertiser  has 
approved  the  ad,”  said  Huebner,  “we 
suggest  a  franchised  web  printer.” 


CANADA 

Hamilton  (Ontario)  Spectator 
London  (Ontario)  Free  Press 


Jim  Burris  stops  in  for  news  at  Sumter  County  Sheriff's  Of¬ 
fice. 


Joe  Bowler  confers  with  colleague  at  Citrus  County  Com¬ 
mission  meeting. 


Retirees  work  full-time 
as  newspaper  reporters 


By  Patti  Griffiths 

The  American  penchant  to  discard  that 
which  is  used,  those  who  are  no  longer 
fired  with  exuberant — and  sometimes 
naive — youth,  is  well  known. 

But  people  who  build  campfires  in 
order  to  cook  steaks  soon  learn  it  is  the 
slow,  well-banked  fire  that  gives  forth 
the  steady  heat  that  makes  the  meat 
palatable. 

In  a  way,  the  news  is  no  different. 
Americans  appreciate,  and  should  have, 
instantaneous  coverage  of  news  events 
from  all  over  the  world.  They  also  ap¬ 
preciate  news  veterans  such  as  Eric 
Sevareid  and  Walter  Cronkite,  relying  on 
their  experienced  judgment  to  put  the 
news  into  perspective. 

For  two  correspondents  of  the  Ocala 
Star-Banner,  a  Florida  New  York  Times 
Company  newspaper,  life  has  added  a 
few  chapters  that  are  turning  out  to  be 
the  best  in  their  life  stories. 

Joe  Bowler,  a  native  of  New  York, 
turned  80  in  June,  a  milestone  he  celeb¬ 
rated  quietly  under  the  circumstances. 
He  has  been  reporting  Citrus  County 
news  for  the  Star-Banner  for  the  past  10 
years  on  a  beat  that  covers  county  and 
municipal  governments,  school  board, 
planning  and  zoning  commission  and 
everything  in  between. 

A  ground  breaking,  4-H  event,  AARP, 
Jaycees  or  woman’s  club  meeting — all 
get  equal  attention.  From  accolades  to 
accidents,  Joe  is  there  with  his  notebook 
and  camera. 

Jim  Burris,  76,  a  Tennesseean,  covers 
the  entire  359,040  acres  of  Sumter 
County  in  his  work  for  the  Star-Banner. 
He  started  his  journalism  career  a  little 
over  a  year  ago.  Wrecks,  fires,  county 
and  municipal  governments,  sheriffs 
and  police  department,  features,  com¬ 
munity  events — Jim  has  saturated  the 
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area  with  his  coverage. 

Getting  paid  for  writing  is  more  of  a 
boost  to  Jim’s  and  Joe’s  egos  than  it  is  an 
economic  necessity.  Both  men  have 
comfortable  retirement  incomes  and  are 
not  dependent  on  their  wages  from 
journalism — even  for  luxuries. 

Two  things  motivated  Jim  to  plunge 
into  journalism,  he  said,  “The  one  was  it 
seemed  like  a  community  need.  My  as¬ 
sociates  in  the  (Lake  Panasoffkee)  Civic 
Club  persuaded  me  that  I  ought  to  make 
a  try  to  fill  the  gap  left  when  Len  Ballard 
died.”  Ballard  was  a  former  Star-Banner 
correspondent. 

“The  other  was  that  I  have  always 
loved  words,”  Jim  confessed.  “I  have 
been  so  gratified  with  being  able  to  write 
for  somebody  else,  not  just  for  me,  that 
I’ve  kept  it  up.” 

Joe  admits  that  he  has  had  a  love  affair 
with  the  newspaper  business — or  “pro¬ 
fession”  as  he  calls  it,  for  65  years  or 
more. 

“I  grew  up  during  what  1  believe  was 
the  golden  age  of  news  writing,”  he  said. 
“When  Joseph  Pulitzer  and  William 
Randolph  Hearst  (the  original)  were 
competing  for  circulations.” 

Columnists  like  Heywood  Broun, 
“F.P.A.”  (Franklin  P.  Adams)  and  Don 
Marquis  were  a  daily  delight,  said  Joe. 

“I  sometime  wonder,”  he  said  reflec¬ 
tively,  “why  it  never  occurred  to  me  to 
try  to  get  into  the  business.  Probably  the 
Olympian  heights  that  1  envisaged  as  the 
dwelling  place  for  all  columnists  and 
editorial  writers  was  too  forebidding  a 
climb  for  a  boy  of  15,”  he  laughed. 

So  Joe  carved  a  career  in  the  real  es¬ 
tate  business. 

Jim’s  entrance  into  journalism  was  not 
a  traumatic  experience  primarily  because 
he  had  once  been  a  telegrapher.  He  con¬ 
cedes  that  a  wider  experience,  which 
comes  with  age,  will  give  a  reporter  a 


more  comprehensive  view  of  a  subject. 
“Someone  who  is  just  out  of  school  is 
bound  to  lack  that,”  he  said. 

“I  had  no  problems  of  adjustment  at 
all,”  Jim  said.  “You  see,  when  1  tele¬ 
graphed,  I  used  to  do  a  little  bit  of  im¬ 
promptu  journalistic  work.  If  there  was 
an  editor  I  liked.  I’d  write  a  few  heads  for 
him.” 

“And  in  my  work  as  a  telegrapher  for 
the  Associated  Press,  I  have  been  in  a 
position  where — if  there  was  a  mine  dis¬ 
aster  or  something  like  that — and  they 
needed  a  story  written.  I’d  write  it  for 
them.” 

Joe,  on  the  other  hand,  found  politics 
fascinating  and  this  led  him  into  jour¬ 
nalism.  David  Arthurs,  owner  of  several 
Central  Florida  weeklies,  asked  Joe  if  he 
would  be  interested  in  covering  some 
government  meetings  Arthurs  was  having 
trouble  staffing.  Joe  jumped  at  the 
chance. 

“1  love  government,”  Joe  explained, 
“and  this  gave  me  a  chance  to  be  on  the 
inside  and  to  ask  a  lot  of  questions  I 
wouldn’t  ordinarily  have  been  able  to 
ask.” 

Joe  would  eventually  play  the  dual  role 
of  reporter-participant.  With  his  exten¬ 
sive  background  in  real  estate,  he  was 
appointed  to  the  Citrus  County  Planning 
and  Zoning  Board,  even  serving  a  term 
as  its  chairman. 

He  always  managed  to  walk  the  thin 
line  of  objectivity — so  well  in  fact,  that 
he  was  chosen  Citrus  County’s  Out¬ 
standing  Citizen  in  1974  and  Man  of  the 
Year  in  1975.  Yes,  he  filed  the  story  the 
morning  after  he  won  the  honor,  telling 
his  editor,  “This  is  a  little  embarassing, 
but.  ...”  Naturally,  he  insisted  that 
the  byline  be  omitted. 

The  fast  pace  of  a  newspaper  repor¬ 
ter’s  life — and  the  drugery — is  taken  in 
stride  by  the  Star- Banner’s  “senior  cor¬ 
respondents.” 

“There’s  no  denying  that  it’s  hectic,” 
said  Jim.  Sometimes  between  the  end  of 
a  meeting  at  11  p.m.  and  the  paper’s  7 
a.m.  deadline,  I  have  to  write  the 
(Continued  on  page  32} 

EDITOR  &  PUBLISHER  for  October  1,  1977 


First  Amendment  defense 
group  organized  in  Penna. 


By  John  V.  R.  Bull 

Is  a  dreaded  Secret  Society  just 
around  the  corner  in  Pennsylvania?  Will 
governmental  and  judicial  secrecy  be¬ 
come  the  rule  instead  of  the  exception? 
Will  the  public’s  right  to  know  fall  by  the 
wayside,  an  idealistic  notion  that  failed 
to  survive  the  20th  Century? 

Not  if  a  new  group  in  Pennsylvania  has 
anything  to  say  about  it.  That  group  is 
the  First  Amendment  Coalition,  an  inde¬ 
pendent  consortium  of  media  representa¬ 
tives  that  will  serve,  in  effect,  as  a  legal 
defense  fund  for  the  industry. 

The  group  has  just  organized  and  is 
preparing  to  battle  secrecy  and  any  other 
proceeding  that  threatens  the  citizenry’s 
right  to  know  how  its  government  oper¬ 
ates. 

The  Coalition  is  a  culmination  of  sev¬ 
eral  years  of  growing  concern  at  actions 
such  as  these: 

•  In  Media,  Pa.,  Common  Pleas  Pres¬ 
ident  Judge  Francis  J.  Catania  closed  the 
pre-trial  hearings  in  the  Tony  Boyle 
murder  case  to  the  public. 

•  In  Blair  County,  Common  Pleas 
President  Judge  Robert  Habers troh  or¬ 
dered  his  magistrates  not  to  talk  to  the 
press  over  the  telephone. 

•  In  Montgomery  County,  two  judges 
in  separate  cases,  threw  the  mantle  of 
secrecy  over  pre-trial  hearings  in  two 
murder  cases  involving  policemen. 

•  In  Allentown,  the  city  council 
closed  a  police  disciplinary  hearing  to  the 
public. 

In  town  after  town,  school  boards, 
township  governing  bodies  and  lesser 
municipal  groups  such  as  sewer  and  zon¬ 
ing  boards,  as  well  as  committees  of  the 
state  Legislature,  have  ignored  the 
state’s  Sunshine  Law  and  held  secret 
meetings. 

The  list  goes  on  and  on. 

The  new  Coalition,  headed  by  Sandy 
Oppenheimer,  editor  of  the  Bucks 
County  Courier  Times,  is  taking  aim  at 
judges,  district  attorneys,  elected  and 
appointed  officials  who  operate  in  se¬ 
crecy  or  otherwise  violate  First  Amend¬ 
ment  guarantees  of  an  informed  society. 

The  effort  is  the  first  such  coordinated, 
united  industry  approach  in  Pennsyl¬ 
vania.  The  Coalition  includes  publishers, 
editors,  reporters,  photographers, 
broadcasters,  press  associations,  private 
organizations  such  as  Sigma  Delta  Chi 
and  Women  in  Communications — in 
short,  all  elements  of  the  media. 

The  Coalition  intends  to  function  on 
several  fronts: 

1.  Institute  test  cases  in  particularly 
troublesome  areas,  such  as  the  rules 


banning  photographers  in  courthouses, 
or  a  state  Supreme  Court  rule  that  closes 
pre-trial  hearings  to  the  public. 

2.  Provide  instant  legal  advice  for 
newspapers  or  other  groups  reacting  to 
actions  which  assault  the  First  Amend¬ 
ment. 

3.  Provide  an  informational  service  of 
all  First  Amendment  cases  in  Pennsyl¬ 
vania,  similiar  to  the  task  performed  na¬ 
tionally  by  the  Reporters  Committee  for 
Freedom  of  the  Press.  The  Coalition 
plans  to  publish  periodic  reports  on  cases 
as  they  arise  and  relate  them  to  national 
developments. 

4.  Provide  amicus  briefs  and  other 
support  in  individual  cases  that  might  not 
involve  the  Coalition  directly.  A  judge  in 
a  small,  rural  town  might  find  himself 
inundated  with  briefs  and  petitions  from 
the  entire  communications  industry. 

The  scope  of  the  Coalition’s  interest 
largely  will  depend  on  what  financial 
support  is  obtained  from  the  industry.  It 
is  hoped  that  $20,000  can  be  raised  ini¬ 
tially;  even  before  fund  raising  has 
started,  nearly  $5,000  has  been  pledged. 

The  Coalition  stems  from  a  suggestion 
made  by  Gene  Roberts,  executive  editor 
of  The  Philadel[/hia  Inquirer,  at  the 
Pennsylvania  Press  Conference  in  May. 

During  a  panel  discussion,  Roberts  re¬ 
lated  how  inquirer  lawyers  had  found 
themselves  in  court,  earnestly  arguing 
cases  of  fundamental  Constitutional  im¬ 
portance,  only  to  have  a  judge  lean  over 
the  bench  and  ask,  in  effect: 

“Counselor,  if  this  case  is  so  funda¬ 
mentally  important,  why  are  you  the 
only  one  before  this  court?’’ 

Might  it  not  be  effective,  Roberts 
asked,  if  the  entire  industry  could  unite 
in  a  common  cause? 

The  suggestion  was  immediately 
picked  up  by  the  Pennsylvania  Society  of 
Newspaper  Editors  which  established  a 
special  committee  to  determine  what 


interest  there  was  statewide  and  what 
form  that  interest  might  take. 

From  that,  a  group  of  seven  news¬ 
paper  executives  held  informal  meetings, 
agreed  on  a  common  ground  and  sent 
invitations  to  top  industry  people 
throughout  the  state  to  attend  an 
exploratory  meeting. 

The  result  was  phenomenal:  The  found¬ 
ers  anticipated  perhaps  20  acceptances. 
Instead,  a  whopping  77  industry 
leaders — representing  70  different 
organizations — agreed  to  attend  a  Sep¬ 
tember  16  meeting  in  Hershey. 

Out  of  that  meeting  came  a  decision  to 
press  ahead.  A  19-member  Advisory 
Board  was  selected,  then  a  seven- 
member  Executive  Committee. 

The  executive  board  is  now  seeking  a 
law  firm,  planning  a  fund  drive,  prepar¬ 
ing  to  incorporate,  and  secure  a  tax  rul¬ 
ing  as  being  a  non-profit  organization. 

Members  of  the  executive  board  are 
Oppenheimer;  Roberts;  Ed  Miller, 
executive  editor  of  the  Allentown  Morn¬ 
ing  Call;  John  Craig,  editor  of  the  Pitts¬ 
burgh  Post-Gazette;  Jerry  Weinstein, 
editor  of  the  Centre  Daily  Times  in  State 
College;  Arline  J.  Lotman  of  Philadel¬ 
phia,  representing  Women  in 
Communications,  and  John  V.  R.  Bull, 
assistant  to  the  managing  editor  of  the 
Philadelphia  Inquirer  and  immediate  past 
president  of  the  Pennsylvania  Society  of 
Newspaper  Editors. 

The  Advisory  Board  consists  of  these 
additional  members:  Chuck  Berky, 
North  Penn  Reporter  in  Lansdale;  Ed 
McFall  of  UPI;  Doug  Bailey  of  AP;  Uzal 
Martz  Jr.,  the  PottsviUe  Republican; 
Larie  Pintea,Er/e  News;  Peggy  Higgins, 
Pennsylvania  Women’s  Press  Associa¬ 
tion;  William  B.  Northrop,  Beaver  Falls 
News-Tribune;  Ned  Frear,  Bedford 
Gazette;  Claude  Lewis  of  the  Philadel¬ 
phia  Bulletin,  representing  the  Associa¬ 
tion  of  Black  Journalists;  Len 
Kolasinski,  New  Castle  News;  Robert 
Maurer,  Pennsylvania  Broadcasters  As¬ 
sociation;  Tom  Kelly,  Pennsylvania 
Press  Photographers  Association  and  the 
Pennsylvania  Newspaper  Publishers  As¬ 
sociation,  which  will  appoint  a  represen¬ 
tative  shortlv. 


We  are  pleased  to  announce  the 
closing  of  our  recent  transaction: 

$12,500,000 

WVUE-TV  NEW  ORLEANS,  LA. 
(Columbia  Pictures  Industries  Inc.) 

Sold  To 

GAYLORD  BROADCASTING  CORPORATION 
Oklahoma  City,  Oklahoma 


HOWARD  E.  STARK 

Media  Brokers  -  Consultants 

445  Park  Avenue  New  York,  N.  Y.  (212)  355-0405 
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Equipment  people 
in  the  news: 

William  B.  Ade  has  been  appointed 
advertising  manager  of  Chemco  Photo¬ 
products  Co.  Ade  joined  Chemco  in  1973 
and  has  been  working  in  the  firm’s 
Chicago  branch  office  for  the  past  three 
years  as  a  sales  representative. 

*  *  * 

Thomas  A.  MacDowell  has  been  pro¬ 
moted  to  national  sales  manager  for  Dymo 
Graphic  Systems  (DGS).  MacDowell 
was  previously  Dymo’s  Western  regional 
sales  manager. 

Peter  J.  Percival  has  been  appointed 
vicepresident  International  for  DGS.  He 
was  most  recently  managing  director  of 
Raytheon’s  International  data  system  di¬ 
vision. 

Lawrence  Scholten  has  been  named 
vicepresident  of  engineering  for  DGS. 
Scholten  was  formerly  with  Raytheon 
equipment  division. 

Stephen  P.  Aranoff  has  been  promoted 
to  a  new  post  of  manager  of  product 
management  for  DGS.  Aranoff  was 
previously  product  manager  for  Dymo’s 
copy  processing  systems. 

James  J.  Kenny  has  been  appointed 
Government  sales  manager  for  DGS.  He 
was  formerly  with  American  Computer 
Graphic  Corp. 

Luther  J.  Hosford  has  been  named 
manager  of  human  resources  for  DGS. 
Hosford  was  previously  personnel  man¬ 
ager  for  the  company. 

4:  ik 

Donald  Noone  has  been  appointed 
Mid- Atlantic  regional  sales  manager  for 
Tal-Star  Computer  Systems.  Noone  was 
formerly  group  general  manager  of  New 
Jersey  Weeklies. 

*  *  ♦ 

Terrence  M.  Lynch  has  been  named 
product  manager  for  Information  Prod¬ 
ucts,  Graphic  Systems  division  of  Rock¬ 
well  International.  Lynch  has  been  with 
IP  since  1973,  most  recently  as  manager 
of  government  and  large  accounts. 

Marty  G.  Bane  and  Glenn  Peterson 
have  been  named  territory  sales  man¬ 
agers  for  IP.  Bane's  territory  will  include 
Pa.,  and  New  York.  Peterson  will  be 
Mid-Atlantic  territory  sales  manager, 
covering  Washington,  D.C.,  Va.,  and 
Maryland. 

♦  *  ♦ 

Ms.  Debbie  Dillworth  has  joined 
Mergenthaler  Linotype  Company’s 
Typographic  Marketing  staff.  She  was 
previously  working  in  the  company’s 
domestic  order  department. 

*  ♦  * 

Arpo  Lepistro  has  been  appointed 
Pagitron  marketing  director  for  Europe 
and  Asia  by  Optronics  International. 
Lepistro  is  a  native  of  Finland. 

*  *  * 

Al  Weitz  has  been  appointed  Western 
regional  sales  manager  for  Teleram 
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Communications  Corp.  Weitz  was  for¬ 
merly  Western  regional  sales  manager 
for  Tal-Star  Computer  Systems. 

*  ♦  * 

Fred  Greco  has  been  appointed  sales 
representative  for  Berkey  Technical  in 
the  Northeast  area.  Greco  had  previ¬ 
ously  been  sales  manager  for  Vander- 
sons. 

*  *  * 

James  J.  Bonilla  has  been  appointed 
area  manager  for  all  Latin  American 
countries  by  LogEtronics  Inc.  Bonilla 
will  be  working  out  of  the  company’s 
headquarters  in  Va. 

«  4c 

William  Schoenenberger  has  been  ap¬ 
pointed  marketing  director,  Pagitron 
Systems,  of  Optronics  International.  He 
was  formerly  with  CompuScan. 

4c  4c  4c 

C.  Damianakes  has  been  made  branch 
manager.  Northern  California  sales,  for 
CalAnk. 

Richard  McKelvey  has  been  appointed 
sales  supervisor.  Northern  California 
sales,  for  Cal/lnk. 

James  Mercer  has  been  made  branch 
manager  at  Phoenix,  Arizona  for  Cal/ 
Ink. 

Lou  Fabbri  has  been  appointed  prod¬ 
uct  manager-publication  ink  and  press 
supplies  for  Cal/lnc. 

4c  4c  4e 

Lester  McClare  has  joined  Oval¬ 
strapping  as  sales  engineer,  automatic 
packaging  systems.  The  company  has 
branches  in  Hoquiam,  Wash.,  and  Ft. 
Payne,  Ala. 

4c  4c  4c 

Robert  Bowyer  has  been  named  West¬ 
ern  representative  for  Masthead  Inter¬ 
national.  Bowyer  was  previously  with 

the  Loyal  S.  Dixon  firm,  a  California 
based  erecting  company. 

Retirement  weekly 
newspaper  started 

Green  Valley  (Ariz.)  Sun,  a  weekly 
newspaper,  went  into  production  Sep¬ 
tember  7  in  the  retirement  community  25 
miles  south  of  Tucson. 

The  new  publication  is  the  third  com¬ 
munity  newspaper  for  Territorial  Pub¬ 
lishers,  Inc.,  a  Tucson  publishing  and 
printing  firm  which  also  operates  the 
Arizona  Territorial  and  the  Desert  Air¬ 
man. 

The  local  operation  in  Green  Valley  is 
directed  by  managing  editor  Jim  Kelly 
under  the  supervision  of  editor-publisher 
E.  D.  Jewett,  Jr.,  president  of  Territorial 
Publishers.  The  office  is  at  115  Es- 
paranza. 

Circulation  of  the  Sun  began  at  5,000 
and  is  expected  to  reach  8,000  during  the 
upcoming  winter  season.  It  is  distributed 
free  door-to-door. 


Religious  fellowships 
made  available 

Persons  engaged  in  religious  jour¬ 
nalism  or  planning  to  enter  the  field  are 
invited  to  apply  for  the  annual  Ralph 
Stoody  Fellowship  offered  by  United 
Methodist  Communications  (UMC)  for 
graduate  study  in  journalism. 

Dr.  Stoody  of  Pompano  Beach,  Fla., 
was  general  secretary  and  director  of  one 
of  United  Methodist  Communications’ 
predecessor  agencies,  the  Commission 
on  Public  Relations  and  Methodist 
Information  of  the  former  Methodist 
Church,  from  1940  until  his  retirement  in 
1964. 

Dr.  Curtis  A.  Chambers,  UMC  general 
secretary,  said  the  fellowship  has  been 
increased  from  $3,000  to  $5,000  for  the 
1978-79  academic  year.  The  award  is  to 
assist  the  recipient  in  doing  graduate 
study  at  an  accredited  school  or  depart¬ 
ment  of  journalism  of  his  or  her  choice. 

Applications  must  be  mailed  by  Jan. 
15, 1978,  to:  Dr.  Gene  W.  Carter,  United 
Methodist  Communications,  307  Fenway 
Drive,  Walnut  Creek,  Calif.  94598. 
Application  forms  and  other  information 
are  available  from  Dr.  Carter. 

Editor  is  eiected 
president  of  daiiy 

Grattan  Gray,  editor  of  the  Monroe 
(Mich.)  Evening  News  since  1972,  has 
been  elected  president  of  the  Monroe 
Publishing  Co.,  succeeding  C.  K.  Wesley 
who  died  late  in  July  at  81.  Gray  be¬ 
comes  general  manager  of  the  news¬ 
paper,  a  post  also  held  by  Wesley,  in 
addition  to  remaining  as  editor. 

Mrs.  JS  Gray  continues  as  vice- 
president  of  the  corporation.  A.  j. 
Kohler  becomes  secretary  and  continues 
his  duties  as  treasurer  and  business  man¬ 
ager. 

Gray’s  father,  the  late  JS  Gray,  had 
been  president  and  editor  prior  to  his 
death  in  1972.  He,  Wesley  and  Adrian 
Perry,  purchased  the  Monroe  Evening 
News  in  1927. 

Tv  writer  found 

Ron  Miller,  bureau  chief  for  San  Jose 
Mercury  and  News'  North  County,  has 
been  appointed  tv  writer.  Editor  Larry 
Jinks  said  a  nation-wide  search  was  con¬ 
ducted  to  find  a  tv  writer  to  cover  local 
stations  and  nationally  with  daily  and 
Sunday  tv  magazine  stories. 

Ad  sell-out 

Ames  (la.)  Tribune  publishes  an  “En¬ 
gagement  Album’’  six  times  a  year.  Ac¬ 
cording  to  ad  director  Verle  Burgason, 
ad  space  is  completely  sold  out  for  the 
entire  year.  The  engagement  supplement 
was  created  to  replace  the  bridal  sup¬ 
plement. 
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What’s  New: 
products  and  systems 

Information  Products  of  Graphic  Sys¬ 
tems  division,  Rockwell-International 
sold  two  Metro-set  phototypesetters  to 
the  Beaver  (Pa.)  County  Times,  a  42,000 
circulation  daily. 

^  sic  ^ 

Letterflex  has  sold  two  Model  135 
photopolymer  plate  making  units  to  the 
Durham  (N.C.)  Herald  and  Sun. 

♦  *  * 

Western  Litho  Plate  has  sold  their 
Total  Plateroom  System  (two  Lith-X- 
Pozers  and  three  Lithoplaters)  to  Pacific 
Press  of  Vancouver,  British  Columbia. 

♦  ♦  ♦ 

Data  General  has  sold  an  Eclipse  C/330 
computer  to  the  Cleveland  Press  for  use 
in  the  business,  advertising  and  circula¬ 
tion  departments. 

♦  ★  * 

Kreonite  has  announced  a  graphic  arts 
processing  sink  model  1418SVW.  The 
unit  uses  a  blend  of  resins  and  glass  fila¬ 
ments  to  resist  effects  of  fixers,  bleaches 
and  other  harsh  chemicals.  Unit  has  a 
number  of  options  in  addition  to  features 
for  small  shop  use.  Price  $622. 

*  ♦  ♦ 

Tal-Star  Computer  Systems  has  sold  a 
T-410  publishing  system  to  the  San  An¬ 
tonio  (Texas)  Lif>lit.  System  will  initially 
have  scanner  input,  APS-4  output  and 
three  on-line  VDTs  for  correction  pur¬ 
poses.  System  is  estimated  to  grow  to 
15-20  VDTs. 

5k  sk  ♦ 

Tal-Star  Computer  Systems  introduced 
T-410S  publishing  system  at  the 
ANPA/RI  June  conference  for  the  small 
newspaper.  The  system  is  designed  for 
editorial  and  classified  departments  and 
supports  up  to  16  on-line  VDTs  for  wire 
capture,  news,  classified  ad  entry  and 
production  processing  on  a  single  sys¬ 
tem.  System  has  a  number  of  features 
including  interactive  headfit  and  VDT 
templates  for  news  and  classified  ad  en¬ 
try. 

%  :|C  5|C 

Optronics  International  has  signed  an 
agreement  with  Helprint  Oy  of  Helsinki, 
Finland  to  establish  an  independent  mar¬ 
keting  and  sales/service  organization  to 
sell  Pagitron  systems.  Helprint  Oy, 
through  this  agreement,  becomes  a  major 
shareholder  of  Optronics  International, 
Inc. 

5ic  5ie  ^ 

NAPP  Systems  (USA)  is  offering  with¬ 
out  charge  a  copy  of  Newsprint  Waste 
Study  that  uses  AN  PA  Waste  Report 
data.  The  study’s  objective  is  to  uncover 
differences  in  printed  waste  between  Di- 
Litho,  offset  and  NAPP  photopolymer 

printing  systems.  Study  uses  $31()  per 

ton  cost  of  newsprint  for  data  compari¬ 
sons.  Write:  NAPP  Systems,  P.O.  Box 
246,  San  Marcos,  Calif.  92069. 
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NAPP  Systems  (USA)  offers  sample 
tearsheets  comparing  NAPP  Screen  with 
other  long  range  screens.  Contact  screen 
shows  separation  of  tones  throughout 
tonal  reproductive  curve.  Company  also 
offers  literature  on  their  NewsStar, 

T WinStar,  SuperStar,  Galaxy  and  Satel¬ 
lite  plate  processors  plus  their  News- 
Printer  II  exposure  unit. 

Information  on  Speedplate,  Steelplate 
(designed  for  magnetic  saddles)  and 
WaterProof  (daylight  handling  contact 
paper)  also  available.  For  literature 
(specify  products)  write:  NAPP  Sys¬ 
tems,  P.O.  Box  246,  San  Marcos,  Calif. 
92069. 

♦  *  sk 

Graphic  Arts  Manufacturing  has  re¬ 
leased  a  new  10-page  product  catalog  on 
automatic  exposure  control  units  for  all 
types  of  color  separation  and  black  and 
white  halftone  systems,  pulsed  xenon 
camera  lighting,  process  control  strip 
readers,  reflection  densitometers  and 
transmission  densitometers.  Write  for 
free  literature:  Graphic  Arts  Manufactur¬ 
ing  Co.,  2518  So.  Boulevard,  Houston, 
Texas  77098. 

5k  5k  5k 

Mullen  Company  has  announced  a  new 
reverse  material  that  eliminates  need  for 
an  intermediate  step  to  produce  repro 
reverse  photostats.  The  Dupli  Proof  sys¬ 
tem  can  be  processed  in  any  diffusion 
transfer  processor.  For  information 
write:  Mullen  Co.,  3625  Woodhead 
Drive,  Northbrook,  Illinois  60062. 

5k  5k  He 

Graphic  Arts  Technical  and  Consulting 
Services  has  developed  A.D.A.M.  Sys¬ 
tem  for  newspapers  and  web  offset  prin¬ 
ters  using  alkaline  fountain  concentrates. 
The  new  system  is  designed  to  mix  and 
dispense  (55  gallon  drum  with  internally 
mounted  mixing  and  pumping  unit)  liquid 
concentrate  or  press  ready  solution  made 
from  a  scientifically  formulated  powder 
supplied  in  40  lb.  cartridge.  For  more 
information  write:  Graphic  Arts  Techni¬ 
cal  and  Consulting  Services,  11-07  43rd 
Road,  Long  Island  City,  New  York, 
N.Y.  11101. 

*  *  * 

Midwest  Publishers  Supply  Co.,  dis¬ 
tributor  of  the  Hamilton  line  of  photo¬ 
composition  equipment,  has  announced 
a  completely  new  modular  design  for  the 
Hamilton  Mod  11  line.  For  information 
write:  Midwest  Publishers  Supply  Co., 
4640  N.  Olcott  Ave.,  Chicago,  Illinois 
60656. 

5k  5lc  :k 

Chemco  Photoproducts  Co.,  has  an¬ 
nounced  Chemco  Water  Panels  that 
utilize  a  pressure  balancing  system  and 
thermostatic  control  for  maintaining 
water  jacket  temperatures  in  film  proces¬ 
sors.  Panels  are  available  in  W  design 
for  all  conventional  automatic  lith  and 
rapid  access  film  processors  and  the  %" 
model  for  tabletop  processors. 


Cypack  Systems  is  offering  a  free 
brochure  on  “A  Dozen  Reasons  for  Buy¬ 
ing  a  Cypack  System.”  The  material 
provides  information  on  bundle  tying 
systems  for  newspapers,  along  with  a  de¬ 
scription  of  the  company’s  heat-weld 
process  for  joining  strap  ends  without 
using  a  metal  seal.  Write:  Cypack  Sys¬ 
tems,  1227  Walt  Whitman  Road,  Mel¬ 
ville,  New  York  1 1746. 

5k  5k  5iC 

Cary  Metal  Products  has  developed  a 
new  non-stop  flying  imprinter  for  use  on 
web  fed  presses.  The  imprinter  produces 
heat  set  quality  imprints  and  up  to  two 
extra  colors  of  screen  printing.  Imprint 
changes  can  be  made  as  low  as  500  im¬ 
pressions  with  only  two  waste  signa¬ 
tures.  For  more  information  write:  Cary 
Company,  120  Eisenhower  Lane,  Lom¬ 
bard,  Illinois  60148. 

Trade  groups  sponsor 
ad  supplement  contest 

Federal  Energy  Administration,  Na¬ 
tional  Newspaper  Association  and 
“Home  Improvement  Time”  are  spon¬ 
soring  a  contest  for  newspapers  which 
create  their  own  “Energy  Management 
is  a  Family  Affair”  1977-’78  Fall-Winter 
newspaper  supplement  or  special  sec¬ 
tion. 

The  28-page  Fall-Winter  “Home  Im¬ 
provement  Time”  Energy  Management 
newspap)er  supplement  has  been  sent  to 
10,0()0  weekly  and  daily  newspapers. 

To  qualify  for  an  award,  newspapers 
must  submit  a  similar  supplement  or  spe¬ 
cial  section  that  also  includes  local  edito¬ 
rial  material,  and  showing  evidence  of 
active  participation  from  their  respective 
communities  for  this  project. 

Entry  deadline  for  the  contest  will  be 
February  1,  1978.  Awards  will  be  pre¬ 
sented  at  the  NNA  Government  Affairs 
Conference  March  8-11,  1978  in  Wash¬ 
ington,  DC. 

“Home  Improvement  Time”  is  spon¬ 
sored  by  National  Association  of  Home 
Builders,  National  Home  Improvement 
Council,  National  Remodelers  Associa¬ 
tion,  National  Retail  Hardware  Associa¬ 
tion,  Home  Center  Institute,  National 
Assn,  of  Plumbing-Heating-Cooling  Con¬ 
tractors,  National  Environmental  Sys¬ 
tems  Contractors  Association,  National 
Decorating  Products  Association  and 
fifty  manufacturers,  publications  and  al¬ 
lied  associations. 

Equipment  donated 

Missourian  Publishing  Association 
Inc.,  publisher  of  the  Columbian  Mis¬ 
sourian,  has  given  the  University  of  Mis¬ 
souri  School  of  Journalism  newsroom 
equipment  valued  at  $80,0(X).  The  gift 
brings  the  value  of  association  equip¬ 
ment  given  the  university  to  $325,000 
over  the  past  10  years. 
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Washington  Post 
to  publish  a 
‘weekend’  section 

Washington  Post  will  publish  each 
Friday  a  tabloid  section  called 
“Weekend,”  beginning  with  the  edition 
of  September  30. 

“The  intention  of  ‘Weekend,’  ”  ex¬ 
plained  Assistant  Managing  Editor  Mary 
Lou  Beatty,  who  heads  the  section,  “is 
to  help  people  have  fun  by  proposing 
original  and  interesting  things  to  do  on 
weekends  and  to  help  them  get  the  most 
from  their  dollar.” 

The  backbone  of  the  new  section  will 
be  the  kind  of  where-to  information  that 
appears  regulariy  on  the  current  Calen¬ 
dar  page  published  each  Friday  in  The 
Post’s  Style  section.  Other  weekend  re¬ 
creational  material  now  appearing  in  the 
paper  will  be  combined  with  new  fea¬ 
tures  to  be  introduced  in  the  section. 

Calendar’s  traditional  listings  of  ac¬ 
tivities  in  art,  theatre,  movies,  music, 
museums  and  nightlife  will  be  explored 
in  greater  depth  in  “Weekend,”  and  an 
occasional  event  of  special  importance 
will  be  lifted  from  the  Calendar  format, 
fleshed  out  with  additional  facts,  and 
spotlighted  as  the  lead  article  of  the 
section. 

“Weekend”  aims  to  attract  active 
types  and  the  homebody.  For  example, 
the  section  will  publish  under  a  heading 
called  Saturday’s  Child  information  on 
excursions  and  other  diversions  for 
youngsters,  while  material  under 
Weekend  At  Home  will  be  directed  to 
less  active  types  who  might  wish  infor¬ 
mation  on  planting  a  garden. 

Weekend  Getaways  will  offer  informa¬ 
tion  on  activities  such  as  walking  tours  of 
the  city  and  day  trips  to  the  country, 
while  Sports  and  Leisure  will  continue 
covering  recreational  and  sports  ac¬ 
tivities  that  average  citizens  might 
pursue. 

The  special  features  which  direct 
readers  to  places  of  interest  outside  the 
home  will  include  as  part  of  their  cover¬ 
age  an  occasional  recommendation  of 
noteworthy  eating  places  encountered 
along  the  route — from  country  inns  to 
the  above-average  fast  food  shops. 

The  homebody  will  find  information 
on  records,  reading  material,  radio  and 
stereo  in  an  Armchair  Weekend  popular 
feature.  And  Best  of  the  Weekend,  aimed 
at  the  person  who  never  plans  ahead,  will 
offer  the  cream  of  what’s  happening  in 
the  Washington  area  from  Friday  night  to 
midnight  each  Sunday. 

The  staff-produced  “Weekend”  sec¬ 
tion  will  accommodate  the  written 
contributions  of  readers  in  a  column  cal¬ 
led  Feedback,  which  is  designed  as  a 
forum  for  dialogue  among  readers  who 
wish  to  share  their  weekend  adventures. 
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Times-Mirror  to  buy 
art  materials  firm 

Times  Mirror  Company  and  the 
shareholders  of  M.  Grumbacher,  Inc., 
have  agreed  to  the  acquisition  of  the  lat¬ 
ter  company  by  Times  Mirror  for  an  un¬ 
disclosed  amount  of  cash.  A  leading 
manufacturer  of  art  materials  and 
supplies,  M.  Grumbacher,  Inc.,  is  head¬ 
quartered  in  New  York  City  with  addi¬ 
tional  facilities  in  Maine,  Canada  and  the 
Republic  of  Ireland.  The  firm  manufac¬ 
tures  and  markets  over  8,000  items,  in¬ 
cluding  paints,  brushes  and  other  artists’ 
supplies.  Certain  conditions  must  be  met 
before  the  transaction  is  completed. 

In  a  separate  action,  the  board  of  di¬ 
rectors  authorized  the  redemption  of  all 
Times  Mirror  Series  A  Convertible  Pre¬ 
ferred  Stock.  The  stock  will  be  redeemed 
on  October  13,  1977,  for  fifty  dollars 
($50)  per  share  plus  dividends  accrued 
from  October  1,  1977.  Conversion  rights 
will  continue  through  October  4,  1977,  at 
the  rate  of  2.222  Times  Mirror  common 
shares  for  each  preferred  share.  The  re¬ 
demption  covers  Times  Mirror’s  only 
cl^lss  of  preferred  stock,  of  which  there 
are  fewer  than  35,100  shares  outstand¬ 
ing. 

OPUBCO  eyes  land 
purchase  in  Colo. 

Oklahoma  Publishing  Co.,  has  re¬ 
ceived  a  commitment  from  the  Colorado 
Springs  urban  renewal  board  for  60-day 
exclusive  negotiations  for  160,000  square 
feet  of  downtown  building  area. 

The  Oklahoma  firm,  publisher  of  the 
Oklahoma  City  Times  and  the  Daily  Ok¬ 
lahoman,  recently  acquired  the  Col¬ 
orado  Springs  Sun.  The  site  would  be 
used  for  a  building  and  client-employee 
parking  garage,  according  to  the  pro¬ 
posal  made  to  the  board.  The  chairman  of 
the  renewal  group  was  quoted  as  saying 
that  she  believed  that  board  members 
were  of  the  opinion  that  “an  acceptable 
price”  could  be  agreed  upon  by  the  two 
principals. 

Gag  rule  Is  Imposed 
In  GM  nepotism  case 

A  “gag  order”  has  been  imposed  on 
both  parties  in  a  lawsuit  charging  General 
Motors  Corp.  president  Elliott  M.  Estes 
with  nepotism. 

The  order  was  issued  August  29  by  Ful¬ 
ton  County  Superior  Court  Judge  Charles 
Wofford  in  Atlanta,  and  made  public  Sep¬ 
tember  12  at  a  press  conference  held  by 
Cadillac  general  manager  Edward  Ken- 
nard. 

The  order  forbids  either  side  from  mak¬ 
ing  documents  or  testimony  available  “to 
any  member  of  the  news  media  ...” 


Grey  &  Davis  signed 
by  National  Enquirer 

National  Enquirer  has  retained  Grey 
&  Davis,  a  subsidiary  of  Grey  Advertis¬ 
ing  Inc.,  to  handle  public  relations  and 
promotion  chores  for  the  newspaper. 

Dick  Allison,  assistant  to  the  president 
lain  Calder  of  the  Enquirer,  said  the 
agency’s  job  is  to  boost  circulation  and 
increase  national  advertising;  kill  any 
remaining  negative  image  of  the  paper; 
convince  medical,  scientific,  profes¬ 
sional  and  show  business  people  to  tell 
the  in  story  to  the  Enquirer  first;  and 
attract  top  freelance  writers. 


Retirees 

(Continued  from  page  28) 


stories,”  he  confessed.  “It’s  no  hardship 
for  me  to  stay  up  if  there’s  a  demand.  1 
have  an  ability  to  make  up  for  lost 
sleep.” 

Generally,  Jim  has  no  trouble  being 
attentive  during  government  meetings. 
They  are  always  interesting  and  fast 
paced,  he  said.  But,  he  observed,  one 
government  body’s  digressions  are  tir¬ 
ing. 

“To  tell  you  the  truth,  I  have  trouble 
keeping  awake  at  those  meetings,”  he 
admitted.  “We  reporters  call  it  the  ‘two 
o’clock  syndrome’.  The  (legislators)  let 
themselves  be  drawn  into  all  kinds  of 
discussions  which  have  nothing  to  do 
with  what  they  are  there  for.” 

Joe  does  not  find  meeting  deadlines  a 
problem  either.  But  he  laments  that 
many  stories  that  should  be  written  often 
do  not  find  their  way  into  print. 

“You  get  so  many  stories  that  you 
think  are  worthwhile,  and  you  just  don’t 
have  time  to  write  them,”  he  said. 

Joe  and  his  Catherine,  married  51 
years,  live  in  a  big  two-story  lakefront 
house  in  Inverness.  It  is  always  humming 
with  activity,  but  in  a  gentle  way. 

Their  son,  Joe  Bowler  Jr.,  is  a  success¬ 
ful  artist  whose  work  regularly  appears 
in  major  national  magazines  and  whose 
soft  pastel-colored  portraits  grace  the 
walls  of  many  prominent  homes.  Their 
daughter,  Joan  Cavanagh,  is  a  successful 
New  York  City  businesswoman.  There 
are  three  grandchildren  and  two  great¬ 
grandchildren  now  part  of  the  Bowler 
dynasty. 

Jim,  a  widower  with  no  children,  re¬ 
cently  married  again.  He  and  his  wife, 
Ersel,  live  in  the  Sumter  community  of 
Lake  Panasoffkee.  They  are  both  active 
in  community  affairs. 

Having  retired  once,  Joe  and  Jim  say 
they  have  no  plans  to  retire  again.  Work, 
it  seems,  is  better  the  second  time 
around. 

EDITOR  &  PUBLISHER  for  October  1,  1977 


I 


Jody  Powell  swaps  tales 
with  FDR’s  press  sec’y 


By  Fran  Smith 

Jody  Powell,  President  Jimmy  Carter’s 
press  secretary,  and  Jonathan  Daniels, 
press  secretary  to  Presidents  Franklin 
Delano  Roosevelt  and  Harry  S.  Truman, 
sipped  beer  and  compared  notes  at  Hil¬ 
ton  Head  Island,  S.  C.,  one  day  this 
summer. 

Relaxed  in  Daniels’  island  living  room, 
Powell  wore  damp  swim  trunks  and  a 
ruggers’  striped  shirt,  and  he  laughed  a 
lot  at  stories  about  press  problems  at  the 
White  House  in  the  ’40s.  Watching  the 
33-year-old  Powell  almost  wistfully, 
semi-retired  Daniels  questioned  him 
closely  about  operations  in  Washington 
in  1977. 

“1  think  you’re  doing  a  good  job, 
boy,”  Daniels  told  Powell,  extending  his 
hand.  “But  how  much  money  do  you 
make?” 

“$56,000.” 

“Great  goodness!  I  did  itfor$10,000.” 
“Now,  tell  me.  How  many  people  do 
you  have  working  for  you?” 
“Forty-five.” 

“Great  goodness!  I  had  one  old  boy 
who  was  an  assistant,  plus  three  sec¬ 
retaries.  You  don’t  have  to  work  for  a 
living,  and  making  all  that  money.” 
Daniels  took  a  sip  and  waited  with  raised 
eyebrows  for  a  reaction. 

Nan  Powell  in  tee  shirt  and  shorts 
shifted  in  her  chair.  “I’m  not  going  to  let 
you  accuse  Jody  of  not  working,”  she 
said  in  defense  of  her  husband.  “He 
works  hard  and  long.” 

The  Powells,  their  10-year-old  daugh¬ 
ter,  and  Jody’s  mother  from  Vienna, 
Ga.,  had  sailed  with  Susan  (Jody’s  sister) 
and  Kirk  Glenn  to  the  island  that  after¬ 
noon.  It  was  vacation  time  there  for  the 
Washington,  D.  C.,  residents  but  Powell 
saw  the  chance  to  pick  the  brains  of  a 
former  press  secretary  as  worth  inter¬ 
rupting  his  summer  holiday. 

Jody  was  barely  learning  to  say 
“DaDa”  when  Jonathan  had  been  telling 
the  world  that  President  Roosevelt  had 
died.  There  is  some  40  years  difference 
in  the  ages  of  the  two  men.  Some  30 
years  has  passed  between  since  Daniels’ 
White  House  tenure. 

Contrast  between  the  1940s  White 
House  staff  of  15,  compared  to  the  senior 
staff  now  ot  60  and  75,  was  obvious. 
There  was  contrast  as  well  between  the 
days  when  there  were  some  20  news¬ 
paper  reporters  assigned  to  the  White 
House  and  now  when  there  are  35  to  40 
newspapers  voering  it  on  a  daily  basis, 
plus  three  networks  staging  live  press 
conferences  and  regularly  preparing 
material  for  the  evening  tv  news. 
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Powell  amazed  Daniels  when  he  said 
over  2,000  correspondents  now  have 
credential  for  White  House  press  cover¬ 
age. 

“What  are  you  going  to  do  with  them 
all?”  Daniels  asked  with  a  laugh. 

On  handling  the  nosy  questions  of  in¬ 
vestigating  reporters,  though,  the  two 
had  similar  comments: 

“It’s  my  job  to  look  into  things  when 
the  press  is  on  to  something,”  Powell 
said.  “In  order  to  serve  the  President — 
and  he’s  the  one  I  work  for — I  have  to 
work  for  the  press,  too,  getting  answers 
for  them.” 

Daniels  confessed  to  the  job’s  “em¬ 
bedded  conflict  of  interest”  with  the 
press  secretary  obligated  to  make  the 
President  look  right  at  all  times.  “Of 
course  you  have  to  give  honest  answers 
as  best  you  can  or  he  ends  up  looking  bad 
in  the  long  run. 

Powell  pointed  out  that  the 
Washington  press  corps’  inquiries  now 
have  “an  edge  to  them”  that  they  may 
not  have  had  before  the  scandals  of  the 
last  administration. 

“The  difference,  it  seems  to  me,” 
Daniels  added,  “is  that  long  ago,  the 
press  reported  conflict.  Now  they’re 
often  a  part  of  it.  It’s  too  bad  about 
that.” 

Answering  the  prying  about  embarras¬ 
sing  but  insignificant  situations  that  crop 
up  is  one  of  the  most  ticklist  aspects  of 
the  press  secretary’s  job,  the  two  agreed. 

Daniels  recalled  that  on  his  first  day  as 
Roosevelt’s  buffer  for  the  press,  Elliott 
Roosevelt,  the  President’s  son,  had  two 
soldiers  taken  off  a  flight  to  make  room 
on  the  airplane  for  Elliott’s  dog  named 
Blaze.  When  the  reporters  heard  about 


the  incident  they  jumped  Daniels  for 
some  explanations,  naturally. 

Powell  didn’t  have  a  fresh  memory  on 
any  incident  similarly  embarrassing  and 
insignificant,  but  Daniels  made  the 
young  man  a  promise: 

“You’ll  have  a  Blaze  to  deal  with  be¬ 
fore  it’s  all  over.” 

Mellow  after  an  hour  or  so  of  conver¬ 
sation,  Powell  and  Daniels  looked  for¬ 
ward  for  a  few  minutes. 

What  Powell  sees  in  the  future  is  a 
growing  sense  of  the  limitations  of  gov¬ 
ernment.  “Most  problems  are  deeply 
rooted  and  complex,  and  I  think  people 
are  now  coming  to  understand  that  there 
are  no  complete  governmental  solution. 
We  believe  we  can  change  things  for  the 
better,  or  we  wouldn’t  be  in  government, 
of  course.” 

Daniels  expects  with  a  knowing  gleam 
in  his  eye  that  the  problems  of  maintain¬ 
ing  peace  and  getting  rid  of  poverty  that 
confronted  Roosevelt  will  continue  to 
confront  Carter.  He  predicted,  too,  that 
when  Powell  is  75  years  old  and  is  sip¬ 
ping  beer  on  a  warm  afternoon  with 
another  presidential  press  secretary,  the 
same  problems  will  still  be  hanging  on. 

“We  do  a  little  here  and  a  little  there, 
but  we  don’t  change  the  world  much,” 
he  said. 

From  the  meeting,  though,  it  looked  as 
if  Daniels  had  some  fun  being  in  on  the 
work  of  big  government  in  the  40s  and 
Powell  in  power  is  having  fun  now. 

“But  you  know,  one  old  press  secre¬ 
tary  hanged  himself,”  Daniels  pointed 
out. 

“Or  was  he  murdered?”  Powell  asked 
with  a  laugh. 

Gemmill  to  teach 

Henry  Gemmill,  editor  of  the  defunct 
National  Observer,  has  been  named  Kil¬ 
gore  Councelor  at  DePauw  University. 
Gemmill  will  spend  2  weeks  in  the  news¬ 
room,  working  with  students  who  pro¬ 
duce  the  school’s  campus  newspaper. 


Jody  Powell  and  Jonathan  Daniels 


33 


Family  Weekly  starts 
twenty-fifth  year 


Twenty-five  plans  and  development 
for  Family  Weekly  were  announced  to 
signal  the  start  of  the  magazine’s  25th 
year,  during  its  annual  sales  conference 
held  September  14-15-16  at  the  Execu¬ 
tives  Conference  Center  in  Tarrytown, 
N.Y. 

Announcements  and  remarks  by  pres¬ 
ident  and  publisher  Morton  Frank  in¬ 
volved  projects  under  discussion  by 
management,  as  well  as  factual  ac¬ 
complishments.  He  said  4  newspapers 
had  contracted  for  Family  Weekly  during 
the  week,  bringing  its  list  of  subscribers 
to  335  with  a  combined  paid  circulation 
in  excess  of  11,350,000  ABC/swom. 

He  said  the  magazine  has  signed  a  10- 
year  printing  contract  for  part  of  its 
press-run  effective  January  1979,  that 
means  spending  approximately 
$250,000,000.00  with  this  printer  over  the 
decade.  The  plant  is  owned  by 
Newhouse  Newspapers. 

An  increase  in  budget  for  editorial 
growth  has  been  allocated,  he  indicated, 
as  well  as  a  commitment  for  several  re¬ 
search  surveys  that  will  pinpoint  reader 
editorial  preferences,  size  of  audience, 
demographics,  and  other  data  of  interest 
to  newspaper  and  advertiser  customers. 

One  or  more  books  based  on  Family 
Weekly  material  will  be  published  during 
its  25th  year,  Frank  stated. 

Dailies  with  Family  Weekly  have  ex¬ 
perienced  a  circulation  growth  averaging 
more  than  40%  greater  rate  of  growth 
than  newspapers  without  the  magazine, 
according  to  analysis  of  ABC  records 
over  the  years. 

Starting  September  13,  1953,  with  36 
subscribing  newspapers  having  a  com¬ 
bined  circulation  that  approximated 
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700,000 — that  had  declined  to  a  roster  of 
26  papers  with  about  560,000  circulation 
by  January  1954,  its  first  full  year — 
Family  Weekly  has  become  the  fourth 
largest  circulation  publication  among  the 
estimated  95,000  publications  of  all  kinds 
that  originate  in  the  United  States. 

Since  proprietorship  changed  on  June 
22,  1976,  from  Downe  Communications 
Inc.  to  a  company  owned  by  the  princi¬ 
pals  of  four  newspaper  groups,  30  more 
newspapers  have  started  carrying  the 
magazine  in  their  weekend  editions  or 
contracted  to  carry  it  in  the  future. 

Personnel  promoted  during  the  past 
year  have  been  Patrick  M.  Linskey,  to 
executive  vicepresident/sales  director, 
Richard  Millen,  vicepresident/ 
manufacturing,  Robert  J.  Christian, 
vicepresident/publisher  services,  Gerald 
Wroe,  vicepresident/advertising  man¬ 
ager  and  Joe  Frazer,  vicepresident/ 
Western  manager. 

Advertising  linage  in  1977  is  up  6.71% 
through  September  18  over  last  year’s 
same  period,  Linskey  said,  with  ad  re¬ 
venues  up  28%  over  the  same  period. 
Expenses  are  also  up  at  about  the  same 
rate,  he  added  with  21.7%  of  them  for 
newsprint,  ink  and  press-time. 

Readership  for  Family  Weekly,  ac¬ 
cording  to  marketing  director  Stanley 
Rosenfeld,  usually  is  the  highest  of  any¬ 
thing  in  the  subscribing  papers  except  for 
local  news.  More  than  a  dozen  studies 
habe  been  sponsored  by  newspapers  dur¬ 
ing  the  past  year,  with  the  ratings  each 
resembling  the  other. 

Its  “Tie-In  Retail  Incentive  Program’’ 
that  helps  newspapers  secure  ROP  local 
linage  related  to  the  national  ads  appear¬ 
ing  in  the  magazine  achieved  new  highs 
this  year  in  newspaper  and  advertiser 
participation.  During  the  past  five  years 
more  than  $350,000.00  in  merchandise 
premiums  have  been  awarded  to  news¬ 
paper  managers  and  sales-staffers  for 
their  performances  in  selling  tie-in  linage 
for  their  papers,  it  was  stated  by  Caryl 
Eller,  Family  Weekly’s  Merchandising 
Manager. 

Many  prominent  authors  and  experts 
have  written  for  Family  Weekly  since  its 
founding,  executive  editor  Scott  De- 
Garmo  said.  Among  well-known  writers 
during  the  past  year  have  been  President 
Jimmy  Carter,  Edwin  Newman,  Sloan 
Wilson,  Joe  Namath,  Elliott  Janeway, 
Dr.  George  Sheehan,  Larry  Merchant, 
John  Devaney,  Julie  Heldman,  Carol 
Burnett,  Floyd  Bloom,  Ed  Asner,  Joey 
Adams,  Geoffrey  Bocca,  Frances  Spatz 
Leighton,  Norman  Lobsenz,  Edwin 
Bliss,  Harriet  Van  Home,  Norm  Crosby, 
Marie  Winn  and  Sam  Levenson. 


When  Family  Weekly  started,  its  of¬ 
fice  was  a  hotel  at  237  Madison  Avenue, 
New  York  City.  The  staff  numbered  five, 
aside  from  the  plant  workers  employed 
by  the  printer  producing  the  magazine. 
Today  the  magazine’s  headquarters  is  at 
641  Lexington,  with  offices  in  Chicago, 
Detroit,  Los  Angeles,  San  Francisco  and 
Atlanta.  It  employs  86  full-time  people  in 
addition  to  part-time  employees  and  a 
number  of  regular  freelance  writers  as 
well  as  occasional  contributors.  Several 
hundred  more  work  at  the  two  plants 
printing  Family  Weekly  in  Pennsylvania 
and  California. 

Family  Weekly’s  first  year’s  total  ad 
revenues,  according  to  the  Publishers  In¬ 
formation  Bureau,  was  $298,000.  This 
year’s  preliminary  PIB  estimates  places 
it  at  more  than  $50,250,000. 

The  two  national  advertisers  in  the 
first  edition  still  are  using  the  magazine: 
General  Foods  of  White  Plains,  N.  Y. 
and  S.  C.  Johnson  of  Racine,  Wise. 

One  facet  of  Family  Weekly  policy  has 
not  changed  since  its  first  edition.  It  still 
aims  to  circulate  through  newspapers 
headquartered  in  SMSA  or  ADI  cities  of 
Nielsen  B  and  C  and  suburban  A  coun¬ 
ties. 

Dental  stories  win 
awards  for  writers 

Lucy  Eckberg,  a  reporter  for  the 
Winona  (Minn.)  Daily  News,  and  An¬ 
nette  Stec,  executive  editor  of  Exploring, 
a  magazine  published  by  Scouting 
U.S.A.,  have  won  first-place  in  the 
newspaper  and  magazine  divisions  of  the 
1977  American  Dental  Association  Sci¬ 
ence  Writers  Award  competition. 

Eckberg  was  awarded  first  prize  in  the 
newspaper  division  for  her  three-part 
series  on  the  preventive  impact  of  com¬ 
munity  water  fluoridation  in  Winona. 

Stec’s  prize-winning  article,  published 
in  the  February  1977  issue  of  Exploring, 
concerned  the  learning  experiences  of  60 
Denver,  Colo.,  Explorer  Scouts  earning 
the  dentistry  merit  badge. 

Eckberg  and  Stec  will  both  receive 
$1,000  cash  awards  at  the  association’s 
1 18th  annual  session,  October 9  in  Miami. 

This  is  the  12th  year  in  which  the  om- 
petition  has  been  conducted  by  th  A 
and  supported  by  a  grant  from  er 
Brothers  Company. 

Union  appoints 
J.  Walter  Thompson 

The  American  Federation  of  State, 
County  and  Municipal  Employes 
(AFSCME).  the  nation’s  largest  public 
employee  union,  has  appointed  the  J. 
Walter  Thompson  Co.  to  handle  all  na¬ 
tional  advertising  and  public  relations. 

AFSCME  spent  an  estimated  $1 
million  in  media  last  year  through  Mart- 
tila,  Payne,  Kiley  and  Thorne,  Inc.,  a 
Boston  based  agency. 
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Syndicates 


By  Lenora  Williamson 


New  features 

The  Hollywood  Reporter,  entertain¬ 
ment  news  daily,  has  set  up  syndication 
for  its  columns,  features,  and  news  in  a 
weekly  show  business  package,  accord¬ 
ing  to  Tichi  Wilkerson  Miles,  publisher 
and  editor-in-chief. 

Miles  has  named  Carl  Schaefer  as  di¬ 
rector  of  syndication.  He  is  a  writer  and 
former  Warner  Bros.  International  de¬ 
partment  director  of  advertising  and  pub¬ 
licity. 

The  syndicate  package  comprises  the 
best  of  Hank  Grant’s  “Rambling  Repor¬ 
ter,”  Arthur  Knight’s  “Knight  at  the 
Movies”  and  Radie  Harris’  “Broadway 
Ballyhoo.”  Special  “On  the  Set”  fea¬ 
tures  are  by  Cynthia  Wilkerson  Miles, 
magazine  contributor.  Also  in  the  eight 
page,  3-column,  camera-ready  photo 
packet  are  articles  by  other  HR  staffers 
who  cover  music,  records,  television, 
trends  and  who’s  who. 

♦ 

Richard  Suter,  president  of  National 
Investment  Publishing  Company  which 
issues  two  private  investment  news¬ 
letters  each  month,  will  write  a  weekly 
market  column  for  newspapers  through 
Investor’s  Features  Syndicate.  “Suter’s 
Perspective,”  will  be  distributed  by  In¬ 
vestor’s  Features  Syndicate  of  Bardwell 
and  Abbott,  534  Stratford  Place, 
Chicago. 

The  column  is  600  to  750  words 
weekly,  based  on  the  Friday  market  clos¬ 
ings  and  sent  Telex/Twx/Mailgram  for 
Sunday  use.  It  offers  a  wrap-up  on  what 
the  market  has  just  done  and  why  and 
prepares  for  investment  decisions  during 
the  next  week. 


Schooled  in  Austrian  economics, 
Suter  considers  himself  an  economic 
classicalist  and  that  his  background  gives 
a  singular  viewpoint  among  analysts 
scrambling  through  economic  theories 
that  cannot  explain  the  twin  horrors  of 
high  unemployment  and  high  inflation 
rates. 

♦  4c  >|e 

Albert  L.  Weintraub,  chairman  of 
International  Press  Service,  Inc.,  has 
announced  sale  of  the  name,  Trans- 
World  News  Service,  together  with  all 
existing  writers’  agreements  and  ac¬ 
counts  previously  serviced  by  TWNS 
subsidiary  to  a  new  corporation, 
Trans-World  News  Service,  Inc. 

Bernard  B.  Blazes  will  be  president  of 
the  new  corporation,  and  G.  Richard 
Ward,  present  managing  editor  of 
Trans-World  News  Service,  will  be 
secretary-treasurer.  At  present  the  new 
ownership  is  retaining  most  of  the  execu¬ 
tive  staff  and  is  expanding  its  marketing 
and  editorial  staff. 

The  firm  syndicates  approximately  170 
daily  and  weekly  features,  columns,  car¬ 
toon  panels,  and  comic  strips  on  a 
worldwide  basis  and  in  addition  acts  as  a 
literary  agent  for  its  writers  and  main¬ 
tains  a  full-service  Washington  news 
bureau.  The  service,  which  was  founded 
as  a  division  of  a  European  publishing 
firm,  has  operated  in  the  United  States 
for  53  years. 

4e  4e  4( 

The  Washington  Professional  Chapter 
of  Sigma  Delta  Chi  has  agreed  to  coordi¬ 
nate  a  scholarship  effort  in  memory  of 


GOLF  TOURNAMENT— Dr.  Gil  Mor¬ 
gan,  right,  Oklahoma  optometrist  who 
plays  the  pro-golf  tour,  is  congratu¬ 
lated  by  syndicated  cartoonist  Johnny 
Hart  after  winning  the  $200,000  B.C. 
Open  played  September  8-11  at  En- 
dicott,  N.Y.  In  addition  to  the  $40,000 
first  prize,  Morgan  received  the  solid- 
bronze  statue  of  B.C.,  Harte's  tourney 
symbol,  donated  by  Gannett's  sister 
papers,  the  Evening  Press  and  Sun- 
Bulletin. 

the  syndicated  columnist  Philip  H.  Love, 
who  died  August  17.  Checks  payable  to 
the  Sigma  Delta  Chi  Foundation  may  be 
sent  to  Henry  Wieland  Jr.,  U.S.  Inde¬ 
pendent  Telephone  Association,  1801  K 
Street  NW,  Washington,  D.C.  20006. 
One  or  more  scholarships  in  Love’s 
name  will  be  awarded  next  June. 

*  *  ♦ 

Concept  Creations,  through  The 
Simser  Group  of  Companies  of  America 
(Canada)  Ltd.,  Toronto,  has  begun 
syndication  of  two  new  features.  Record 
Review  and  The  Automotive  Page. 


FRIENDS  &  ROMANS  by  Tom  Isbell  (dS) 


U  NITED  FEATURE  SYNDICATE,  200  Park  Avenue,  New  York,  N.Y.  10017,  (212)  557-2333 


EDITOR  &  PUBLISHER  for  October  1,  1977 


35 


tj  p*uun  O 


CHINA  VISITORS — AP  executives  and  directors  with  editors  of  the  People's 
Daily,  Peking.  The  American  visitors  from  left  to  right  are: 

First  row — Louis  D.  Boccardi,  AP  vicepresident  and  executive  editor,  and  Mrs. 
Boccardi;  Keith  Fuller,  AP  president  and  general  manager;  Jack  Tarver,  pub¬ 
lisher  of  the  Atlanta  Constitution  and  Journal  and  chairman  of  the  AP  board  of 
directors. 

Second  row — Arthur  Ochs  Sulzberger,  chairman,  president  and  publisher  of 
the  New  York  Times;  Mrs.  William  H.  Cowles  III;  Robert  L.  Taylor,  chairman  of 
the  Philadelphia  Bulletin;  David  R.  Bradley,  publisher  and  president  of  the  St. 
Joseph  (Mo.) News-Press  and  Gazette;  Mrs.  Keith  Fuller;  Frank  Batten,  chairman 
of  the  board  of  Landmark  Communications,  Norfolk,  Va.;  Mrs.  David  R.  Bradley. 

Third  row — William  H.  Cowles  III,  publisher  and  president  of  the  Spokane 
(Wash.)  Spokesman-Review;  J.  M.  McClelland,  Jr.,  president  and  publisher  of 
the  Longview  (Wash.)  Daily  News;  Mrs.  Robert  L.  Taylor;  Mrs.  Frank  Batten. 

Fourth  row — Katharine  Graham,  chairman  of  the  board  of  the  Washington 
Post  Co.;  Mrs.  Stanton  R.  Cook  and  her  husband,  chairman  and  publisher  of  the 
Chicago  Tribune. 

Fifth  row — Daniel  H.  Ridder,  editor  and  publisher  of  the  Long  Beach  (Calif.) 
Independent  Press  Telegram;  Robert  M.  White  II,  editor  and  publisher  of  the 
Mexico  (Mo.)  Ledger. 


Editorial  writers 
elect  new  officers 

National  Conference  of  Editorial 
Writers  held  its  first  convention  outside 
the  United  States  September  13-16  in 
Calgary,  Alberta,  where  members  heard 
discussion  of  the  Quebec  separatist 
issue. 

Quebec’s  Premier  Rene  Levesque  was 
among  the  speakers,  as  were  the  national 
government’s  new  minister  for  federal- 
provincial  relations,  Marc  Lalonde;  Joe 
Clark,  national  leader  of  the  Progressive 
Conservative  Party;  and  Peter 
Lougheed,  premier  of  Alberta. 

NCEW  counted  a  number  of  new 
Canadian  members  as  one  of  the  results 
of  holding  the  convention  in  Calgary,  a 
city  of  half  a  million  within  sight  of  the 
Canadian  Rockies. 

Next  year’s  convention  will  be  Oc¬ 
tober  17-20  in  Detroit,  at  the  new  Renais¬ 
sance  Center. 

Robert  T.  Pittman,  editor  of  editorials 
of  the  St.  Petersburg  Times,  becomes 
president  of  NCEW  in  January.  Added 
to  the  ladder  in  Calgary  was  Ann  L.  Mer- 
riman,  associate  editor  of  the  Richmond 
News  Leader,  who  was  elected  secre¬ 
tary. 

New  NCEW  board  members  are  Van 
Cavett,  editor  of  the  opinion  page,  the 
Louisville  Times;  Elisabet  Van  Nos¬ 
trand,  editorial  writer,  Newsday;  and 
James  Clemon,  editor  of  the  editorial 
pages,  the  Omaha  World-Herald. 

Consumer  columnist 
wins  competition 


Philadelphia  Bulletin  and  its  consumer 
columnist,  Herbert  Denenberg,  have  re¬ 
ceived  top  awards  in  the  National  Press 
Club’s  annual  competition  for  excellence 
in  consumer  journalism. 

The  awards  were  presented  at  a  club 
luncheon  by  Esther  Peterson,  adviser  to 
President  Carter  for  consumer  affairs. 
She  said  the  award  was  given  to  Denen¬ 
berg  and  the  Bulletin  for  the  second  year 
in  a  row  because  of  “excellence  in 
presentation  and  choice  of  subject 
matter.” 

Denenberg’s  citation  was  accom¬ 
panied  by  a  $1,000  cash  prize,  the  only 
one  awarded. 

The  winners  were  chosen  by  the  Na¬ 
tional  Press  Foundation,  a  subsidiary  of 
the  National  Press  Club,  which 
contributed  the  cash  award. 

Shot  to  death 

Robert  Frazier,  editorial  page  editor, 
Eugene  (Ore.) Register-Guard  was  found 
shot  to  death  in  his  home  on  September 
18.  Police  said  Frazier  apparently  had 
taken  his  own  life.  An  investigation  is 
continuing. 
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Food  writing  pro  traces  trends 


By  Jane  Levere 


Her  favorite  recipes  are  for  “doing 
things  the  easy  way.”  Aided  by  a  list, 
she  shops  in  supermarkets  for  most 
items — “Meat  in  special  meat  stores  is 
frightfully  expensive,  and  the  difference 
in  quality  is  not  impressive  enough.”  She 
bakes  her  own  bread,  grows  her  own 
herbs  inside,  all  year,  and  usually  brings 
lunch  in  to  work  from  home — “You 
know  exactly  what’s  going  into  it,  how 
many  calories  you  have.” 

These  are  some  of  the  habits  and  opin¬ 
ions  of  Jeanne  Lesem,  veteran  United 
Press  International  food  writer,  inter¬ 
viewed  by  E&P  this  week. 

A  UPI  New  York  staffer  since  the  late 
1940’s,  the  wire  service’s  food  writer 
since  1956,  Lesem  described  the  changes 
she  has  observed  in  food  writing  over  the 
years. 

Among  these: 

— A  more  realistic  approach  to  feeding 
women,  men  and  their  families.  “The 
copy  seems  to  be  of  greater  use  to  the 
man  or  woman  who  does  his  or  her  own 
cooking,  in  many  cases  after  a  full  day  of 
work. 

— More  information  on  helping  people 
get  more  for  their  food  dollar. 

— Greater  interest  in  food  safety,  nu¬ 
trition,  “although  1  can’t  tell  if  it’s  had 
any  effect  on  the  public.” 

— Wider  acceptance  of  foreign,  exotic 
foods.  “It  started  before  Roots,  grew 
slowly  in  the  1950’s  as  travel  overseas 
grew.” 

— An  interest  in  diets,  mainly  for 
weight  loss. 


— Greater  acceptance  of  copy  on  wine 
and  spirits.  “Twenty  one  years  ago  if  I 
wrote  that  alcohol  evaporates  in  cook¬ 
ing,  I’d  get  letters  from  editors  telling  me 
the  information  was  not  acceptable  to 
their  readership.” 

— Greater  demand  for  advice  on  enter¬ 
taining. 

— Greater  public  interest  in  evaluation 
of  appliances  “because  they’re  pro¬ 
liferating,  they’re  expensive,  and  they 
use  a  lot  of  energy.” 

— A  definite  trend  toward  male  food 
writers — “I’m  in  favor  of  it  as  long  as 
they  have  a  good  background  in  food  and 
understand  what  men  and  women  want 
and  read.” — and  readers. 

The  professional  ethics  issue  of  free¬ 
bies  is  one  area  that  has  not  seen  much 
change,  Lesem  said. 

“When  I  first  started  the  food  column, 
a  food  distributor  or  grower  would  send 
me  both  his  product  and  a  pan  to  cook  it 
in,”  she  explained.  “That  was  totally 
unnecessary.” 

About  as  subtle  as  a  sledgehammer, 
this  type  of  promotion,  is  now  making  a 
comeback,  she  said. 

Asked  for  examples  of  what  she  called 
“payola,”  Lesem  cited  a  recent  story  in 
which  she  tested  and  compared  numer¬ 
ous  brands  of  food  processors. 

A  leading  manufacturer  not  only  lent 
her  their  model,  but  gave  her  a  free  one, 
a  move  she  criticized. 

“1  think  when  you  get  in  the  league  of 
a  $20  to  $25  item,  it’s  not  payola  if  you 
write  about  it  and  the  public  benefits 


from  it.  But  in  the  area  of  $50  and  up  (the 
processor  retailed  for  $120)  there  is  no 
reason  on  earth  why  you  have  to  keep 
any  of  this  stuff.” 

Why  did  this  company,  which  she  said 
had  never  before  presented  her  with  free 
merchandise,  do  it  this  time? 

“1  think  what  happened  is  that  the 
competition  (among  processor  manufac¬ 
turers)  forced  them  to  give  editors  the 
chance  to  find  out  about  their  equipment 
this  way.” 

UPl’s  freebie  policy,  she  added,  is 
unwritten  but  “understood  that  we  don’t 
accept  merchandise  or  a  service  of  sub¬ 
stantial  value.” 

Noting  that  the  requirements  for  a 
good  food  writer  include  crack  reporto- 
rial  skills,  “an  insatiable  curiosity,  you’ll 
pardon  the  pun,  and  a  willingness  to  taste 
any  kind  of  food,”  Lesem  offered  some 
suggestions  on  how  food  writing  can  and 
should  be  improved. 

“We  all  could  be  doing  a  better  job” 
on  diet  reporting,  she  stated,  by  evaluat¬ 
ing  diet  books,  perhaps  with  the  help  of 
doctors  or  medical  writers. 

Favorite  old  recipes  must  also  be  tai¬ 
lored  to  modem  time-saving  appliances. 
Technology  today  tends  to  outdate 
cookbooks,  Lesem  explained,  and 
“that’s  where  editors  can  help.” 

Finally,  she  recommended  more 
stories  on  nutrition  “for  poor  people, 
high  school  dropouts  who  are  most  in 
need  of  help.”  Newspapers  are  the  best 
medium  to  relay  this  information,  she 
said. 


Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 


Affiliated  Publications  (AMEX)  . 

Blue  Chip  Stamps  (OTC)  . 

Combined  Communications  Corp.  (NYSE) 

Capital  Cities  Comm.  (NYSE)  . 

Cowles  Comm.  (NYSE)  . 

Dow  Jones  (NYSE)  . 

Gannett  (NYSE)  .  . 

Gray  Comm.  (OTC)  . 

Harte-Hanks  (NYSE)  . 

Jefferson  Pilot  (NYSE)  . 

Knight-Ridder  (NYSE)  . 

Lee  Enterprise  (AMEX)  . 

Media  General  (AMEX)  . 

Multimedia  (OTC)  . 

New  York  Times  (AMEX)  . 

Post  Corp.  (Wise.)  (OTC)  . 

Quebecor  (AMEX)  . 

Southern  Press  (CE)  . 

Thomson  Newspapers  (CE)  . 

Time  Inc.  (NYSE)  . 

Times  Mirror  (NYSE)  . 

Torstar  (CE)  . 

Washington  Post  (AMEX)  . 


SUPPLIERS 


Abitibi  (CE)  . 

Addressograph  Multi.  (NYSE) 

Altair  (OTC)  . 

Berkey  Photo  (NYSE)  . 


9/21  9/28 
14%  15V2 
16%  16% 
22  23 

47%  46% 
15  14% 

30V2  31 
35%  34% 
12%  12% 
32V2  32 
29%  30V2 
33%  33V2 
23%  23 
14%  14Ve 
25  25 

i6y4  16% 
22  V2  21% 
5%  5V4 

20V8  20 

12  12V4 

32%  31% 
22%  22% 
12%  12% 
28V8  28% 


9%  9 

13y4  13% 
2y2  2y4 

3%  3% 


Boise  Cascade  (NYSE)  .  26^/8  26y8 

Compugraphic  (NYSE)  .  40%  39y2 

CompuScan  (OTC)  .  5%  5V» 

Crown  Zellerbach  (NYSE)  .  SS'/b  33% 

Cutler-Hammer  (NYSE)  .  29  28y2 

NOTE:  Cutler-Hammer  made  a  3  for  2  split  on  9/16. 

Digital  Equipment  (NYSE)  .  45%  47% 

Domtar  (AMEX)  .  12%  12% 

Dow  Chemical  (NYSE)  .  31%  31 

Dymo  (NYSE)  .  11%  11% 

ECRM  (OTC)  .  3  2% 

Eastman  Kodak  (NYSE)  .  59%  60% 

Eltra  (NYSE)  .  25y8  24 

Georgia  Pacific  (NYSE)  .  27%  26% 

Grace,  W.  R.  (NYSE)  .  26%  26^/8 

Great  Lakes  Paper  (CE)  .  23y2  23 


Great  No.  Nekoosa  (NYSE)  .  25y2  254'4 

Harris  Corp.  (NYSE)  .  36%  37V* 

Hunt  Chem.  (NYSE)  .  16%  16% 

International  Paper  (NYSE)  .  43%  43% 

Itek  Corp.  (NYSE)  .  12y2  IS'/b 

Kimberly  Clark  (NYSE)  .  43  42y2 

Log  Etronics  (OTC)  .  6%  S'/b 

Logicon  (AMEX)  .  12y4  lO'/s 

MacMillan.  Bloedel  (CE)  .  IO'/b  18% 

Minnesota  Min.  and  Mfg.  (NYSE)  .  50'/:  49y8 

Rockwell  IntT  (NYSE)  .  SI’/b  30% 

Southland  Paper  (OTC)  .  32%  33% 

Southwest  Forest  Ind.  (NYSE)  .  8%  8y4 

Sun  Chemical  (NYSE)  .  22  2iyB 

Wood  Industries  (AMEX)  .  4  4 

White  Consolidated  (NYSE)  .  20%  2OV2 


Construction  started 
on  new  paper  mill 

Groundbreaking  ceremonies  for  the 
Southeast  Paper  Manufacturing  Co.,  at 
Dublin,  Ga.,  have  been  held. 

The  plant,  a  partnership  made  up  of 
Cox  Enterprises,  Inc.,  Knight-Ridder 
Newspapers,  Inc.,  and  Media  General, 
I  nc .  is  to  make  newsprint  using  for  its  basic 
materials  recycled  newspapers,  most  of 
which  will  be  supplied  by  company 
partners.  Company  officials  said  about 
five-sixths  of  the  raw  material  will  be 


recycled  newspapers,  the  balance  from 
wood  pulp. 

Completion  is  scheduled  for  mid-1979, 
according  to  general  manager  Ron  Wil¬ 
son  of  Southeast. 

The  facility  will  use  thermal  mechani¬ 
cal  pulp,  a  process  which  will  utilize 
heat,  replacing  the  need  for  chemical 
sulphates. 

J.  E.  Sirrine,  of  Greenville,  S.C.  is  the 
engineering  firm  and  B  E  &  K  Inc.,  of 
Birmingham  is  the  contractor. 

Construction  is  being  financed  with 
private  funds. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


WEEKLY  COLUMN  on  advice  and 
suggestions  for  single  persons.  Also 
Daily  Horoscopes.  For  samples,  contact 
Box  1733,  Editor  &  Publisher. 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU;  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 


ATTENTION  EDITOR:  R.  Winston  Harris' 
Worldwide  Numismatic  Column  is  avail¬ 
able  to  you  for  only  $6.00  per  issue. .  .or 
TRADE  for  your  advertising  space.  Sam¬ 
ple  columns  FREE.  "COINVERSA- 
TIONS,”  P.  0.  Box622E,  Franklin,  Mich. 
48025. 


ALPHABET  SOUP  serves  up  700  words 
weekly  of  gossip  and  good  eating.  To 
sample,  write  Barbara  Burtoff ,  Box  10-A 
2  Hawthorne  PL,  Boston,  Mass.  02114. 


FILLERS 


OUR  FILLERS  (in  great  variety)  may  be 
just  a  little  better  copy  of  this  type  than 
you've  seen  before.  At  least  they're  good 
enough  to  be  used  by  some  of  our  news¬ 
papers  In  creating  regular  or  periodic 
features.  This  quality  material  may  hold 
interesting  possibilities  for  your  publica¬ 
tion.  Ask  us  (on  your  letterhead)  for  a 
sample  copy  of  Robbins  Filler  Service. 
Robbins  &  Associates,  P.  0.  Box  780, 
Seattle,  Wash.  98111. 


HUMOR 


“NITWIT.”  Poetic  justice.  A  man  spends 
all  his  money  on  tne  horses,  so  his  wife: 
becomes  a  nM.  Variable  humor.  Free' 
trial.  Robert  Thorton  Features,  3110 
N.E.  86th  Ave.,  Portland,  Dreg.  97220. 


MEDICAL 


MAN  AND  MEDICINE 
Medical  column  now  twice  weekly.  1 
question  and  answer,  1  essay.  Dr.  Irwin 
J.  Polk,  3(30  Half  Mile  Rd.,  Red  Bank, 
N.J.  07701. 


“MORE  FOR  YOUR  MONEY” 
Weekly  reader-pleaser  on  stretching 
family  dollars.  Camera-ready.  Samples. 
Mike  LeFan,  1802  S.  13,  Temple,  Texas 
76501. 


“CA$H  NEWS” — Ways  to  make  and  save 
money.  Top  readership  re^nse.  Sam¬ 
ples,  low  rates.  CA$HC0,  2232  Ar¬ 
rowhead  Ave.,  Brooksville,  Fla.  33512. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustratedl- 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera 
ready.  Cineman  Syndicate,  7  Charles 
Court,  Middletown,  N.Y.  lOMO. 


ROCK  AND  ROLLERS  need  something  to 
rrad!  Give  them  the  lively  and  inexpen¬ 
sive  THEME  SON(3!  For  information, 
write  to  THEME  SONG,  85  Shaw  Rd., 
Belmont,  Mass.  02178. 


CLASSIFIED 

ADVERTISING  RATES 

POSITIONS  WANTED 

I  Payable  with  order) 

4-weeks  —  $1.35  per  line,  per  issue 

3- weeks  —  $1.50  per  line,  per  issue 

2- weeks  —  $1.65  per  line,  per  issue 

1- week  —  $1.75  per  line 

Add  $1.25  for  box  service  and  count 
as  an  additional  line  in  your  copy. 
ALL  OTHER  CLASSIFICATIONS 
(Remittance  with  copy 
unless  credit  established.) 

4- weeks  —  $2.00  per  line,  per  issue 

3- weeks  —  $2.20  per  line,  per  issue 

2- weeks  —  $2.35  per  line,  per  issue 
1-week  —  $2.45  per  line 

Add  $1 .25  per  insertion  for  box  service 
arxl  count  as  additional  line  in  copy. 

DISPLAY  CLASSIFIED 
The  use  of  borders,  boldface  type, 
cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rate 
for  display-classified  is  $4.60  per 
agate  line— $64.40  per  column  inch 
minimum  space. 

Editor  &  Publisher 

575  Lexinfton  Ave.,  N.Y.,  N.Y.  10022 

(212)  752-7053 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


NEW! — "How  to  Start  Your  Own  Commu¬ 
nity  Newspaper,”  a  big  136-page  working 
manual  by  an  experienced  weekly  put> 
Usher  who’s  done  it  all  and  made  it  pay. 
New  York  Times  says;  “Covers  every  con¬ 
ceivable  facet  of  weekly  newspaper  pub¬ 
lishing,”  $9.95  with  10-day  guarantee. 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
N.Y.  11777. 


BUY  INTO  weekly  tabloid  at  breakeven 
point  after  one  year  operation.  Gross  over 
$130,000.  Need  additional  capital  to  ex¬ 
pand  business  for  increased  income.  Zone 
2.  $5000  minimum.  Box  1735,  Editor  & 
Publisher. 


COMMERCIAL  PRINT  SHOP,  San  Fran¬ 
cisco  Bay  Area,  gross  about  $100,000  per 
year,  54  years  old,  close  to  major  univer¬ 
sity.  Ideal  for  working  couple  or  family. 
Have  more  business  than  can  handle  in 
web  print  and  publishing.  Best  offer  takes. 
Low  down  payment,  long  pay  out.  Show 
financial  references  first  Tetter.  Box  1834, 
Editor  &  Publisher. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  Loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88,  Norton.  Kans.  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address 


FINANCIAL 


CRACK  OF  DAWN 

The  nation  is  greatly  pleased  with  the 
increased  energy  and  expansion  in 
commerce  and  industry  at  this  time.  Wil¬ 
liam  A.  Romkey,  Editor  of  American 
Bank  Reporter  of  Banking  and  Municipal 
Finance  and  Administration.  37  Wilridge 
Rd.,  Wilton,  Conn.  06829. 


GARDENING 


THE  PART  TIME  GARDENER— Refresh¬ 
ing,  knowledgeable  weekly  column  with 
pertinent  photos  by  experienced, 
widely-recognized  garden  writer.  Plus 
timely  tips  to  ad  department.  Send  for 
FREE  sample  and  low  rates.  Flagler  & 
Nelson  Inc.,  1640  Statler-Hilton,  Buf¬ 
falo,  N.Y.  14202. 


GENERAL  INTEREST 


FREE  to  your  readers,  a  short  bi-weekly 
column  of  little-known  facts  based  on 
the  expertise  of  several  thousand  scien¬ 
tists,  researchers  and  scholars  in  every¬ 
thing  from  art  to  zoology.  Samples  on 
request.  Humanities/Science  News  Ser¬ 
vice,  The  University  of  Iowa,  Iowa  City, 
Iowa  52242. 


HEALTH 


HOW  TO  STAY,  feel,  look  younger — The 
Natural  Way— through  proper  nutrition 
and  skin  care.  Samples  available.  Box 
1852,  Editor  &  Publisher. 


STAMP  SCENE — Award-winning  column 
with  exclusive  news,  features.  Samples, 
rates:  Box  131,  Rego  Park,  N.Y.  11374. 


OUTDOOR  FEATURES 


WILDERNESS  WISDOM.  Weekly  outdoor 
feature.  Question  and  answer.  Widely 
read.  Mass  appeal.  Samoles,  rates:  Mal¬ 
lard  East,  P.  0.  Box  237,  Pittsville,  Md. 
21850. 


INCREASE  TRAVEL  LINAGE!  $1.25. 
Send  for  free  samples.  World  travel  col¬ 
umn  now  in  4th  year,  weekly.  #1  Easy 
St.,  Aptos,  Calif.  95003. 


WEEKLY  FEATURES 


AESOP'S  FABLES.  Story-a-Week,  250- 
300  words,  dailies,  weeklies,  52  weeks 
$52,  billed  quarterly.  Sugared  reading 
for  children,  adults.  Samples.  Eppy,  3848 
W.  226th  St.,  Torrance,  (3alif.  90505. 


EDITORIAL  CARTOONS  and  comment, 
church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword  puzzle, 
humorous  cartoons,  other  quality  fea¬ 
tures  for  the  weekly  editor  (offset  only). 
Prices  for  all  (11)  features  start  at 
$10.75,  based  upon  circulation. 

MARK-MORGAN  SYNDICATED 
FEATURES 

P.O.  Box  995,  Newman,  Ga.  30263 
Ph.:  (404)  253-5355 


Authorized  by 


Copy - 


□  Assign  a  box  number  and  mail  my  replies  daily 


To  Run: 


-Weeks 


Till  Forbidden 
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ANNOUNCEMENTS 
NEWSPAPER  BROKERS 


ANNOUNCEMENTS 
NEWSPAPERS  WANTED 


EQUIPMENT  &  SUPPLIES 
PASTEUP  SUPPLIES 


EQUIPMENT  SUPPLIES 
PRESSES 


IT’S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper — it's  the  personality  and 
ability  of  tne  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Sid  Smith,  President 
Box  189,  Mount  Pleasant,  Mich.  48858 


CONFIDENTIAL  NEGOTIATIONS 
of  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  CO. 

National  Press  BRUILDING 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 


MEL  HODELL,  Newspaper  Broker, 
P.O.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440. 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
186  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  202  Winchester  Dr., 
Savannah,  Ga.  31410.  (912)  897-1348  or 
897-1346. 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers” 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  “Norton  Office,” 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,”  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.  0.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write  or 
call  for  free  consultation.  47  Edgewood  Dr., 
Cherry  Hill,  N.J.  08003.  (609)  795-6026. 


BILL  MATTHEW  COMPANY  conducts  pro¬ 
fessional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


LET  US  HELP  YOU  get  top  price  for  your 
newspaper.  Newspaper  Service  Co.,  P.  0. 
Dr.  12428,  Panama  City,  Fla. 


ALAN  G.  LEWIS 
Media  Broker 

On  file— over  300  active  qualified  buyers 
for  you  daily,  top  weekly  or  shopper.  Ridge. 
Road,  Hardwick,  Mass.  01037.  Phone 
(413)  477-6009. 


NEWSPAPERS  FOR  SALE 


PITTSBURGH,  PENNSYLVANIA— Weekly 
newsp^er  group.  Urban  and  suburban 
areas.  E.xcellent  growth  record.  $150,000 
g^ross.  $100,000.  Box  1822,  Editor  & 
Publisher. 


WESTERN  DAILY  serving  rapid  growth 
area  needs  well-financed,  aggressive 
owner.  Information  to  qualified  buyers. 
Snyder  Newspaper  Brokers,  186  E.  Hon¬ 
olulu,  Lindsay,  Calif.  93247. 


SOUTH  DAKOTA  group  of  3  weeklies  gross¬ 
ing  $170M  with  growth  opportunities.  Call 
Gene  Chamberlin,  (605)  845-3646. 


COLORADO  MOUNTAIN  RESORT  area. 
Award-winning  weekly.  Great  potential. 
High  growth  rate  for  area  and  business. 
Official  area  paper,  full  composition 
capacity.  Both  town  and  paper  unusual 
items.  Good  living,  good  life.  Box  M,  c/o 
Box  811,  Littletown,  Colo.  80160. 


COLORADO  WEEKLY  with  great  potential. 
Established  10  years.  $375,0o0  gross. 
Less  than  gross  and  liberal  terms  to  right 
party.  Box  1649,  Editor  &  Publisher. 


WEEKLY  or  semi-weekly  located  in  South¬ 
ern  Ohio,  Indiana,  Illinois  or  Western  Ken¬ 
tucky.  Individual  seeks  to  purchase  paid- 
circulation  paper  with  record  of  profits, 
plus  job  printing,  (^mplete  confidentiality 
with  all  inquiries  answered.  Box  1850, 
Editor  &  Publisher. 


INVESTOR  seeks  to  purchase  large  weekly 
with  consistent  record  of  profits  and  no  job 
printing.  Have  excellent  journalistic  cre¬ 
dentials.  All-cash  purchase  satisfactory. 
Complete  confidentiality  assured.  Box 
203,  Editor  &  Publisher. 


PUBLICATIONS  FOR  SALE 


ARIZONA  BI-WEEKLY  with  high  potential 
seeks  investor  interested  in  advertising  or. 
management.  Box  1819,  Editor  & 
Publisher. 


FOR  SALE:  Established,  national  civil 
rights  newsletter.  12(X)  subscribers.  Wash¬ 
ington,  D.C.  based:  (202)  547-6606. 


SOUTH  FLORIDA  WEEKLY  TV  magazine. 
Fast-growing  circulation  27,000.  Gross 
$1500  per  week.  $120,000.  Write  606 
Sivershore  Dr.,  Pensacola,  Fla.  Ph:  (904) 
455-9643,  Miller. 


SYNDICATES  WANTED 


CHESS  COLUMN  by  former  Soviet  grand¬ 
master,  ^CfS  Open  Champion,  experienced 
columivist,  glamourous  name  in  field. 
CHESS-LINE,  4  Hadley  Rd.,  Armonk,  N.Y. 
10504. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMARAK  (213)  A^1-27T3 

Box  2798  Long  Beach,  Calif.  90801. 


SQUeeze  Lenses  .  .  . 

New  or  reworked/updated  trade-ins.  CK 
OPTICAL  CO.,  INC.  (213)  372-0372.  Box 
1067,  Redondo  Beach,  Calif.  90278. 


MAILROOM 


SHERIDAN  24P  INSERTER— Excellent 
condition.  5  heads,  single  delivery.  As  is, 
where  is,  or  turn-key  installation.  Box 
1524,  Editor  &  Publisher. 


2  CUTLER-HAMMER  Model  I  counter 
stackers,  completely  reconditioned  by 
George  R.  Hall  Inc.  $7500  each,  FOB 
Cleveland,  Ohio.  Contact  Tony  Agnello, 
Akron  (Ohio)  Beacon  Journal,  (21Q  375- 
8581. 


STEPPER  rolling/tying  machine.  Model 
820-D  "Paperman,"  3  hoppers.  Will  collate 
and  top.  Write  P.  0.  Box  482,  Mobile,  Ala. 
36601;  Ph;  (205)  666-2780. 


CUTLER-HAMMER  MARK  II  and  Mark  III 
counterstackers.  Very  good  condition. 
Available  immediately.  Box  1791,  Editor  & 
Publisher. 


MULLER  227  INSERTER.  3;1 
EXCELLENT  CONDITION. 

BOX  1833,  EDITOR  &  PUBLISHER. 


2  CUTLER-HAMMER  Model  1  counter 
stackers  with  many  spare  parts.  Make  of¬ 
fer.  Call  Tom  Pulaski,  (219)  233-6161. 


NEWSPAPER  BAGS 


PRICES  SLASHED/INCREASE  YOUR 
PROFITS— All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard,  Aberdeen,  Md.  21001.  Cal  (301) 
575-6500. 


NEWSRACKS 


PAPER  SAFE  DELIVERY  BOXES— New, 
steel  city  black  mail  type  boxes.  3500 
available.  New:  $2.75  each.  Now  offered  at 
$1.50  each.  Any  amount.  Logowillneed  to 
be  removed  or  covered.  Box  1773,  Editor  & 
Publisher. 


NEWSPRINT 


SQUeeze  lenses  save  newsprint  .  .  . 
CK  OPTICAL  CO.  INC.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  90278 


PASTE-UP  GRIDS— Drop  Out  Blue.  Stock 
and  Custom  Grids.  Free  details.  Pacific 
Newspaper  Supply,  P.  0.  Box  1413, 
Orange,  Calif.  92668. 


PHOTOTYPESETTING 


COMPUGRAPHIC  ACM  9000,  less  than  ZVz 
years  old,  low  range,  direct  entry,  tape 
punch,  spare  parts  kit,  9  fonts,  excellent 
condition.  Service  record  available  at  re¬ 
quest.  Priced  under  $10,(XX).  Contact  The 
(jffset  Co.,  13  Stanhope  St.,  Boston, 
Mass.  02116.  Ph:  (617)  267-8446. 


COMPUGRAPHICS 

7200 — $2800.  Compuwriters — $4000. 
2961— $2300.  Keyboards— $1200.  Jus- 
towriters.  FHN  Business  Products,  Church 
Rd..  Mt.  Laurel,  N.J.  (609)  235-7614. 


COMPUWRITER  IV-A,  spare  parts  kit, 
processor.  1V2  years  old.  No  fonts.  $9400. 
San  Diego.  (714)  755-0973. 


COMPLETE  TYPESETTING  SYSTEM. 
PDP8-1  computer,  2  Fototronic  1200 
typesetters,  spare  parts,  13  type  discs,  2 
readers,  2  BRPEs,  4  Fairchild  perforators, 
$22,000.  Will  sell  separately.  For  detailed 
information  contact  Jeff  Stalcup,  Tacoma 
News  Tribune,  1950  S.  State  St.,  Tacoma, 
Wash.  98401.  Ph:  (206)  597-8769  or  597- 
8765. 


MUST  SELL 

2  Compugraphic  Videosetters  2414 
2  Datum  Mag  Tape  Reader  Systems  5095 
Will  Sell  Separately. 

Good  Condition— Best  Offer 
Helen:  (201)  661-0700 


PRESSES 


FINCOR  40  HP  PRESS  DRIVE.  Twin  75hp 
rectifier  drive.  Sell  separately.  Late  mod¬ 
els.  Box  1697,  Editor  &  Publisher. 


OLDER  4  UNIT  WEB  PRESS:  4  roll  stands, 
ATF  folder;  all  in  good  condition.  Have  2 
webs,  only  need  one.  Reasonably  priced. 
Dealers  welcomed.  Shoppers  Guide  Pub¬ 
lishing  Co.,  (615)  877-1054. 


URBANITE  FOLDER 
COMPLETE  WITH  QUARTER  FOLDER. 
BOX  176,  EDITOR  &  PUBLISHER. 


GOSS  COMMUNITY,  7  units,  2  folders 
Goss  Community  units  for  add-on,  1970 
Goss  Community  folders 
Goss  Suburban,  2  units- 
Goss  Suburban,  6  units,  1966 
Goss  SU  folder 
Goss  Suburban  folder 
Goss  Suburban  presses  and  units 
Goss  Suburban  S/C  combo  folder 
Goss  Urbanite  4  units,  new  1963 
Cottrell  V-25,  4  units,  new  1973 
Color  King  2:1  folder.  Model  790 
Gregg  flying  imprinter  45V2" 

Wanted:  Newspaper  equipment 
and  complete  plants. 

INTERNATIONAL 
PUBLICATIONS 
EQUIPMENT  CO.  INC. 

401  N.  Leavitt  Street 
Chicago,  lllirwis  60612 
Ph:  (312)  738-1200  Telex  25-4388 


GOSS  COMMUNITY,  7  units,  new  approx¬ 
imately  1973,  with  SC  folder  and  upper 
balloon  former.  Community  folder,  2  drives 
and  all  accessories.  We  will  sell  complete 
press  or  components.  IPEC  Inc.,  401  N. 
Leavitt  St.,  Chicago,  III.  60612.  Ph:  (312) 
738-1200;  Telex  25-4388. 


GOSS  URBANITE,  8  units,  2  folders,  new 
approximately  1970,  consisting  of  7  black 
units,  1  3-color  unit,  standard  Urbanite 
folder  with  quarter  fold,  SU  folder  with  col¬ 
lect,  2  drives,  2  8-position  rollstands  and 
all  standing  accessories.  We  will  sell  com¬ 
plete  press  or  components.  IPEC  Inc.,  401 
N.  Leavitt  St.,  Chicago,  III.  60612.  Ph: 
(312)  738-1200;  Telex  25-4388. 


COMMUNITY  FOLDER  with  25  hp  motjr 
and  drive.  Contact  Bulletin  Publishir  g, 
Mr.  Bill  Trausch,  (213)  869-4088. 


VANGUARD  V-15,  4  units,  36"  web,  17,000 
impressions  per  hour.  4  V22  roll  stands, 
automatic  water  system,  30  HP  DC  motor 
with  variable  speed  transformer.  Box 
1804,  Editor  &  Publisher. 


GOSS  SUBURBAN  Web  Offset  Printing 
Press,  S#2010,  6  units,  two  4  position 
roll  stands,  two  50  h.p.  drives — 1966, 
Urbanite  Folder 

Goss  Headliner  1957,  12  units,  two  2:1 
Folders,  3  color  decks.  Unitized  drive, 
22%" 

Combo  Press— LP/Offset,  6  unit  Goss  Mark 
II,  1960,  with  5  color  cylinders,  and  2 
units  (Boss  Metro,  1970,  two  2:1  Folders, 
22%' 

R.  Hoe  Color  Convertible,  1952-69,  9 
units,  4  color  cylinders,  5  reverses,  2 
Folders 

Goss  Universal  (2  presses),  2  Folders,  each 
press  2  units,  drive  and  1  color  deck 

Cutler-Hammer  Stacker 

Capco  72”  Rewinder 

UNIVERSAL  PRINTING 
EQUIPMENT  CO.,  INC. 

P.  0.  Box  455,  Lyndhurst,  N.J. 

(201)  438-3744 


VDT  SYSTEMS 


HENDRIX  6200  System  available  October 
15th.  Four  8K  terminals,  OCR,  reader  and 
punch.  Extended  address  system  with  32K 
storage.  Several  spares.  $35,000.  Contact 
Charles  Gray  or  Glen  Cornwall,  News- 
Miner,  Box  710  Fairbanks,  Alaska.  Ph; 
(907)  456-6661. 


WANTED  TO  BUY 


WILL  PAY  $500  for  12"xl8"  Graphic  Elec¬ 
tronics  Photo-Lathes  in  good  operating 
condition,  (intact  Franklin  Greenway.  196 
14th  St.  N.W.,  Atlanta,  Ga.  30318.  (404) 
873-3257. 


WANTED  FOR  EXPORT; 
GOSS  URBANITE  4  TO  8  UNITS. 
BOX  1548,  EDITOR  &  PUBLISHER 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1712,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200.  EDITOR  &  PUBLISHER. 


LATE  STYLE 

COTTRELL  V  22/25  AND  845 
BOX  1714,  EDITOR  &  PUBLISHER 


SHERIDAN  72  P  INSERTER 
IN  GOOD  CONDITION. 

BOX  1718,  EDITOR  &  PUBLISHER. 


SHERIDAN  48P  INSERTER. 
MUST  SEE  IN  OPERATION. 
BOX  1754,  EDITOR  &  PUBLISHER. 


STA-HI  251  OR  257 
COUNTER  STACKER. 

BOX  1789,  EDITOR  &  PUBLISHER. 


CUTLER  HAMMER  MARK  II 
OR  MARK  III  COUNTER  STACKER. 
BOX  1796,  EDITOR  &  PUBLISHER. 


SHERIDAN  72P 
HOPPER  LOADERS. 

BOX  1784,  EDITOR  &  PUBLISHER. 


WANTED  TO  BUY; 

MULLER  227  INSERTER. 

BOX  1781,  EDITOR  &  PUBLISHER. 


NEWSPAPER  NEEDS:  1  to  3  unit  News 
King  with/without  roll  stands  or  folder. 
Contact  John  McKay,  Suffolk  Life  News¬ 
papers.  (516)  288-3900. 


GOOD,  USED  REWINDER,  up  to  36" 
maximum.  Contact  Bulletin  Publishing, 
(213)  869-4088,  Mr.  Bill  Trausch. 


TOP  STRUCTURE  2  position  roll  stand  and 
hoist  needed  for  Goss  Suburban.  Call  Hal 
Paradis;  (209)  826-3831. 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 

WE  ARE  PROUD  of  our  track  record.  If  you 
are  seeking  an  active  boy  crew  or  tele¬ 
phone  program  with  an  exceptionally  high 
good  order  percentage,  write  or  can  col¬ 
lect:  D&B  Consumer  Sales  Inc.,  350  Mac- 
Dade  Blvd.,  Collingdale,  Pa.  19023;  (215) 
586-3954. 
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INDUSTRY  SERVICES 
CIRCULATION  CONSULTANTS 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
CIRCULATION 


TWO  AIDS  for  your  circulation  department! 
CIRCULATOR'S  IDEA  SERVICE  has  con¬ 
tests,  sales  and  training  tips,  management 
and  promotion  ideas.  CIRCULATION 
PROMOTION  ART  has  original  art  for  pro¬ 
motion  campaigns,  all  rectdy  for  reproduc¬ 
tion.  Ask  for  details.  Berkley-Small  Inc., 
P.O.  Box  6526,  Mobile,  Ala.  36606. 


WE  PRESENTLY  CONDUCT  telephone  and 
door-to-door  sales  for  3  major  East  Coast 
newspapers.  We  are  looking  to  expand 
throughout  the  U.S.  If  your  circulation 
could  use  an  increase,  give  us  a  call  and 
let's  talk  it  over.  Call  collect  (215)  265- 
0350.  American  Newspaper  Sales  Inc., 
580  Valley  Forge  Plaza,  King  of  Prussia, 
Pa.  19406. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering,  Rt.  2, 
Box  2285,  McAllen,  Texas  78501.  (512) 
682-7011. 


FREELANCE  SERVICES 


NEED  A  MIDWEST  CORRESPONDENT? 
Tone  Features  offers  a  freelance  news  ser¬ 
vice  tailored  to  trade  publications.  Bright 
news  features  with  art  a  specialty.  Excel¬ 
lent  references.  Write  Tone  Features, 
11316  Fort  Dearborn  Station,  Chicago,  III. 
60611. 


NEWSPAPER  CONSULTANTS 


WHEELER  ASSOCIATES,  INC. 
Management  Consultants 
Productivity  Improvements 
Cost  Analysis  and  Control 
Manpower  Utilization  Studies 
Labor  Negotiation  Assistance 
Preventive  Maintenance  Programs 
System  Design  and  Sophistication 
Four-Day  Workweek  Studies  and  Schedules 
Special  Programs  for  Smaller  Newspapers 
Nine  Central  Street -Lowell,  Mass.  01852 
(617)  457-7549 


Help 


Wanted... 


ACADEMIC 


APPLICATIONS  SOUGHT  for  individual  to 
serve  as  instructor  of  mass  communica¬ 
tions  courses,  including  basic  newswriting, 
copy  editing  and  feature  writing.  Masters 
Degree  or  above  plus  professional  experi¬ 
ence.  Salary:  Open  and  competitive. 
Please  send  letter  with  resume  tO: 

Richard  E.  Moore 
Mass  Communications  Program 
Room  203  Dudley  Building 
North  Carolina  A&T  State  University 
Greensboro,  N.C.  27411 
Application  deadline:  October  15,  1977 
A&T  State  University  is  an  Affirmative 
Action/Equal  Opportunity  Employer. 


PHOTOJOURNALISM  teacher  to  develop 
and  teach  a  large-enrollment  course  in 
photojournalism  and  graphics.  Students 
will  learn  photography  by  shooting  trans¬ 
parency  film,  having  it  developed  commer¬ 
cially,  and  turning  in  35mm  slides.  The 
course  should  also  include  printing  proc¬ 
esses  and  typography,  newspaper  and 
magazine  design  and  visual  ethics.  This 
person  will  also  teach  an  advanced  photo¬ 
journalism  course.  Significant  profes¬ 
sional  experience,  teaching  potential  and 
appropriate  educational  background  ex¬ 
pected.  Rank  and  salary  open.  The  Univer¬ 
sity  of  North  Carolina  is  an  Equal  Opportu¬ 
nity/Affirmative  Action  Employer  and 
seeks  applications  from  all  qualified  per¬ 
sons.  Direct  inquiries  and  applications  by 
January  1,  1978,  to  Prof.  Thomas  A.  Bow¬ 
ers,  School  of  Journalism,  University  of 
North  Carolina,  Howell  Hall  021-A,  Chapel 
Hill,  N.C.  27514. 
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NEWSPAPER 

MANAGEMENT  OPENINGS 

PRODUCTION  MANAGER  To  $22,000 
30,000  Southeastern  daily.  Report  to  gen¬ 
eral  manager;  strong  background  in  press 
and  composing  room.  Supervise  40  in  cold 
type,  non-union  facility. 

DATA  PROCESSING  MGR.  To  $27,000 
70,(X)0  West  (loast  daily.  Should  have  ex¬ 
perience  with  General  Automation  com¬ 
puters  and  at  least  5  years  hands-on  expe¬ 
rience  in  newspaper  computer  utilization. 
Report  to  publisher;  supervise  4.  Heavy 
orientation  towards  the  business  side;  ex¬ 
posure  to  production  systems  helpful. 
PROGRAMMER/ANALYST  To  $23,000 

Internal  consultant  for  corporate  level  de¬ 
partment  in  western  U.S.  Background  and 
experience  with  DEC  equipment  helpful. 
Serve  many  properties  in  business  applica¬ 
tions  with  resjransibility  for  development 
and  installation  of  systems.  Report  to  EDP 
director;  degree  required. 

CONTROLLER  To  $20,000 

20,000  Northeast  daily.  Report  to  presi¬ 
dent;  must  have  strong  accounting  back¬ 
ground  preferably  in  newspaper  industry. 
Data  processing  experience  especially  with 
DEC  equipment  desirable.  Attractive 
community  close  to  many  recreation  areas. 
RETAIL  AD  MGR.  To  $30,000 

Large  Southeastern  daily.  Report  to  ad  di¬ 
rector;  supervise  20  in  non-guild  opera¬ 
tion.  Must  have  strong  sales  background, 
know  marketing  techniques  and  back¬ 
ground  in  a  competitive  market. 

AD  MANAGER  To  $20,000 

100,(X)0  Mid-Atlantic  weekly,  part  of  major 
chain.  Report  to  general  manager.  Weekly 
or  shopper  experience;  strengths  in 
motivating  and  training  sales  staff.  Super¬ 
vise  10  in  non-union  facility.  Degree. 
SALES  MANAGER  To  $30,000 

Large  East  Coast  metro  daily.  Report  to 
classified  director;  must  have  strong 
bacl^round  in  classified  phone  room  op¬ 
erations.  Heavy  responsibility  over  next 
few  years  in  implementing  and  installing 
new  electronic  classified  systems  in  phone 
room.  Minimum  10  years  experience  in 
classified  management.  Supervise  50. 
RETAIL  AD  MGR.  To  $24,000 

75,(XX)  Midwestern  daily.  Report  to  ad  di¬ 
rector;  supervise  staff  of  12.  Major  re¬ 
sponsibility  for  motivation  of  sales  staff 
and  account  responsibility  for  major 
clients.  Degree  preferred,  with  minimum 
of  2  years  retail  ad  management  experi¬ 
ence.  Opening  created  by  promotion  of  in¬ 
cumbent  to  another  property  within  chain. 
CLASSIFIED  AD  MGR.  To  $28,000 

Serve  as  classified  manager  for  group  of 
daily  newspapers  in  a  centralized  clas- 
sifiM  operation.  Report  to  director  of  ad¬ 
vertising;  supervise  staff  of  60.  Degree 
preferr^.  Experience  or  background  with 
computerized  classified  operation. 
CIRCULATION  MKTG.  MGR.  To  $28,000 
Large  Eastern  metro  daily.  Heavy  back¬ 
ground  in  marketing  and  marketing  re¬ 
search.  Report  to  circulation  manager  and 
be  involved  in  all  aspects  of  circulation 
marketing  including  NIC,  apartment  sales, 
etc.  Must  have  a  strong  creative  back¬ 
ground  and  be  able  to  operate  in  highly 
competitive  environment. 

CIRCULATION  DIRECTOR  To  $30,000 
Corporate  level  position.  West  Coast.  Serve 
as  internal  consultant  for  all  company 
properties.  All  properties  are  small  to 
medium  sized  dailies.  Good  promotional 
skills  and  be  able  to  effectively  communi¬ 
cate  and  operate  with  all  levels  of  person¬ 
nel.  Opening  due  to  retirement. 

GENERAL  MANAGER  To  $35,000  + 
Small  Northeastern  daily.  Function  as 
CEO,  reporting  to  vice  president  at  corpo¬ 
rate  level.  Property  in  excellent  financial 
shape  with  new  equipment  and  facility 
with  strong  management  team.  Must  be 
strong  administrator,  motivator  and  plan¬ 
ner.  You  will  have  high  visibility  at  this  lo¬ 
cation  and  must  be  able  to  represent  cor¬ 
poration  in  astute,  businesslike  manner. 

■  Interested  and  qualified  individuals 

should  send  a  resume  to  or  contact: 

Patrick  J.  Quinn,  Jr. 

GORDON  WAHLS  CO. 

Executive  Search  Consultants 
Post  Office  Box  30 
610  East  Baltimore  Pike 

Media,  Pennsylvania  19063 
(215)  565-0800 


CONTROLLER — San  Francisco  Bay  Area 
consumer  publishing  company  seeking 
shirt  sleeve  controller.  Public  accounting 
experience  helpful.  Must  have  3-5  years 
publishing  company  experience.  Respon¬ 
sible  for  overall  accounting  activities,  fi¬ 
nance  and  automated  reporting  systems. 
Send  resume  with  salary  history  to  Box 
1707,  Editor  &  Publisher. 


GENERAL  MANAGER;  Web  offset  custom 
printing  company  has  immediate  opening 
for  a  general  manager  capable  of  taking 
complete  responsibility  of  $3  million  web 
offset  plant  in  Zone  5.  Has  good  produc¬ 
tion  team  and  fledgling  sales  organization. 
Need  top  person  for  top  spot.  $30,000 
plus  bonus,  automobile,  moving  expenses. 
All  replies  confidential.  Box  1690,  Editor& 
Publisher. 


NEED  MANAGER  for  established  weekly 
on  fringe  of  300M-r  metro  area  in  Zone  5. 
Must  guide  editorial  content,  do  some  writ¬ 
ing,  take  photos,  direct  ad  sales  and  job 
printing,  (’refer  married  person  interested 
in  community  involvement.  Reply  with  re¬ 
sume  and  salary  requirements  to  Box 
1844,  Editor  &  Publisher. 


BROADCASTING 


RADIO-TV  JOBS — Stations  hiring  nation¬ 
wide!  Free  details:  "Job  Leads,"  168C)-CM 
Vine  St.,  Hollywood,  Calif.  90028. 


CIRCULATION 


ACCOUNT  MANAGER 
National  company  seeking  experienced 
account  manager  to  manage  western 
Pennsylvania  accounts.  Must  know  all 
facets  of  boy  crew  business.  Telephone 
experience  a  plus.  Unlimited  growth  po¬ 
tential.  Send  resume  and  monetary  re¬ 
quirements  to  Box  1785,  Editor  & 
Publisher. 


CIRCULATION  MANAGER  for  5M  daily 
newspaper  in  West  Central  Ohio.  Send  re¬ 
sume  and  salary  requirements  to  Box 
1808,  Editor  &  Publisher. 


AGGRESSIVE,  RESULTS-ORIENTED  cir¬ 
culation  manager  needed  for  5-day  PM/AM 
Saturday  and  Sunday.  40,000-50,000 
class.  Need  to  be  well  versed  in  all  phases 
of  circulation  work.  Include  in  resume:  ex¬ 
perience  and  salary  required.  Located  in 
competitive  Zone  4  area.  Box  1827,  Editor 
&  Publisher. 


EXPANDING  NEWSPAPER  GROUP  seeks 
corporate  level  circulation  director  strong 
in  sales,  promotion,  personnel  recruitment 
and  training,  ABC,  equipment.  Total  mar¬ 
ket  coverage  experience  essential.  Call, 
write:  Bob  Paulos,  FLNI,  601  W.  Main, 
Suite  317,  Spokane,  Wash.  99201,  (509) 
838-4451. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 


Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor 
&  Publisher,  575  Lexington 
Avenue,  New  York,  N.Y. 
10022.  Please  be  selective  in 
the  number  of  clips  submit¬ 
ted  in  response  to  an  ad. 
Include  only  material  which 
can  be  forwarded  in  a  large 
manila  e.nvelope.  Never  sub¬ 
mit  complete  newspapers  or 
magazines  unless  specific¬ 
ally  called  for. 

Editor  &  Publisher  is  not  re¬ 
sponsible  for  the  return  of 
any  material  submitted  to  its 
advertisers.  Therefore  we 
suggest  that  you  never  send 
irreplacable  material. 


DISTRIBUTION  MANAGER— New  Zone  2 
distribution  weekly  requires  person  to  or¬ 
ganize  and  operate  circulation  system 
through  motor  route  carriers.  Past  circula¬ 
tion  experience  not  as  important  as  will¬ 
ingness  to  work.  Recent  college  grad 
considered.  Possible  to  combine  with 
some  writing  or  photography.  First  issue  in 
late  October.  Box  1831,  Editor  & 
Publisher. 


CIRCULATION  MANAGER,  35,000 circula¬ 
tion  combination  daily.  Zone  3.  We  seek  a 
circulation  professional  experienced  in  all 
phases,  with  particular  ability  in  the  ser¬ 
vice  function.  Excellent  opportunity  for 
No.  2  person  in  a  larger  operation  to  as¬ 
sume  total  responsibility  for  circulation 
operation.  We  seek  a  shirt-sleeve  cir¬ 
culator  with  ability  to  sell,  serve,  promote 
and  manage.  Salary  commensurate  with 
ability  and  background.  Send  resume  to 
Box  18(X},  Editor  &  Publisher. 


CIRCULATION  MANAGER 
Large  Midwestern  religious  publisher 
seeks  creative  Circulation  Manager  or  As¬ 
sistant  for  challenging  position  with  un¬ 
limited  growth  potential  working  on  largest 
National  weekly  of  its  kind.  Minimum  3 
years  experience  in  circulation  manage¬ 
ment.  Send  resume  and  salary  require¬ 
ments  tO:  Box  1838,  Editor  &  Publisher. 

An  Equal  Opportunity  Employer 


CIRCULATION  DIRECTOR  for  40M  daily 
and  Sunday  in  heart  of  Zone  3.  We're  look¬ 
ing  for  an  aggressive,  sales-oriented  metro 
assistant  manager  or  manager  on  smaller 
daily  who  can  continue  momentum  of  al¬ 
ready  growing,  well  run  operation.  Excel¬ 
lent  salary  ($^,(XX)-i-),  fringes  and  bonus 
arrangement.  Send  resume  including  re¬ 
ferences  and  salary  history  to  Box  1780, 
Editor  &  Publisher. 


CIRCULATION 
SALES  MANAGER 

We're  looking  for  aggressive/success- 
minded  person  with  strong  sales  back¬ 
ground  .  .  .  capable  of  supervising  .  .  . 
results  producer  through  planning,  goal 
setting  and  motivation.  Our  new  sales  and 
promotion  manager  must  know  the  value 
of  promotion  and  must  be  innovative. 
Above  all  else  is  a  result  producer  and 
growth  minded.  Marketing  knowledge 
helpful.  Compensation,  benefits,  growth 
opportunity  are  generous.  We're  anxious  to 
hear  what  you  can  do  to  provide  continued 
growth  for  this  newspaper.  Zone  2.  Send 
resume  to  Box  1772,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


ENTERPRISING  Classified  Ad  Manager  on 
growing  New  Mexico  daily.  Good  salary, 
commission,  fringe  benefits.  Send  resume 
to  Eliot  O'Brien,  Business  Manager,  Daily 
Times,  P.  0.  Box  450,  Farmington,  N.M. 
87401. 


CREATIVE,  SALES-ORIENTED  Classified 
Manager  for  suburban  weekly  group  on 
Long  Island.  Must  be  able  to  direct  a  staff 
and  implement  a  telephone  solicitation 
program.  Linage  ads  only.  Salary  plus 
commission  plus  benefit  package.  This  isa 
career  opportunity  with  an  aggressive  or¬ 
ganization.  Resume  and  salary  require¬ 
ments  to  Box  1793,  Editor  &  Publisher. 


5-DAY  DAILY  in  scenic  Missouri  town  of 
8000  seeks  experienced  ad  manager,  sal¬ 
ary  $15,(X)0.  Send  resume  and  clips  to  Box 
1823,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


RETAIL  ADVERTISING  MANAGER  opening 
exists  on  a  26, (XX),  6-day  daily  in  the  center 
of  Zone  5.  This  position  requires  personal 
selling  in  addition  to  leading  the  retail 
staff.  This  is  a  highly  competitive  market 
adjacent  to  one  of  the  top  25  metro  areas 
and  provides  an  opportunity  to  prove  your¬ 
self  in  advance  in  a  rather  short  period. 
This  opportunity  is  opien  to  present  mana¬ 
gers  as  well  as  those  who  want  to  be.  Send 
resume,  salary  history  and  the  sell  of  your¬ 
self  to  Box  1832,  Editor  &  Publisher.  All 
inquiries  will  be  acknowledged. 


SALES  REPRESENTATIVE  OPENING  in 
30-60  days.  We're  a  Zone  5  daily  with  a 
reputation  for  high  quality.  Our  corpora¬ 
tion  has  an  excellent  record  of  promotion 
from  within.  Sell  yourself  with  a  reply  to 
Box  1849,  Editor  &  Publisher. 
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HELP  WANTED 

DISPLAY  ADVERTISING 


HELP  WANTED 

DISPLAY  ADVERTISING 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


ADVERTISING  DIRECTOR 
Excellent  salary,  plus  bonus,  all  fringes, 
for  individual  with  proven  ability  in  all 
phases  of  advertising,  including  training, 
motivation  and  management  of  5-person 
staff.  Must  be  well  organized,  self-starter, 
versed  in  promotions.  Located  in  heart  of 
fast  growing,  prosperous  Columbia  Basin. 
Send  complete  resume,  references,  to 
L.  L.  Hicks,  P.  0.  Box  910,  Moses  Lake, 
Wash.  98837. 


AWARD-WINNING  Colorado  weekly  wants 
professional  for  position  of  advertising  di¬ 
rector.  Ability  to  sell,  mindful  of  commun¬ 
ity  journalism,  shopper  experience  helpful. 
Salary  plus  commission.  Send  resume  to 
Shelby  Kesterson,  Sams  Communications 
Inc.,  P.  0.  Box  240,  Gunnison,  Colo. 
81230. 


SALES  MANAGER 

Large,  reputable  shopper  chain  in  Zone  2 
is  looking  for  a  sales  manager  with  an  im¬ 
pressive  track  record.  Must  have  planning 
and  motivational  skills.  Will  work  with  chief 
operational  officer  in  providing  direction 
and  leadership  to  highly  professional  staff. 
Salary  open — pension  arxf  life  insurance 
benefits.  Send  complete  resume,  refer¬ 
ences  to  Box  1790,  Editor  &  Publisher. 


ADVERTISING  MANAGER 
Northern  California  weekly,  25M  circula¬ 
tion  needs  innovative  sales  manager  who 
can  handle  key  accounts  and  develop 
small  staff.  Must  be  experienced  with  a 
solid  track  record  in  a  competitive  market. 
Salary,  bonus  and  fringe  benefits.  Send 
resume  and  references  to;  Personnel 
Dept.,  Lesher  Newspapers,  2640  Shade- 
lar^s  Dr.,  Walnut  Creek,  Calif.  945%. 


ADVERTISING 

MANAGER 

18,500  circulation  daily  seeks  a  shirt¬ 
sleeve  retail  ad  manager.  Prefer  5-8  years 
advertising  experience.  We  are  seeking  a 
well-organized  self-starter  who  knows  how 
to  direct  people.  Salary  commensurate 
with  experience,  excellent  benefits  and 
good  opportunity  for  advancement.  Send 
resume,  work  samples  and  references  to 
Box  1766,  Editor  &  Publisher.  A  Zone  5 
newspaper. _ 

AGGRESSIVE  display  advertising  sales¬ 
person  wanted  for  weekly  advertising  pub¬ 
lication  in  central  Wisconsin.  We  plan  the 
work— you  work  the  plan.  Salary  $300  per 
week  plus  sales  incentive  and  car  allow¬ 
ance.  Send  confidential  resume  to  Box 
1821,  Editor  &  Publisher. 


LIVE,  WORK  AND  PLAY  in  the  clean  air  of 
colorful  Colorado.  We  expect  to  be  adding 
to  our  staff  soon.  If  you  have  a  strong 
background  in  advertising  sales,  consider 
this  fast-growing  and  progressive  morning 
daily.  Write  cover  letter  selling  yourself 
and  enclose  full  resume  to  Box  1836, 
Editor  &  Publisher. 


FLORIDA  DAILY  NEWSPAPER  seeks  ag¬ 
gressive  advertising  sales  manager.  Salary 
plus  commission.  Send  resume  with  salary 
history  to  Advertising  Director,  Evening 
Herald,  300  N.  French  Ave.,  Sanford,  Fla. 
32771. 


IMMEDIATE  OPENING 
Advertising  director  for  tri-weekiv  headed 
daily  in  Atlantic  resort.  Head  5-person 
sales  staff  and  classified  department. 
Must  be  promotion-minded,  sales  and 
management  oriented.  Fringe  benefits, 
opportunity  for  advancement,  good  future, 
excellent  chance  for  now  number  2  per¬ 
son.  Send  resume  with  date  of  availability 
and  salary  requirements  to  Publisher, 
Gazette-Leader,  1212  Atlantic  Ave., 
Wildwood,  N.J.  08260. 


RETAIL  ADVERTISING  MANAGER  need¬ 
ed  for  a  50,000  circulation  morning- 
evening-Sunday  newspaper  in  a  growing 
Texas  market.  The  person  we  are  looking 
for  must  have  a  proven  sales  record  with 
management  experience,  be  promotion- 
minded  and  be  able  to  direct,  train  and 
motivate  a  staff  of  1 1  plus  art  arxl  ad  ser¬ 
vice  department.  Advancement  opportuni¬ 
ties  are  excellent  with  this  growing  news¬ 
paper  organization.  Send  confidential  re¬ 
sume  and  salary  to  Box  1727,  Editor  & 
Publisher. 


PROMOTION/ 

MARKETING 

We  are  seeking  an  energetic,  promotion- 
minded  individual  with  a  solid  background 
in  marketing  and  an  understanding  of 
sales  to  head  a  5-person  Circulation  Mar¬ 
keting  Department. 

Responsibilities  will  include  development 
of  new  sales  strategies,  sales  training, 
sales  contests,  a  part-time  telephone  soli¬ 
citation  operation  and  related  programs 
for  2  daily  newspapers. 

The  person  we  want  should  have  fresh 
ideas,  excellent  people  skills  and  a  desire 
to  make  things  better.  If  you're  this  person 
and  want  to  join  one  of  the  South’s  most 
progressive  group-owned  AM/PM  opera¬ 
tions,  send  a  letter  and  resume  in  strict 
confidence  to: 

Dan  Shaver 
Personnel  Director 
The  Knight  Publishing  Co. 

600  S.  Tryon 
Charlotte,  N.C.  28202 
An  Equal  Opportunity  Employer 


EDITORIAL 


DON'T  APPLY 

.  .  .  unless  you  want  an  opportunity  for 
advancement  up  to  publisher  and  financial 
remuneration  including  stock  opportuni¬ 
ties.  If  you  want  these,  we  might  want  you. 
We  need  a  news  editor  that  is  willing  to 
work,  can  supervise  people  and  won’t  mind 
learning  to  become  the  general  manager  at 
the  same  time.  Job  location  will  be  on  a 
central  Ohio  daily.  We  offer  an  opportunity 
and  not  just  a  raise.  Send  resume  to  SNI, 
P.  0.  Box  27,  Fort  Payne,  Ala.  35%7. 


BUSINESS  WRITER 
East  Coast  Newspaper 
The  accent  here  is  on  writer.  Opening  on 
no-nonsense  business  staff  of  6  requires 
an  experienced  reporter  versed  in  corpo¬ 
rate  finance  and  other  mysteries  of  the 
business  world.  Box  1788,  Editor  & 
Publisher. 


MANAGING  EDITOR  to  direct  8-member 
staff  on  strong  5-day  California  daily.  Ideal 
candidate  is  a  hard-nosed  desk  person 
with  reporting  background  and  some 
newsroom  management  experience.  Good 
pay,  profit  sharing,  pension,  medical.  Box 
1767,  Editor  &  Publisher. 


HAWAII— Editor  needed  for  85,000  subur¬ 
ban  weekly  on  beautiful  island  of  Oahu. 
Must  be  prolific  writer,  good  desk  person 
and  capable  of  directing  others.  Excellent 
opportunity  with  growing  company.  Salary 
commensurate  with  experience.  Send  re¬ 
sume,  work  samplesand  references  to  Ken 
Berry,  Sun  Press,  46-016  Alaloa  St., 
Kaneohe,  Hawaii  96744. 


MANAGING  EDITOR 

Our  current  managing  editor  is  moving  to 
parent  metro  newspaper.  Now  we’re  seek¬ 
ing  a  managing  editor  to  continue  the  per- 
suit  of  excellence  we  have  established  at 
our  16,000  Pacific  Northwest  daily.  Tech¬ 
nical  skills  are  necessary,  but  more  impor¬ 
tant  is  the  ability  to  lead  a  fine  staff.  You 
must  be  strong  on  planning,  organization 
and  personnel  skills,  along  with  demon¬ 
strated  ability  in  developing  local  news 
coverage.  As  the  top  news  executive  you 
report  to  the  publisher.  Salary  and  ben¬ 
efits  are  equal  to  your  ability.  Send  re¬ 
sume,  including  references,  to  F.  A. 
Blethen,  Walla  Walla  Union-Bulletin,  P.  0. 
Box  1358,  Walla  Walla,  Wash.  99362. 
Equal  Opjx>rtunity  Employer. 


GENERAL  ASSIGNMENT  REPORTER  for 
award-winning  twice-weekly  newspaper. 
Quality  paper;  good  working  conditions. 
Will  consider  recent  J-School  graduate. 
Send  complete  information,  including 
starting  salary  expected.  Box  1765,  Editor 
&  Publisher. 


REPORTER— We’re  looking  for  a  general 
assignment  reporter,  one  who  has  a  par¬ 
ticular  interest  in  local  government  and 
police  news.  The  person  should  have  at 
least  1  year  experience  on  a  daily  paper,  be 
able  to  handle  a  variety  of  writing  opportu¬ 
nities  and  be  more  interested  in  news  than 
features.  We’re  a  Zone  5  AM  that  has  won 
several  community  service  awards  by  dig¬ 
ging  into  local  issues.  Send  resume  clip- 
pingsand  salary  requirements  to  Box  1699, 
Editor  &  Publisher. 


LIVING  SECTION 
DESK  EDITOR 

We’re  recruiting  an  exceptionally  taiented 
desk  editor  for  our  Living  Section.  To  qual¬ 
ify,  you’ll  have  to  be  able  to: 

•  Motivate  and  manage  a  hard-charg¬ 
ing  staff  that’s  striving  for  excel¬ 
lence 

•  Produce  eye-catching  layouts,  word 
edit  superbly  and  write  heads  that 
attract  readers 

•  Know  how  to  make  our  Living  Sec¬ 
tion  the  most  compelling  one  in  the 
paper. 

For  starters,  tell  us  about  yourself— your 
goals,  your  pluses  and  minuses,  your 
philosophy  of  newspapering— and  why 
you're  the  right  person  for  this  job.  Include 
a  small  selection  of  clips  and  tearsheets 
and  the  names  and  telephone  numbers  of 
3  professional  references.  Write  Box  1760, 
Editor  &  Publisher. 


MANAGING  EDITOR  for  small  daily  news¬ 
paper  in  Zone  1.  Good  opportunity  with 
small  growing  newspaper.  Send  resume  to 
Box  1782,  Editor  &  Publisher. 


WE  WANT  AN  ASSISTANT  news  editor  for 
a  150,000  PM  daily,  220,000  Sunday 
paper.  VDT  experience  desir^l  but  not  re¬ 
quired.  Want  proven  pro  who  can  design 
pages,  use  photos  and  graphics  well, 
exhibit  mature  news  judgment.  Successful 
candidate  will  lay  out  inside  pages  daily, 
fill  in  for  news  editor  on  regular  basis  and 
participate  fully  in  putting  out  a  top  metro 
daily.  Send  full  resume,  clips,  page  sarn¬ 
ies  and  references  to  Car)  Beyer,  News 
ditor,  Dayton  Daily  News,  Da^on,  Ohio 
45401. 


MANAGING  EDITOR  for  Philadelphia  busi¬ 
ness  newsweekly.  Must  have  experience  in 
magazine  layout,  editing,  reporting. 
Unique  opjxjrtunity  for  hard  worker.  Clips, 
resume  to  Box  1316,  Editor  &  Publisher. 


COPY  EDITOR  for  Midwest  morning  news¬ 
paper.  Journalism  graduate  with  a 
minimum  of  3  years  experience  in  editing 
and  headwriting.  Knowledge  of  VDT  opera¬ 
tion  preferred.  Excellent  salary  and 
employee  benefits.  Send  resume  and  sal¬ 
ary  requirements  to  Personnel  Dept.,  St. 
Louis  Globe-Democrat,  12th  Blvd.  at  Con¬ 
vention  Plaza,  St.  Louis,  Mo.  63101. 


EDITOR/REPORTER— Experienced  in  all 
facets  of  reporting,  editingand  makeupfor 
weekly  typeset  newsletter  and  interpretive 
news  service  with  statewide  circulation 
covering  major  Midwest  (Zone  5)  state 
government  and  legislature.  Send  resume, 
letter,  samples  ana  salary  requirements  to 
Box  1667,  Editor  &  Publisher. 


EDITOR  for  prize-winning  Living  Depart¬ 
ment  staff  on  60,(X)0  PM  daily  in  Zone  2. 
Must  have  flair  for  layout  and  outstanding 
editing  ability.  Box  1792,  Editor  & 
Publisher. 


EXPERIENCED  reporter/copy  editor  to  join 
staff  of  3  handling  consumer  and  business 
news  on  northeastern  metro  PM.  Box 
1679,  Editor  &  Publisher. 


FEATURE  WRITER 

We  need  a  feature  writer  with  a  flair  for 
the  unconventional,  turning  the  common- 1 
place  into  something  special  and  placing! 
everyday  events  into  (lerspective.  We’re  a 
33,0(X]  daily  and  Sunday  covering  a  6- 
county  region  in  southern  Illinois.  The 
best  candidates  will  have  2-3  years  daily 
journalism  experience.  In  return  we  offer  a 
steady  salary  progression,  excellent  fringe 
benefits  and  growth  potential  with  a  re- 
S|}ected  group.  Send  clips  and  resume  to 
Box  1797,  Editor  &  Publisher. 


NEWS  EDITOR 

East  Central  Missouri  weekly  needs  a  news 
editor  with  experience  in  local  community 
journalism.  Skills  in  layout  and  photog¬ 
raphy  a  must.  A  good  opportunity  for  a 
creative  jierson  who  wants  more  responsi¬ 
bility  and  experience.  Contact  Ed  Hall,  The 
Wentzville  Union,  Wentzville,  Mo.  63385. 
(314)  327-6279. 


E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS 


PROMOTE  YOURSELF 
THRU  E&P  CLASSIFIEDS 


EDITOR  &  PUBLISHER  for  October  1,  1977 


MANAGING  EDITOR  fora  small,  Wisconsin 
daily  newspaper.  Challenging  position  de¬ 
manding  good  news/editorial  sense.  Box 
1803,  Editor  &  Publisher. 

OUTDOORS  WRITER — We’re  looking  for 
someone  who  is  aggressive  and  is  an  ex¬ 
pert  in  fishing  and  boating.  Waterfront 
coverage  is  a  must  important  element  in 
our  sports  section.  Some  desk  work  will  be 
expected.  Write  Michael  Davis,  Sports 
Editor,  The  Clearwater  Sun,  P.  0.  Box 
2078,  Clearwater,  Fla.  33517. 

CITY  EDITOR  tor  independent  weekly  serv¬ 
ing  Greater  San  Francisco  Bay  Area  with 
consumer/political/cultural  emphasis  and 
specializing  in  investigative  reporting. 
Administrative  and  writing/editing  exjseri- 
ence  helpful.  Position  opens  late  fall. 
Write  Valerie  Mimbel.  Asst,  to  Publisher, 
San  Francisco  Bay  Guardian,  2700  19th 
St.,  San  Francisco,  Calif.  94110. 

EDITOR/WRITER.  Large  national  energy 
related  publisher  needs  an  experienced 
professional  to  head  sprcialized  editorial 
and  reporting  operation  in  major  office  in 
Gulf  Coast  area.  Excellent  career  opportu¬ 
nity.  5  years  or  more  newspaper  or  trade 
journal  experience  coupled  with  initiative, 
imagination,  judgment,  ability  to  capitalize 
on  top  level  contacts  are  the  qualifications 
sought.  Petroleum  Journalism  experience 
would  be  a  plus.  Resume  and  salary  re¬ 
quirements  may  be  sent  in  confidence  to 
Box  1809,  Editor  &  Publisher.  An  Equal 
Opportunity  Employer. 

WORKING  EDITOR  to  produce  news  and 
feature  pages  for  one  of  the  country’s 
brightest  mid-sized  dailies.  Ability  to  spot 
high  readership  news  values  and  to  exploit 
them  with  words  and  graphics  should  lead 
to  one  of  several  key  news  management 
positions  in  a  mobile  staff  and  group. 
Chart  Area  7.  Send  tearsheets  of  current 
work  to  Box  1840,  Editor  &  Publisher.  An 
Equal  Opportunity  Employer,  M/F. 

REPORTER-PHOTOGRAPHER 
Versatile,  trained,  who  knowsa  boar  from  a 
gilt,  tractor  from  combine,  tax  levy  from  a 
river  levee,  courthouse  from  city  hall,  and 
a ble  to  spel I  kat.  Or  at  least  wil ling  to  learn. 
Unusual  opportunity.  For  weekly  offset 
newspaper  of  7400  circulation  in  Western 
Illinois  county  seat  town  of  41(X).  High 
standards  of  excellence.  Unsophisticated 
but  appreciative  and  loyal  readership.  His¬ 
toric  newspaper  with  community  roots  of 
135  years.  Box  1846,  Editor  &  Publisher. 


CITY  EDITOR 

No.  2  job  for  Ohio  7-day  25,000  PM  needs 
aggressive,  imaginative  person  who  is  full 
ofstory  ideas  for  sports,  news  and  society 
and  can  get  staff  enthused  about  writing 
them.  We’re  heavy  on  local  coverage,  but 
always  looking  for  more.  The  right  person 
has  experience  and  can  get  the  most  out  of 
a  15-member  sta  f.  The  future  is  great,  if 
the  individual  does  what  we  think  can  be 
done  with  this  position.  Box  1776,  Editor  & 
Publisher. 

EAGER  COPY  EDITOR,  thorough  and 
clever  with  headlines,  for  sjwrts  desk.  Ad¬ 
vancement  opportunity.  Prefer  2-3  years 
experience.  Send  resume  and  samples 
(headlines,  writing,  editing,  layout)  to  Paul 
Anger,  Executive  Sports  Editor,  Miami 
Herald,  1  Herald  Plaza,  Miami,  Fla.  33101. 

PROVEN  CITY  REPORTER,  1  year 
minimum  experience  wanted  for  progres¬ 
sive  city-wide  weekly  at  12,0(X).  Northwest 
Zone  9.  Knowledge  of  politics,  urban  is¬ 
sues,  transportation  desirable.  Long,  ir¬ 
regular  hours,  hard  work.  $50  per  week. 
Send  resume  and  clippings  to  Box  1824, 
Editor  &  Publisher. 

LEGISLATIVE  STRINGERS  wanted  for  '78 
sessions  in  state  capitals  to  forward  copies 
of  bills,  report  on  prospects  for  passage, 
etc.  Approximately  5-10  hours  |)er  week. 
Send  biography  to  Manager  of  State 
Liaison,  Box  1812,  Editor  &  Publisher. 

MANAGING  EDITOR 

Small  community  daily  needs  an  editor 
who  can  lead,  direct  and  participate  in  all 
phases  of  the  newsroom. 

Salary  plus  full  range  of  group  benefits. 
Good  opportunity  to  advance  within  our 
group  if  you  have  what  it  takes. 

If  you’ve  been  looking  for  a  chance  to  run 
your  own  show,  write  Box  1817,  Editor  & 
Publisher. 
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HELP  WANTED 


EDITORIAL 


COPY  EDITOR  with  solid  editing  tech¬ 
niques  and  flair  for  creative  layout  wanted 
to  join  prize-winning  48,000  daily  in  Zone 
1.  2-3  years  experience  preferred.  Send 
work  samples  with  resume  to  Box  1820, 
Editor  &  Publisher. 


EDITOR  for  entertainment  and  recreation 
section.  Must  have  Journalism  degree  with 
a  minimum  of  4  years  experience,  some  of 
it  working  in  or  directing  amusements 
and/or  recreation  matter.  Must  be  capable 
of  assisting  in  the  creation  of  a  new  news¬ 
paper  section  to  contain  entertainment 
news,  including  music,  restaurants, 
movies  or  anything  that  will  give  the  reader 
guidance  in  the  use  of  leisure  time.  VDT 
experience  most  helpful.  5  days  a  week — 
40  hours.  Paid  life  insurance,  hospitaliza¬ 
tion  and  pension.  Long  term  disability 
available.  2  weeks  vacation  after  1  year. 
Salary  negotiable  depending  upon  experi¬ 
ence  and  ability.  Southern  coastal 
state — Zone  6.  Over  10,000 circulation  AM 
and  PM.  Send  complete  resume  with  ref¬ 
erences  to  Box  1801,  Editor  &  Publisher. 
An  Equal  Opportunity  Employer. 


MANAGING  EDITOR 

We’re  a  Pulitzer  Prize  winning  group  of  7 
weeklies  seeking  a  versatile  managing 
editor  to  supervise  our  editorial  staff  of  22. 
If  you  have  proven  management  experi¬ 
ence  and  feel  at  home  with  a  format  com¬ 
bining  strong  investigative  reporting, 
bright  features  and  strong  graphics,  you 
may  be  our  man  or  woman.  We’re  looking 
for  someone  with  energy,  ideas  and  high 
professional  standards.  Perhaps  you’re 
presently  a  city  editor,  a  life  style  or  man¬ 
aging  editor  looking  for  a  place  which  be¬ 
lieves  in  quality,  planning  and  giving  news 
management  room  to  breathe.  We  offer 
excellent  salary  and  fringe  benefits  includ¬ 
ing  profit  sharing.  We’re  located  in  Mid¬ 
west  city  of  350,000  offering  environmen¬ 
tal  and  cultural  advantages,  high  quality 
life  style  and  low  cost  of  living  index.  Write, 
include  resume,  or  call  collect.  David 
Hosokawa,  Editor,  Sun  Newspapers  of 
Omaha,  4875  F  St.,  Omaha,  Neb.  68117. 
(402)  733-7300. 


SPORTS  EDITOR  for  El  Dorado,  Kansas 
daily  newspaper.  Emphasis  on  local  cover¬ 
age  of  all  sports  as  well  as  general  report¬ 
ing  assignments.  Immediate  opening.  Con¬ 
tact  John  Haines,  Editor,  El  Dorado  Times, 
El  Dorado,  Kans.  67(142,  (316)  321-1120. 


NEED  MANAGING  EDITOR  for  growing 
chain  of  5  community  weeklies  and  2 
monthly  magazines  in  highly  competitive 
suburban  area.  $175  per  week.  Zone  5. 
Resume  to  Box  1842,  Editor  &  Publisher. 


COPY  EDITOR — Competent,  experienced 
person  to  handle  local  and  wire  copy,  write 
thrift  heads,  layout  eye-catching  pages 
and  know  how  to  polish  a  lead  to  a  sparkle. 
15,000  PM  daily  in  beautiful  South  Ore¬ 
gon.  VDT  background  helpful.  J-Degree  or 
equivalent.  Send  full  resume  and  salary 
requirements  to  Harry  L.  Elliot,  Editor, 
Daily  Courier,  P.  0.  Box  1468,  Grants  Pass, 
Oreg.  97526. 


WANTED:  EDITOR  for  Midwest  Catholic 
magazine.  Direct  mail  experience  helpful. 
Box  1841,  Editor  &  Publisher. 


BUSINESS-GOVERNMENT  REPORTER 
with  the  skills  to  build  contacts  among  the 
movers  and  shakers,  uncomplicate  the 
complicated  and  breathe  life  into  budgets 
and  balance  sheets.  Attractive  living  in  a 
booming  city  of  80,000  in  cowboy/ 
mountain  country.  Please  send  unreturn- 
able  copies  of  a  half  dozen  significant 
stories  with  first  letter  to  Box  1839,  Editor 
&  Publisher.  An  Equal  Opportunity  Em¬ 
ployer,  M/F. 


SUNDAY  EDITOR  for  combined  circulation 
of  40,000  circulation  daily  in  Zone  5.  Must 
be  knowledgeable  of  the  needs  and  desires 
of  Sunday  readers.  Must  be  imaginative 
and  able  to  produce  best  product  possible. 
Excellent  opportunity  for  right  individual. 
Send  complete  resume  and  requirements 
to  Box  1837,  Editor  &  Publisher. 


FREE  PLACEMENT  SERVICE 
Daily  Newspapers 

Send  us  your  resume:  we  will  duplicate  and 
refer  it  on  current  job  openings.  Editorial, 
advertising,  circulation  and  back  shop 
applicants  welcomed. 

New  England  Daily  Newspaper  Assn. 
340  Main  St.,  Room  527 
Worcester.  Mass.  01608 


HELP  WANTED 

FREELANCE 

DISCOVER  NEW  WRITING  MARKETS. 
Profit  from  our  exclusive  assignment  list¬ 
ings.  Trial  6  issues,  $5.  "Freelancer’s 
Newsletter,"  15EP  Wynkoop  (P.  0.  Box 
128),  Rhinebeck,  N.Y.  12572. 

PHOTOJOURNALISM 

PHOTOJOURNALIST  needed  by  dynamic, 
20,000  circulation  suburban  weekly  in 
central  Illinois.  Must  have  ability  to 
copyread  and  write  features  as  well  as  to 
take  photos,  run  darkroom.  Position  open 
to  creative  individual.  Send  resume  and 
clips  to  Box  1775,  Editor  &  Publisher. 

PHOTO  AGENCY  needs  experienced  re¬ 
searcher.  Wide  knowledge  of  market.  Know 
how  toorganize stock,  (^od  editing.  Salary 
plus  commission.  Box  1706,  Editor  & 
Publisher. 

PRESSROOM 

OFFSET  FOREMAN— Progressive  north 
Jersey  plant  has  opening  for  working  fore¬ 
man,  Urbanite  experience  desired.  Good 
benefits  and  pay.  (201)  969-3000,  ext.  24, 
Dan  Stark. 

NORTH  CAROLINA  WEEKLY  needs  expe¬ 
rienced  web  offset  pressman  for  new  6 
unit  Goss  S/C  press.  Need  some  camera 
and  platemaking  experience.  Salary  open. 
Send  resume  and  salary  requirements  to 
Box  1762,  Editor  &  Publisher. 

OFFSET  PRESSMAN— Minimum  4  years 
single  or  double  wid  th  press  experience  for 
work  on  7-unit  Goss  Cosmo.  Open  shop, 
night  work,  with  excellent  pay  scale  and 
unusually  good  fringe  benefits.  Write  or 
call  Ron  Blair,  Jackson  Citizen  Patriot,  214 
S.  Jackson,  Jackson.  Mich.  49201,  (517) 
787-2300. 

PRESSMAN  ASSISTANT  needed  for  small 
Alaska  offset  daily  newspaper.  Chance  to 
learn  full  color  on  latest  equipment.  Scale 
depending  on  offset  experience.  Write 
Publisher,  Daily  News,  Box  7900,  Ketchi¬ 
kan,  Alaska  99901. 

PRODUCTION 

PRODUCTION  MANAGER— Detroit  subur¬ 
ban  area  publisher.  Supervise  composi¬ 
tion,  printing,  purchasing,  personnel,  key 
punch  terminal,  as  well  as  participate  in 
the  general  management  of  the  company. 
Salary  open  depending  on  qualifications. 
Call  Mr.  Muir.  (800)  521-3834,  toll  free. 

PLANT  MANAGER — New  Jersey  web  offset 
newsprint  plant  with  large  volume  in  circu¬ 
lars  and  newspapers.  Goss  Urbanite  and 
Suburban  presses.  Experience  on  press 
and  in  management  required.  Right  person 
will  be  rewarded  with  excellent  salary  and 
benefits.  Send  resume  to  Box  1778,  Editor 
&  Publisher. 

COLDTYPE  SUPERVISOR 

San  Francisco  Bay  Area  consumer  publish¬ 
ing  company  has  opening  for  Coldtype 
Supervisor.  Must  have  thorough  knowl¬ 
edge  of  copy  flow,  pasteup,  camera, 
typesetting  and  markup.  Ability  to  train 
and  motivate  staff  essential.  Send  resume, 
including  salary  history,  to  Box  1710, 
Editor  &  Publisher. 

PRODUCTION 

DIRECTOR 

Immediate  Opening 

Major  newspaper  is  seeking  a  "shirt 
sleeve"  production  director  to  manage 
transition  from  hot  type  to  our  new  Dymo 
7A20  cold  type  systems  as  well  as  produc¬ 
tion,  engraving  and  art  and  retouching  de¬ 
partments. 

This  position  is  new  and  offers  a  lucrative 
salary. 

Send  resume  in  confidence  to  Box  1737 
Editor  &  Publisher. 

E&P  CLASSIFIEDS 
PRODUCE  JOBS  FOR 
NEWSPAPER  PEOPLE 


HELP  WANTED 


PRODUCTION 


ASSISTANT  PRODUCTION  MANAGER 
We  need  an  experienced  individual  to  as¬ 
sist  our  production  manager  in  all  phases 
of  newspaper  production  for  a  6-day  daily. 
Computer  and  commercial  experience  re¬ 
quired.  We  are  moving  into  a  new  plant 
next  May,  and  converting  to  offset.  Send 
resume  and  salary  requirements  tO:  John 
McGovern,  Personnel  Manager,  c/o  EVE¬ 
NING  OUTLOOK.  Box  590,  Santa  Monica, 
Calif.  90406. 


ADMINISTRATIVE 


ASSISTANT  TO  PUBLISHER:  Experienced 
in  sales,  promotion,  news,  operations, 
production,  overall  small  weekly  newspa¬ 
per  management.  Degreed,  29,  8  years 
media  experience.  Bought  loser  weekly, 
more  than  tripled  gross  in  3  years,  sold  for 
5  times  purchase  price.  Want  to  work  with 
experienced  publisher  to  learn  more.  Can 
make  decisions  and  take  responsibility. 
Box  1729,  Editor  &  Publisher. 


GENERAL  MANAGER  OR  ADVERTISING 
DIRECTOR,  retail  and  classified  manage¬ 
ment  experience.  Profit-minded,  creative 
and  aggressive  goal  achiever.  Daily  and 
weekly  background.  Willing  to  relocate 
with  honest  offer.  Box  1761,  Editor  & 
Publisher. 


PUBLISHER/GENERAL  MANAGER  MAN¬ 
AGEMENT— MBO:  budget  minded;  20- 
30%  profit:  conducted  market  survey 
and  analysis.  ADVERTISING — 6  years:  de¬ 
veloped  extensive  promotional  and  demo¬ 
graphic  material:  up  to  120%  increases: 
over  50  promotions  on  file:  developed  TMC 
in  2  markets.  EDITORIAL — 3  years:  sports 
editor,  photographer;  over  700  editorial 
ideas.  PRODUCTION— 3  years:  VDT  and 
scanner;  repair  and  upkeep  ot  Compu- 
graphic,  Cottrell  and  Goss;  installed 
squeeze  lens:  ran  process  color  and  iron- 
ons:  quality  control  meetings.  Seek  posi¬ 
tions  allowing  future  investment.  Box 
1806,  Editor  &  Publisher. 


AWARD-WINNING  CIRCULATOR  and  pub¬ 
lic  service  director,  35,  seeks  new  chal¬ 
lenges  in  circulation,  promotion  or  public 
service.  Would  like  to  relocate  in  Southern 
California.  Resume,  references  and  sam¬ 
ples.  Box  1815,  Editor  &  Publisher. 


HELP  WANTED 


SALES  REPS 


NEWSPAPER 

EQUIPMENT  AND  SUPPLY 
SALES  REP 

To  travel  extensively  in  Latin  America. 
Must  be  fluent  in  Spanish  and  English  and 
should  have  solid  background  both  in 
newspaper/graphic  arts  and  selling.  Miami 
based  exporting/consulting  firm.  Send  full 
resume  to  R.  Urquidi,  P.  0.  Box  014041, 
Miami,  Fla.  33101. 


CARTOONISTS 


SENIOR  ARTIST  would  like  to  finish  career 
in  editorial  cartooning.  Samples.  Box 
1755,  Editor  &  Publisher. 


CIRCULATION 


AGGRESSIVE  CIRCULATOR.  National  and 
regional  award-winner.  20  years  experi¬ 
ence  in  every  facet  of  circulation.  AM  and 
PM,  metro  and  small  dailies.  Looking  to 
settle  in  a  position  in  Zone  9.  Best  of  refer¬ 
ences.  Box  1771,  Editor  &  Publisher. 


ENTHUSIASTIC,  hardworking,  track  rec¬ 
ord,  quality  leadership,  circulation  director 
would  like  to  relocate  in  Zone  3  or  4.  Box 
1769,  Editor  &  Publisher. 


CIRCULATOR— Excellent  references.  De¬ 
sire  management  spot  with  dynamic,  ag¬ 
gressive  organizatioin  in  New  York  City 
area.  Box  1813,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


SALESWOMAN— Experienced,  successful 
space  sales,  retail,  classified  display, 
weekly  and  daily  newspapers.  Desire  chal¬ 
lenging  opportunities  and  possible  future 
advancement.  Will  relocate,  desire  Zone  6, 
7,  8  or  9.  Box  1786,  Editor  &  Publisher. 


DIRECTOR  wanting  to  trade  my  advertising 
highs  for  your  Rocky  Mountain  highs.  Box 
1835,  Editor  &  Publisher. 


Circulate  Your  Jobs,  Services, 
Talents  to  the  Largest 
Newspaper  Audience  in  the 
World  with  E&P  Classifieds 


SYSTEMS  ANALYSTS 


SYSTEMS  ANALYSTS 


P 


INFORMATION  SYSTEMS  ANALYST 

To  help  design  and  evaluate  large  scale  publish¬ 
ing  and  text  handling  systems  and  to  do  research 
and  consulting  in  office  information  systems, 
newspaper  production  systems  and  related  appli¬ 
cation  areas.  Three  years  of  substantial  experi¬ 
ence  required  in  related  market  research  and  dis¬ 
tributed  computer  systems  design.  Direct  man¬ 
agement  experience  and  excellent  verbal  and 
written  skills  required.  Graduate  degree  preferred. 

Please  respond  by  resume  only  to  L.  Joseph 
Clevenger,  Jr.,  Personnel  Department,  Arthur  D. 
Little,  Inc.,  20  Acorn  Park,  Cambridge,  MA  02140. 


A 


Arthur  D  Little,  Inc. 

Arthur  D.  Little,  Inc.  is  an  equal  opportunity  employer. 


EDITOR  &  PUBLISHER  for  October  1,  1977 
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Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


DISPLAY  ADVERTISING 


AD  SALESMAN  wants  ad  manager  position 
with  aggressive  weekly  or  small  daily  in 
Zone  2,3,5.  Competitive  market  experi¬ 
ence,  currently  handling  mall  for  9000 
weekly  and  23,000  shopper.  Box  1742, 
Editor  &  Publisher. 


EDITORIAL 


WIRE  EDITOR— Hot  type,  cold  or  VDT. 
Selects  stories  with  readers  in  mind.  Sharp 
heads,  layouts.  Box  1734,  Editor  & 
Publisher. 


EDITORIAUART  STAFF  Associate  with  ex¬ 
perience  on  a  major  newspaper  that  re¬ 
cently  closed  is  looking  for  another  chal¬ 
lenge.  Diverse  experience  in  visual,  edito¬ 
rial  and  administrative  areas.  Joy  Kitter- 
man,  2905  Sheraton  St.,  Wheaton,  Md. 
20906.  Ph:  (301)  942-1864;  622-2900. 


EXPERIENCED  JOURNALIST  with  wire 
service/newspaper  background  seeks 
permanent  position  on  daily  as  copy  editor 
or  writing  features,  human  interest  stories 
or  women's  news.  Box  1651,  Editor  & 
Publisher. 


WANT  THE  BEST?  Multiple  award-winning 
shirtsleeve  editor  seeks  job  as  editor  of 
weekly  or  small  daily.  Now  lost  in  large 

froup.  South  preferred.  Box  1456,  Editor 
Publisher. 


COLUMNIST/SPORTS  EDITOR  seeks  posi¬ 
tion  on  medium  size  daily.  13  years  experi¬ 
ence.  Box  1460,  Editor  &  Publisher. 


SHARP  YOUNG  REPORTER  looking  for 
first  break.  Hard  news,  sports,  features. 
VDT  experience.  Will  relocate  anywhere. 
Box  1478,  Editor  &  Publisher. 


CLEAR  AND  MEANINGFUL  copy  is  my 
specialty.  Bright,  talented  suburban 
weekly  editor  with  year  of  experience  cov¬ 
ering  government  and  schools  seeks  re¬ 
porting  job  with  quality  small  or  medium 
daily.  Box  1704,  Editor  &  Publisher. 


NEED  A  SPORTSWRITER?  I've  been  de¬ 
scribed  as  90%  ahead  of  anyone  else  in  a 
similar  situation.  I've  done  writing,  photo¬ 
graphy  and  page  layout  for  over  a  year  as 
sports  editor  of  a  small  daily.  Now  I  would 
like  to  move  up  to  a  larger  paper.  Daniel 
Cote,  503  R iverside  Ave. ,  Crookston,  Minn. 
56716. 


JOURNEYMAN  REPORTER,  business 
writer,  news  editor  seeks  suitable  news 
position  in  New  York  City  metro  area.  Wire 
service  veteran,  Washington  experience. 
Resume,  clips  on  request.  Box  1654, 
Editor  &  Publisher. 


HELP!  Experienced  professional  wants  out 
before  he  gets  stifled  in  a  nowhere  job. 
Good  writer,  adequate  photographer,  3 
years  plus:  editing  wire  and  local  copy  and 
layout.  Box  1681,  Editor  &  Publisher. 


NEWS  EDITOR,  copy  editor  or  writer  with  3 

years  experience  on  campus  newspapers 

seeks  job  on  small  daily  or  weekly  in  Zone 

8,  3  or  4.  Willing  to  train  on  the  job  for 

ot|}er  positions  as  well.  Have  written. 

edited  and  done  some  layout.  College 

senior  willing  to  relocate.  Box  1713,  Editor 

&  Publisher. 


VERSATILE  EDITOR-REPORTER,  32,  10  i 

years  experience,  seeks  interesting  job,  ' 

daily  or  weekly  chain,  with  future.  Strong 

arts  coverage,  features,  government, 

schools,  courts.  Currently  city  editor, 

4000  circulation  weekly.  Pleasant,  inno¬ 

vative,  married,  community-oriented.  Box 
1722,  Editor  &  Publisher. 


REPORTER/PHOTOGRAPHER,  26.  ag¬ 
gressive,  hardworking;  an  eye  for  details 
and  mindful  of  deadlines;  upbeat 
features— seeks  greater  challenge.  Box 
1738,  Editor  &  Publisher. 


AWARD-WINNING  WRITER  seeks  copy 
editing  spot  on  Zone  1  or  2  daily.  Have  5 
years  solid  experience  on  quality  weekly, 
where  I  "did  it  all."  Box  1779,  Editor  & 
Publisher. 


NEWS  EDITOR,  copy  editor,  solid  report¬ 
ing  background,  15  years  experience,  de¬ 
gree.  Seek  desk  position  with  a  future.  Box 
1853,  Editor  &  Publisher. 


EDITORIAL 


POLISHED,  completely  professional 
writer-photographer,  29,  with  6  years  wide 
ranging  experience,  seeks  position  with 
I  paper  that  rewards  hard  work  and  profes- 
I  sionalism.  Excellent  references.  Box  1693, 
Editor  &  Publisher. 


STRONG  POINT,  WRITING.  Columns,  fea¬ 
tures,  reports.  After  2  years  as  sports 
editor  on  a  daily  in  a  very  active  location, 
ready  for  the  jump  to  a  good  big  city  paper. 
Box  1689,  Editor  &  Publisher. 


I  MAKEUP  EDITOR  skilled  in  layout,  full 
I  desk  procedure,  VDT.  Seeks  position  on 
Zone  1  or  2  daily.  Box  1687,  Editor  & 
Publisher. 


EXPERIENCED  SPORTSWRITER— 4  years 
in  newspapers.  Have  written  game  and 
feature  stories  and  columns  about  a  wide 
variety  of  sports.  Can  do  desk  and  have 
worked  with  VDT.  Box  1721,  Editor  & 
Publisher. 


FULL-CHARGE  editor  13-member  news¬ 
room,  Zone  4,  wants  same,  similar  or 
added  responsibility.  Zone  1  or  2.  Box 
1763,  Editor  &  Publisher. 


WIRE  SERVICE  writer  with  talent  in  news 
and  preference  for  sports  seeks  newspa¬ 
per  post  any  Zone.  Box  1764,  Editor  & 
Publisher. 


REPORTER  with  5  years  experience  seek¬ 
ing  position  on  daily  newspaper  with  over 
50,(X)0  circulation.  Had  worked  on  dailies 
in  West  Virginia,  Georgia  and  Florida  be¬ 
fore  a  stint  with  Rhodesian  newspaper  and 
as  Associated  Press  stringer  in  Salisbury, 
Rhodesia.  Reply:  H.  E.  Seiser,  137  Miles 
Ave.  S.W.,  Canton,  Ohio  44710. 


I  WANT  A  JOB  in  the  San  Diego  area.  2 
years  experience  obtained  on  small-town 
daily  and  new,  enterprising  weekly.  Experi¬ 
ence  in  sports,  hard  news  and  features. 
Editing,  headline  writing  and  production 
experience  also  an  asset.  Am  eager  enough 
to  plan  a  visit  toarea  October  8.  Box  1768, 
Editor  &  Publisher. 


FINANCIAL  WRITER,  female,  29,  seeks 
management/writing  position  in  corporate 
communications  or  investor  relations  in 
Kansas  City  area.  Experienced  in  writing 
and  complete  design/production  of  annual 
reports,  quarterly  reports  to  shareholders, 
security  analysts'  publications,  corporate 
brochures,  supervision.  BA  Communica¬ 
tions,  working  toward  MBA.  Box  1798, 
Editor  &  Publisher. 


ENERGETIC,  self-motivated,  J-school 
graduate  seeks  reporter  spot.  Experience 
on  large  campus  daily.  Background  in  art 
and  graphics.  Zone  1  or  2  preferred.  Box 
1805,  Editor  &  Publisher. 


EDITOR,  senior  reporter.  5  years  experi¬ 
ence,  2  years  major  metro  daily.  MS, 
foreign  service  and  languages,  wire  service 
experience,  VDT,  editing.  G.  Ruderman, 
(617)  267-2962  (mornings). 


REPORTER,  28,  with  5  years  full-time  ex¬ 
perience  on  dailies  seeks  growth  on 
40,000-r  daily.  Now  on  city  beat  IVz  years; 
police,  education  and  photography  in  the 
past.  Holds  Master  of  Journalism  Degree. 
Zones  5, 8, 9  preferred.  Box  1825,  Editor  & 
Publisher. 


HARD-WORKING,  experienced  govern¬ 

ment  and  sports  reporter  with  MAJ  and 
photo,  editing,  layout  skills  seeks  position 

in  Zones  2,3,4.  Box  1851,  Editor  & 
Publisher. 


LABOR  EDITOR,  34,  with  highly  respected 
daily  publication  in  Washin^on  seeks  post 
in  bureau  of  large  daily,  news  magazine, 
syndicate  or  wire.  Box  1802,  Editor  & 
Publisher. 


1977  JOURNALISM  GRAD  seeks  sports 
reporting  job.  Experienced  in  reporting, 
layouts,  some  photography.  Tim  Stablein, 
858  California  Court,  Aurora,  III.  60506, 
(312)  897-6605. 


I  WANT  TO  BE  the  best  editor  you've  ever 
had.  Award-winning  newsman,  27,  cur¬ 
rently  an  editorial  writer  for  a  metro  seeks 
top  spot  on  small  or  medium  size  daily. 
New  Jersey  preferred.  I  have  the  skill  to 
make  your  paper  first-rate.  Box  1830, 
Editor  &  Publisher. 


EDITORIAL 


AMBITIOUS  SPORTSWRITER  wants  posi¬ 
tion  on  metro  area  daily  covering  college, 
pros.  15  years  experience  includes  sports 
editorships,  radio,  wire  service,  magazines. 
Can  do  makeup,  layout,  some  VDT.  Tired 
of  small  town  papers,  long  hours  and  little 
compensation.  Single,  34  Member  SDX, 
Jaycees.  Now  in  Zone  3.  Box  1810,  Editor 
&  Publisher. 


EXPERIENCED.  YOUNG  financial  jour¬ 
nalist  seeks  challenge.  Diamond  in  the 
rough  for  a  thoughtful,  progressive  organi¬ 
zation.  Box  1811,  Editor  &  Publisher. 


DYNAMIC  editor,  bored  with  current  job, 
seeks  challenge  on  paper  that  wants  to 
improve.  Exacting  editor,  top  manager, 
local  news-oriented.  VDT.  Any  Zone.  Box 
1816,  Editor  &  Publisher. 


4  MAN  SPORTS  STAFF  rolled  intoone.  The 
hard  work  is  fine,  but  I  would  like  to  do  it 
for  a  larger  daily  with  better  pay.  Excellent 
organizer  and  writer  with  a  good  eye  for 
page  design.  Box  1829,  Editor  &  Publisher. 


VERSATILE  husband  and  wife  want  more 
than  current  jobs.  Can  do  it  all:  manage¬ 
ment,  editing,  writing,  VDT.  Any  Zone:  Box 
1814,  Editor  &  Publisher. 


SPORTS  EDITOR:  BS  Degree  in  sociology 
from  Cheyney  State  College.  M.  Ed  Degree 
in-educational  media  from  Temple  Uni¬ 
versity.  Business  Management  Certificate 
from  Die.,  Journalism  certificate  from 
Charles  Morris  Price  School  of  Advertising 
and  Journalism.  4  years  eimerience  as 
editor  and  sports  writer  for  The  Cheyney 
State  Weekly.  2  years  experience  as  a 
sports  writer  for  the  Temple  Times.  Salary 
open.  Contact  Vernon  Brooks:  (215)  226- 
0235. 


ONE  MAN  BAND— Young  newsman,  26, 
who  is  singleha ndedly  covering  all  local 
news  and  photos  for  small  daily,  wants  to 
join  staff  of  medium  or  large  daily;  prefer 
Zone  9.  BA  in  Journalism  and  Sociology. 
Experience  in  all  beats.  Super  productive, 
imaginative  and  good  with  fast-breaking  as 
well  as  indepth  reporting.  Box  1843,  Editor 
&  Publisher. 


HIGH  HONORS  Michigan  State  J-grad  will 
go  anywhere  to  put  2  years  of  campus  re¬ 
porting  and  editing  to  good  use.  Box  1845, 
Editor  &  Publisher. 


WRITER-VDT  EDITOR,  33,  11  years  on 
Zone  3daily  in  sports  seeks  newchallenge. 
Tennis  current  beat,  but  sports  not  neces¬ 
sary.  Experience  in  back  shop  layout 
supervision  and  all  VDT  operations  includ¬ 
ing  rev  4,  agate  formats.  Seeks  spot  in 
Southern  coastal  area  or  Florida.  Box 
1847,  Editor  &  Publisher. 


GRAPHICS 


TALENTED  GRAPHIC  DESIGNER.  Experi¬ 
enced  in  all  areas  of  field  from  newspapers 
to  illustrations  to  3  and  4  color  brochures 
to  multi-faceted  ad  campaigns.  Will  relo¬ 
cate.  Box  1807,  Editor  &  Publisher. 


GRAPHICS 


YOUNG,  BLACK  PRO,  can  do  it  all- 
design,  illustration,  mechanicals,  type 
specing,  exhibits.  Up  on  latest  offset 
photo  screen  techniques,  6  years  experi¬ 
ence.  Will  relocate.  Box  1848,  Editor  & 
Publisher. 


LIBRARIANS 


LIBRARIAN  with  7  years  experience  on  na¬ 
tional  publication  that  recently  closed  is 
available  for  new  position,  preferably  in 
Florida.  Peggy  Tippett,  14404  Brad  Drive, 
Rockville,  Md.  20853,  (301)  871-7655. 


PHOTOJOURNAUSM 


EXPERIENCED  PHOTOGRAPHER  seeks 
position  on  daily  in  any  Zone.  Currently 
staffer  for  wire  service.  Award-winner. 
Strong  on  feature  and  spot  news.  Layout 
experience.  Journalism  school  graduate. 
Box  1818,  Editor  &  Publisher. 


PRODUCTION 


ALPHATYPE  OPERATOR,  Floppy-Disk  ex¬ 
perience,  seeks  relocation  in  South, 
Southwest  or  West  Coast.  Box  1828,  Editor 
&  Publisher. 


PRESSROOM 


WEB  OFFSET  PRESSMAN,  25,  looking  for 
challenge.  Goss  Cosmo  and  Metro  experi¬ 
ence.  Also  plate  and  camera.  Prefer  Zone 
7,  8.  Box  1658,  Editor  &  Publisher. 


GOSS  METRO  head  pressman.  Proven  abil¬ 
ity  with  strong  leadership  and  experience 
in  all  pressroom  procedures.  Box  1748, 
Editor  &  Publisher. 


WEB  OFFSET  PRESSMAN  in  mid  20s  with 
camera  experience,  currently  working  on 
small  daily,  seeks  position  in  a  city  contain¬ 
ing  a  large  university  or  city  very  close  to  a 
large  university.  Excellent  references  will 
be  supplied  by  employer  of  past  several 
years.  Box  17(58,  Editor  &  Publisher. 


PUBLIC  RELATIONS 


PUBLIC  RELATIONS  DIRECTOR 
CONCEPTS  and  programs  initiated  for 
Federally  chartered  bank  during  its 
greatest  growth  period.  MANAGED  corpo¬ 
rate  public  relations/communications  for 
multi-division  Fortune  500  firm;  publica¬ 
tions,  presentations,  campaigns.  PRO¬ 
FESSIONAL;  proven  creative,  manage¬ 
ment  abilities:  14  years  experience, 
agency,  corporation,  daily  newspaper; 
Masters  Degree.  MARRIED,  school-age 
family.  DESIRES  connection  with  estab¬ 
lished  corporation.  Box  1783,  Editor  & 
Publisher. 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


Third  party  critics 

A  survey  of  consumers,  restaurant 
owners  and  newspaper  food  critics,  has 
come  up  with  the  suggestion  that  a  panel 
of  critics  would  be  better  than  the  single 
critic.  Diners  and  owners  preferred  the 
idea.  Critics  did  not. 

The  suggestion  was  that  a  panel  of  con¬ 
sumers  be  established  to  evaluate  one 
restaurant  a  month  for  12  months  for  a 
fee  of  four  free  meals.  It  would  cost  a 
newspaper  $3,000  per  year,  plus  the  cost 
of  the  staff  writer. 

We  doubt  that  the  idea  will  catch  on. 
But,  imagine  if  the  suggestion  were 
applied  to  theater  and  movie  critics,  etc. 

Dr.  Marvin  A.  Jolson,  associate  pro¬ 
fessor  of  marketing  at  the  University  of 
Maryland,  and  his  former  graduate  assis¬ 
tant,  F.  Anthony  Bushman,  conduct¬ 
ed  the  survey.  They  surveyed  628 
affluent  consumers  in  the  Baltimore- 
Washington  area,  1 1 1  food  critics 
throughout  the  country,  and  416  restaur¬ 
ant  owners  in  13  cities.  It  is  said  to  be  the 
“first  detailed  study  of  the  attitudes  of 
diners,  restaurateurs  and  critics  toward 
the  controversial  restaurant  critique  sys¬ 
tem.” 

While  90%  of  the  consumers  said  they 
read  the  newspaper  critic  occasionally, 
and  60%  regularly,  the  majority  said  they 
read  it  for  guidance  and  out  of  curiosity. 
Only  42%  said  the  critic’s  opinion  had  a 
moderate  influence  on  their  decision  to 
visit  a  restaurant  for  the  first  time. 

On  the  other  hand  only  52.8%  of  the 
restaurant  owners  were  impressed  with 
the  single  critic.  Almost  half  of  the  own¬ 
ers  reported  they  recognized  the  critics 
sometimes  and  30%  indicated  critics 
sometimes  solicited  favors.  The  majority 
expressed  dissatisfaction  with  the  sys¬ 
tem. 

The  survey  seemed  to  substantiate  the 
complaint  of  the  owners  that  more  than 
two-thirds  of  the  critics  “are  not  self- 
reported  food  experts.  Many  review  res¬ 
taurants  as  a  sideline  to  regular  news 
reporting  duties.” 

“The  major  argument  in  opposition  to 
the  ‘single  critic  system.’  ”  the  sur¬ 
veyors  found,  “is  the  lack  of  a  common 
frame  of  reference  into  which  a  restau¬ 
rant  meal  may  be  placed.  In  other  words, 
the  consuming  public  is  unable  to 
evaluate  the  same  product  that  is  being 
evaluated  by  the  critic.  In  the  cases  of 
architectural,  theater,  book,  and  movie 
critiques,  the  product  remains  un¬ 
changed.  Thus  the  consumer  can  review 
the  same  building,  witness  the  same  the¬ 
ater.  read  the  same  book,  and  see  the 
same  movie  that  the  critic  reviewed.  In 
contrast,  a  meal  is  a  custom-made  prod¬ 
uct  so  that  the  diner  can  never  taste  the 
identical  dish  that  the  critic  tasted  or  ex- 
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perience  the  identical  service  that  the  cri¬ 
tic  experienced.” 

In  other  words,  one  man  can  report 
that  his  soup  was  cold  but  there  was  no 
one  there  to  dispute  him. 

We  feel  the  survey  results  should  be 
interesting  to  the  editor  who  has  an  in- 
house  food  critic.  Perhaps  the  editor  will 
want  to  observe  if  the  critic’s  palate  has 
been  jaded  by  two  or  three  drinks,  plus  a 
bottle  of  wine,  at  the  sample  dinner,  as 
was  charged  by  some.  Also,  it  might  be 
wise  to  find  out  if  the  critic’s  visit  to  a  res¬ 
taurant  was  completely  anonymous,  oi 
did  he  get  the  extra-special  treatment  be¬ 
cause  the  chef  knew  he  was  coming. 

The  survey  found  that  10%  of  the  con¬ 
sumer  respondents  were  willing  to  par¬ 
ticipate  in  the  panel  type  of  critique. 
Maybe  this  idea  could  be  applied  to  the 
so-called  Broadway  theater  reviews 
which  produces  an  annual  rhubarb  be¬ 
cause  critics  are  charged  with  having  too 
much  responsibility  over  the  life  and 
death  of  plays  and  musicals. 

Monitor  wins  award 
for  L  America  reports 

Christian  Science  Monitor  is  being 
honored  by  the  Inter- American  Press 
Association  for  its  coverage  of  Latin 
America.  The  Monitor  will  receive  the 
annual  lAPA-Tom  Wallace  Award  for 
hemispheric  reporting  in  1976. 

The  lAPA’s  award  cites  the  Monitor 
for  its  “continual  support  of  the  magnifi¬ 
cent  reporting  of  James  Nelson  Good- 
sell.”  Goodsell,  the  Monitor’s  Latin 
American  correspondent,  was  honored 
twice  before  by  the  lAPA  with  their  1%8 
and  1%9  awards. 

The  awards  are  to  be  formally  pre¬ 
sented  at  the  lAPA’s  annual  meeting  Oc¬ 
tober  17-21  in  Santo  Domingo,  the 
Dominican  Republic. 


Deaths 

Joseph  V/.  Chamberlin,  formerly  pres¬ 
ident  of  Million  Market  Newspapers  Inc. 
in  Rancho  Santa  Fe.  Calif,  where  he 
lived  in  retirement;  September  22. 

*  *  * 

Leslie  Gould,  retired  financial  editor 
of  the  New  York  J ournal-Anierican  in 
Naples,  Fla.,  where  he  had  resided  in 
recent  years;  September  23. 

Hfi  ^  ^ 

Ted  Rickenbacher,  65,  former  owner 
and  publisher  of  Hearne  (Kans.)  Demo¬ 
crat  and  FreJonia  (Kans.)  Daily  Herald: 
September  9. 


Barnard  and  paper 
near  settlement 

A  tentative  settlement  in  a  sex  dis¬ 
crimination  suit  has  been  reached  by 
Fort  Worth  Star-Telef;ram  and  its  former 
Washington  correspondent,  Frances 
Barnard.  It  was  announced  this  week  by 
Phil  Meek,  Star-Telegram  executive 
vicepresident  and  general  manager,  who 
said  the  agreement  has  not  been  signed 
as  reported  September  22  by  AP. 

Barnard,  wife  of  Washington  Post  re¬ 
porter,  Bob  Woodward,  sued  the  news¬ 
paper’s  owner.  Capital  Cities  Communi¬ 
cations  Inc.  in  1976,  alleging  that  she  was 
illegally  denied  the  job  of  chief  of  the 
paper’s  Washington  bureau.  Barnard 
worked  for  the  newspaper  in  Washington 
from  1972-73  and  from  late  1973  to  1975. 
In  1975,  the  paper’s  bureau  chief,  John 
Mort,  died. 

Barnard  claimed  she  ran  the  bureau 
alone  for  five  months  after  his  death  but 
was  not  given  the  title  of  bureau  chief. 
Then,  in  January,  1976,  the  paper  ap¬ 
pointed  a  male  reporter  as  bureau  chief. 
Barnard  resigned  and  later  filed  suit. 

According  to  published  reports,  Bar¬ 
nard  has  since  taken  up  painting  and  did 
not  want  to  return  to  reporting. 

Panax  still  undecided 
on  Council  hearing 

Panax  Corporation  has  not  decided 
whether  it  will  attend  the  National  News 
Council  hearing  next  month  on  its  pub¬ 
lisher’s  controversial  editorial  policy. 

Jim  Whalen,  Panax  editorial  director, 
said  this  week  he  had  not  received  formal 
notification  from  the  Council  of  the  hear¬ 
ing,  set  for  October  19  (E&P,  September 
24). 

“Several  people  have  told  us  the  hear¬ 
ing  would  contain  special  ground  rules, 
but  until  we  see  them,  it  is  very  difficult 
to  react  to  them,  he  stated. 

Panax  has  stipulated  that  the  Council 
vacate  its  July  decision  on  Panax  pub¬ 
lisher  McGoff  s  policy,  and  that  Council 
chairman  Norman  Isaacs  disqualify  him¬ 
self  in  NNC  consideration  of  the  matter, 
before  it  attends  any  hearing. 

NNC  executive  director  Bill  Arthur 
said  last  week  that  the  hearing  will  defi¬ 
nitely  be  held  October  19  ‘‘whether 
Panax  (chooses)  to  be  represented  at  it  or 
not.”  He  also  said  the  Council  would  not 
withdraw  its  July  decision. 

Cartoonist  cited 

Herbert  Block,  editorial  cartoonist  of 
the  Washington  Post,  has  won  the  1977 
Fourth  Estate  Award  sponsored  by  the 
National  Press  Club  Foundation. 

The  award,  which  will  be  presented  at 
a  black-tie  banquet  at  the  National  Press 
Club  December  2,  is  voted  annually  by 
the  Board  of  Governors  of  the  National 
Press  Club. 
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'WHEN  WE  CONVERTED 
WE  GOT  WHAT  WE  , 
HAD  TO  HAVE...  b 
N  A  TOTAL  J 
5  SYSTEM,  TOTAL 
J  SERVICE  AND  > 
4  TOTAL  SUPPLY" 


TOM  TAYLOR 
GENERAL  FOREMAN 
New  York  Times 


"We  knew  the  changeover  was  going  to  be  a 
mammoth  job.  We  had  to  have  someone  that 
could  quickly  set  up  a  plateroon^,  jirain  our 
people  and  supply  us  with  whatever  it  takes  to 
go  offset.  Western  did  all  of  it— what  a  reliefl' 

Tom  Taylor,  of  the  New  York  Times, 
didn't  have  to  worry  about  a  thing.  And  still 
doesn't . . .  for  Western's  continual  follow-up 
service  and  quality  products  assure  a 
smooth  operation. 

Are  you  converting  to  offset  or  Di-Litho? 

If  so,  consider  Western's  complete  plateroom 
conversion  package.  We'll  lay  out  and  design 
your  plateroom— train  your  people  and  supply 
you  with  everything  you  need— machinery, 

plates  and  chemistry _ and  follow-up 

service,  too — continual  follow-up  service  to 
keep  you  operating  smoothly. 

Remember  WESTERN— fully  experienced  in 
all  areas  of  plateroom  set-up  and  supply. 

For  more  information,  write  Hugh 
McGaughy— he'll  give  you  the  good  news,  or 
call  Hugh  at  our  toll-free  number 
800/325-3310.  We  will  also  send  you  a 
package  of  literature— and  have  a  Technical 
Representative  call  if  you  wish. 


Tom  Taylor  and  assistant  Mac  Russell  check  quality. 


uienern 


3433  TREE  COURT  INDUSTRIAL  BLVD.,  ST.  LOUIS.  MO.  63122  •  PHONE  TOLL  FREE  800-325-3310 


Ihis  black&white  picture 
can  help  make  your  profits 
more  colorful 


Unifax  II 

over 400 worldwide  subscribers  already  get  the  picture 


It  s  a  clear  cut  fact:  Unifax  1 1  is  the  most 
economical  newspicture  receiver  in  use  today. 
Here's  why: 

•  Sixty-four  distinct  shades  of  gray  deliver 
clear,  crisp  images. 

•  You  get  more  picture  elements  per  8x10 
print  than  any  competing  system  (12  million 
per  print). 

•  Permanent  library  prints. 

•  Solid  state  electronics  give  you  trouble-free 
operation. 


•  Lowest  operating  cost  of  any  full  size  picture 
receivers. 

•  Minimal  subscriber  attention  (Consumables 
replaced  on  an  average  of  every  9  days). 

•  Exclusive  programmable  contrast  control. 

•  Lease  or  purchase  options  available. 

•  Available  now. 

Do  you  get  the  picture? 

For  further  information  contact  your 
regional  UPl  representative,  or  call  Bill  Lyon, 
Vice  President  for  Newspictures. 


United  Press  International 

220  E.  42nd  St.,  New  York,  N.  Y.  10017*  (212)  682-0400 
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